Teen rose
t0 occasion

BY LAURA FINNEY
Ifinney@yrmg.com

Local skateboarders brought their
A-game to the new skate park in
Stouffville Saturday for Skate Comp,
a skateboarding competition hosted
by the town.

“It's great,” 16-year-old skate-
boarder Cam Grosse said. “I see
these kids ride every day, but I've
never seen them ride this hard.”

Grosse said he really enjoys skate-
boarding, but he did not compete in
this event.

He organized it.

He said he got the idea when he
was looking for a way to promote his
clothing brand, Broke, and give back
to the community.

“I thought a competition would
be great. It gets people out and hav-
ing fun,” he said. “I think it turned
out great... I'm really impressed.”

Grosse said the event started after
he spoke with a friend's mom who
works with the town. She put him
in touch with the mayor, who ended
up giving him the green light to plan
this event.

“These kids are takin initiative
and are running it, which is good.
All we did was back them and make
sure staff were here to help them,”
said Mayor Wayne Emmerson.
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M&M MEAT SHOP

AIR MILES MASTERMIND TOYS
AKAL OPTICAL METRO
ANGUS GLEN MONTESSORI MR BLACK COFFEE
BENTLEY LEATHER NATIONAL SPORTS
BEST BUY NEW OCEAN SUPEAMARKET
BOUCLAIR NO FRILLS
BULK BARN NYX ECIGS
CANADIAN TIRE ORIENTAL FOOD MART
CARTERS PHARMASAVE
CONEY ISLAND FRIED PIZZA HUT

CHICKEN REAL CANADIAN
CROCKS GOLF AND MORE SUPERSTORE
DELL COMPUTERS RED PLUM
DESJARDINS REXALL
DIVERSE STUDIO RONA
FIRST CHOICE ROOMS FURNITURE AND

SUPERMARKET ACCES
FOOD BASICS SEARS
FOODLAND MT ALBERT SHOPPERS DRUG MART
FOODYMART SOBEYS
FRESHCO SPORT CHEK
FUTURE SHOP STAPLES
GIANT AUCTIONS STOUFFVILLE IDA
GIANT TIGER SUNFOOD SUPERMARKE T
GOLF TOWN SUNNY FOODMART
GRAND FORTUNE TAT SUPERMARKET
HAKIM OPTICAL TARGET
HOME DEPOT THE BAY
HOME HARDWARE THE BRICK
HOME QUTFITTERS THE SOURCE
IKEA TOYSRUS
LASTMANS BAD BOY 1SC STORE
LEON'S WALMART
LOBLAWS YMM ART SPACE
LOWES TEHRS
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Public Notice - Route Update
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TransCanada would like to take this opportunity
to update you on the Eastern Mainline Project.
The proposed project is needed to meet firm
service commitments following the proposed
transfer of a portion of the Canadian Mainline
capacity to crude oil service from natural gas
services as a part of the Energy East Project. The
project is also required to meet growing market
demand for new supplies of natural gas from
the U.S. Northeast.

TransCanada is proposing to add new
natural gas pipeline facilities to the existing
Canadian Mainline system in Ontario. These
new facilities would be added in sections
between Markham and the Township of South
Dundas, on the southern arm of the Eastern
Triangle. The preliminary scope of the project
included the construction of approximately
370 km of pipeline. TransCanada has now
finalized contracts with commercial shippers
and determined a refined scope in order to
ensure the appropriate amount of capacity is
constructed to meet TransCanada’s existing
and new firm contractual commitments.

The proposed project scope now includes
approximately 250 km of 36 inch pipeline
with the addition of nine new 11 MW
compressor units to be installed at five
existing compressor stations.

This project is a vital addition to the Canadian
Mainline system and will provide homes,
businesses, schools and hospitals in Ontario

and Quebec with a safe and reliable source of natural gas.

TransCanada has considered a number of routing options as

part of the consultation process with interested landowners and
stakeholders. An initial proposed route was shared in project
matenials that were provided at Open Houses held between May
and June 2014 and during other outreach activities this year.
During the Open Houses and as part of ongoing conversations with
landowners and stakeholders, we received important feedback

and have refined the route for the pipeline. We are continuing our
engagement efforts and welcome any additional feedback as we
refine route deviations.

We welcome any questions or comments you may have.
TransCanada anticipates submitting our application to the
National Energy Board in the third quarter of 2014. Engagement
will be ongoing throughout the NEB review process and the
construction and operation phases of the project.

For more details on the updated Eastern Mainline Project route
please visit our website.

You can reach us through email or phone at the contact info
listed below.

TransCanada

Attn: Eastern Mainline Project

200 Bay Street 24th Floor, South Tower
Toronto, Ontario, M5J 2)1

Phone: 1.855.920.4697

Website: www.easternmainline.com

Email: eastern_mainline@transcanada.com
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