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GreenseLT FOUNDATION ADVERTORIAL

S::eﬁ?-eahbeﬁegr, Website Advertising WORKS!

healthier future At yorkregion.com we offer an easily customized

“The Greenbelt is about health mix of targeted advertising opportunities across

food, supporting farmers and raling different areas of our site.
our communities,” says Burkhard Maus- |,
President of the Friends of the We'll position your advertising to ensure the best

bG?eE'nbehFatfrldaﬁan."!tisetth exposure for YOUR business.
a ong standing tranion i At Ask us about custom website design,

valuing our land and environment.”

ON THE WEB

yorkregion.conm
YOUR COMMUNITY

Beautiful and bountiful, the Greenbelt's website hosting and video clips.
]11%3 in Onl::i:::slf spvl:l;stgztls:e : . Providing Affordable Internet Solutions for Businesses
wrapping around the Golden Horseshoe
from Rice Lake in Northumberland ( yorkregionocom Cmm&?ﬂ —
Ehu:ﬂty a mm W It clicks home dandrews@yrmg.com for more information DELVE DEEPER

Mnrama;d anh.-.lim F&:: Pfa;kual Some 7,000 _ » Check out our new podcast in which our writers
s " Sk hd talk about the story behind the stories you read here.

villages call it home. | _ _
“Throughout the last few decades the Visit yorkregionnews.com/more.htm|

province has had the foresight to protect
the Escarpment, the Moraine and most
recently, the Greenbelt,” says Mausberg,
“We are a people who take pride in our
land and in preserving what is important
to our ].wehhood and quality of life -
clean air and water, wildlife, and some of
the best agricultural land in Canada.”

Ontarios Greenbelt is the world’s
largest and most diverse. We cannot take
it for granted. “Land isn’t something we
can make more of. We all enjoy our parks,
farms and conservation areas but
without this protection in place, we risk
losing this abundant natural heritage.”

The 2005 Greenbelt Act and Plan
outline strategies to preserve farmland
and protect our natural environment for
future generations.

The Greenbelt is a proud legacy for
Ontarians and a model of environmental
leadership for the world.
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2007 Dodge Grand cara van
Stow ‘N’ Go |

b, 17,300 e |

2005 Ford Freestar Lid.

520 600""  owrer

directed by
Shari Thorne-Kowalski

www. OQurGreenbelt.ca
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saLe $269.99

PLUS Many more in-store specials
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