Turn back clock
on slogan, council

as the sym-

try Close to
'he City”
exhausted
1Its usefulness?

Did it ever accomplish
the aspirations for which
it was intended?

Indeed, what was its
objective when initiated?

To many, myself
included, the slogan was
a non-entity; an emblem
of irrelevance. What was
it supposed to achieve?

Togivethecatchphrase
its due, it undoubtedly
attracted the attention
of residents holed up the
gloom of the inner-city or
the hustle and bustle of
busy suburbs.

“Hey, lets move to
Stouffville,” we've heard
folks say, “what a great
place to live and raise a
family. It's _country close
to the city.”

So they did - by the
thousands, only to find
the rat race from which
they escaped had become
a rat race to which they
had to retum.

The grass is always
greener on the other side.

Regardless, most new-
comers . still willingly
admit the switch in sites
has proved beneficial
despite long lineups of
traffic traveling Hwy. 404
during every commute.

While Whitchurch-
Stouffville continues to
spread its residential
wings, so also does Toron-
to. The country in between
continues to shrink.

Realizing this, some
members of council feel
the current symbol has
lost its effectiveness.

So the question arises.
To what do we turn?

" The answer is obvious.
To the.image approved
Sept. 21, 1991 - "Music
Town, Ontario.

Bring it back!

Support for this sur-
rounds us: Music Mania,
The Men of Note, Bach
to Blues Company,
Springvale Male Quartet,
Parkview_Village Choir.
United Church Cabaret,
Albert Street Four, Rouge
River Connection, Hill-
top Vocal Band, Spartan
Sound and a barbershop
chorus now in the works.
Not to mention dozens of
outstanding vocalists and
instrumentals - plus our
foremost entertainment
focus, 19 on the Park

For those who don’
remember, the Music
lown symbol was official-
ly recognized at a public
celebration in Stouffville’s
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bol “Coun-

with Jim Thomas

Memorial Park 20 years
ago. Fran Sainsbury was
mayor at the time.

Her personal acknowi-
edgement reads:

Thank you for- your
concern and enthusiasm
regarding your commu-
nity. Your persistence has
been rewarded. We are
indeed officially Music
Town, Oniario .

The large crowd gath-
ered in Memorial Park
was certainly an expres-
sion of support for this
new endeavour

Please convey a special
thank you from Council
to St. James Presbyterian
Church as well as all who
were involved in making
this event a great success
on Sept. 21, 1991.

Fran Sainsbury,
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Later, the symbol was
recognized by then Pre-
mier Bob Rae and local
MPP Larry O Connor.

However, for better or
for worse, town couwncils
change. Mayors come
and go. So do councillors,
premiers and MPPs.

So, also, do decisions.
I'he Music Town symbol
was displaced by Coun-
try Close to the City, put
on the back burner so to
speak. But not replaced.
Thanks to then council-
or Chiff Dunkeld, it was
agreed the logo should
still stand for events relat-
ed to music. And it has.

The June music festival
is an exarhple. The hon-
our roll plaque contains
the names of 20 individu-
als who, since 1990, have
contributed selflessly to
our community’s musical
heritage.

The time has come to
turn back the clock. Let
us recognize the emblem
originally authorized
- Whitchurch-Stouffville
“Music Town, Ontario.”

We'll be unique in all
Ontano.

Jim Thomas s a
Stouffirille resident who has
written for area newspapers

for more than 60 years.

I'm usually loathe to mention

qhm&n_h&tﬁ.uﬂmﬂdﬂul
think. This is far different, and as the name promisecs,

huﬂ-m.-ﬂ-*i--lm*:.lhu-thu

\( 1l
(ll\( W IR

:

:

INDEPENDENT
“SROCHER

i

i

it does have

pﬂtﬂﬂhhﬂﬁ,ﬁﬂtﬂltﬁlu
lhﬂmﬂmw’m&:m:m

the football cakes, will be

— SMOKED TURKEY —

UMSTICKS

ﬂmﬁwmmMpnﬁcdﬂhw

g0 into the beauty turkey pics, the

Hc"t stock, and cventually gravy, and the
for neanderthal snacks. Soco........you can’t watch a

hmh-d.-dlbnkhthcuthﬂ.m&m

=81, 00 %

EEE58,95"

lhvl'ltmhtlhh M‘hﬂ'-ﬂuuﬁlmﬁdﬂdmﬂm There
are two parts to the test: The visual part
hn;ﬁwhlulmm)lulmthm of the product. Ours is
lcan (very lean), with more meat than filler, by 3 wide margin! The nosc test is
done by taking it into a hockey change room to accompany the after game beers
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ripe gear. That, sports fans, is flavour! So — you can do 25

the test, or just take my word and get some this week Ory
while it’s on sale. Reg 51.69/100g

is taking a competitor’s and cutting it

WHAT’S

THISWEEK

Superbowl related. We've rescarched the Steclers and
Packers, their towns, and the players - and
Texas wo, where it's all going down. Enjoy the game...
and your desserd

Cranberry Muflins - Cranberrics are the ‘state berry’
of Wisconsin, and we use both fresh and dried, and
some orange, 10 make these. Reg. §1.69 cach

Football Cakes - This is 2 four-layer chocolite cake in
the shape of the old pig-skin, complete with stivching,

Super-Bowl official “Wilson’ and the appropriate logos.
You'll love these. (Since these are new, and dom't have

an ‘established retail’, they will be sald for $14.95
cach)

Sugar Cookies- Sugar cookies are the ‘official dessert’
of the state of Pennsylvania, where the Steclers hail
from, s0 we are making footballs, Cheescheads (for
Packer fans), terrible towels (for Stecler fans) and some
of the players from both sides. Reg. $2.99 each
Cheese Sticks - These will appeal to all the *Checscheads’
in the crowd. We make these with our puff pastry and
cheddar, twisted into long sticks. These are great for
snacking, and they are about the size of a line-backer,
0 you'll have enough on your hands. Reg. $1.99 cach
Footballinis - These are ‘lictle footballs’, made with the
remnants of our chocolate cake, with rum, raspberry
and ganache. - $1.99 each.

Apple Strudel - To honour Texas, we are making their
official state dessert - which is surprisingly, ‘Apple
Strudel’. This s with homemade spiced-appic hiling,
rolled up in our puff pastry - 8* sections.

Reg. §9.95 each

Pecan Ples - Another dessert from Texas, pecan beang
their state nut! Reg. §12.95 |

XLV Cupcakes - these arc vanilla cupcakes
with a foothall cookie on “‘astroturf”. uwm

All these items, except
25“"

featured this week at...

B SPECIALS IN EFFECT UNTIL CLOSING SUNDAY FEBRUARY 6™
Hours: Mon. 10:00-7:00 - Tues.-Thurs. 9:00-7:00 - Fri. 9:00-7:00

Sat. 9:00-6:00 - Sun. 10:00-5:00
548 Carlton Road, Unionville

940-1770

www.thevillagegrocer.com
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