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| eeel to have a gun.

- Economist & Sun/Sun-Tribune, Saturday, Aug. 27,2005 - .’

LETTERS T0 THE EDITOR

Gun educatlon only answer

Re: Gun violence has cops on alert, Aug Il

- AsfarasIknow, thisis the first time anyone has
. adrmtted and said what so many people in their

right mind have known for years.
-There is an emerging sub culture where it’s

on TV, movies, in videos and video games.
Too many people think a gun

Armand La Barge.
Now, if he could enly

_ shooters’ and htmters long: nﬂes, even 3f they
-"_-.tlentwerk <l

| swamp' seems so dirty.and teem- .
-mg tmth who knows what. . -

Fenls '. abeutaferesteraereek—evena
N back-yard?;What worlds are ehrl-'--

b9

- Can anyone imagine hew many pehee we

. could have hired to stop illegal guns from: eem—-;-
,' _'mg across the border with that money? .
| s have been registered in Carlada; .
- since 1932. That shews hew great the system -
_ r.werks i '
© - "My.God, what 4 wasté of meney by our
‘3L1bera1 government in Ottawa. Even to give
. 'young people the opportunity to hold a gun-on
a controlled shooting range would make most -
;'ef them turn away from guns for good. :
.. “There used-to be a time when teenagers_
“received sheetmg lessons at school. Now; there -
.. are very few sheetrng ranges left thanks toour -
' '--_igevernmerrt i S
‘ As in marry ether mstartees seme laws have aTs

Handgun

And that comes from what’s’

;e is the way to
. resolve the issue, sardYerk Regional Police Chlef

get himself to ad.mrt -
_that more than one billion dollars'was wasted" .
‘on gun .control"by. registering farmers, sport -

“children in our off

- a devastatmg effect. | % '
‘Farmers and hunters trred to tell the geeern— '
e .merrt but the pehtrerans wouldn't listen.-Now;
-we have a list of victims of récent gun violence.-

Guns will always be with us, justlike smoking,

_“alcohol and sex. We had better get used to that
idea and do something about it, and do it right
“this time. Gun education is the onlyanswer.

HEINZ NITSCHKE
“ MARKHAM

"-Human spmt preralled

- On Aug 19, we watched frem our offi

water rise from the freak storm passing through.
As thé water flooded the Centre Street Plaza, .

- _ears trying to drive through |

Next door, Quiznos had a major water leak from.

the roof and their employees were outside. -
No sooner did a car-get stuck, than.people

the flood seized up..

from both businesses rushed out in knee-high" W EE i :

. & - -

she threw thrs at us?

)

- water and pushed them to safety. We then herd- | .|
:ed them into our office until they could gethelp. | |
- At one time, we had at. least 30-adults and | |
ice taking refuge. Whatasight. | .}
'Hugs -and kisses of thanks were plem:lful The |-}
* human spirit displayed by many yeurrg peeple A
' -durmg this'event.was extraordina -
Did Mother Nature have thrs m mmd when

RO CHELLE RO DNEY 1z
THORNHILL CRUISESHIPCENTERS +5;

A =i __-_euld yeu let yeur':' -
of.. kids pla}r in* a'_-j.'}:_

G Odds are, mest i
S 'parentswetﬂrl balk |-
at sueh a ne’uen today. After all;:a

“But :if ‘ot a swamp,; what;,' |

~Z_pewer and ehﬂdren earr learn a 1
;--;greatdealmaththem - IR
= What- the},r learn; hewever is: ST T
'_-‘net necessarily what we. intend. 7
Adverttsmg eertamiy existed:
: 'when [ was growing up, butitwas |-
_nothing close’to the- saturatmn: R
._ levels faced by children today. . ]
. In_my swamp, there were no
.,..brllbeards Fregs drd net erealci._

erns ‘ earlrer

B .’"Cheetes Mest tWG to three—year-_
-}, olds recognized eight out of 12
| logos-and the majority of erght- =1
-year-elds recognized 100 per-
“ cent ‘of them, including Camel A
cigarettes and Heineken beer.” .
“ Researchers found one of the |
| strongest correlations with: htgh— |
“+.|" erbrand reeegmtterr scores wasa
| -child’s

_ .natures delights, today’s ehrldrenij
~ face:a world demmated by con- |
© sumer delights. 5 '

‘Instead of a’ real swamp, therr .
world is often virtual, consisting -
‘more ‘of television; video games ~
and -the Internet. Each of these -
reehnelegres wrelds tremendeus -

s T
b L] -

. ".-.=.1 "'.,--.._ :

ot St LT

Iz _.;_',"'Ceke " Birds drd not pull banner__- I
:ads.;The swamp: was not-spon- a5
sored by an oil.company. And I

was blrssfully free ‘of the con-

sumer messages that bembard -_.__-"-‘_

ehrldren in the let eentury

g ‘-“_- -I-”h. £

‘dren” explermg today -and what.. Mest twe to three—year- R BEe
are they. learning from: them?"~- b ;:t. i
When I.was a boy, my pla}r- OldS recegmzed erght out Se whﬂe 1 learned the names .
| greund was ‘a swamp - near’ my..'.' Of I 2 lages aﬂd the b ef other living creatures, kids.
~ * ‘homeé. in southern ' Ontarig. 'I.-|. St e teday are far more ltkely to learn
. spent- countless heurs there,_:_.-'; mﬂjﬂf Ii)’ Of €Ight-}’€ﬂ?'- - :‘the names -of varteus pmduets]';';
' ~catching: tadpeles ‘and watimgiz_;_f t"_~' and popular brands.: s
though cattails, - de]rghtmg at-.---_',_ ﬂlds reeegmzed 100p Gl oo Andp‘ aeeerdmg to" “new
. each new discovery: As a-result, I |... .cent ef them, gt researeh ‘this‘constant assault of .
- _eeulcl easrl name clezens ef ' brand imagery- is. reaehmg eur-'-_-'
- '.'f_speeles of brrds fish'and insects. | meludmg Cﬂmd ““children ‘at’ earller and earlier-| "
. “This  was my world’ and 1t-- . a €82 T it
shaped who I amtoday... . = -“3?””‘.“35 g?d L g A recent study, puhllshed in
" But while my werld was: fqu ef , . Heineken beer. S the Journal pplied

Develepmental Psyehelegy, has

-found children as young-as two |.
~are now able’ to reeegmze eem—ﬁ

men brand names
Researehers testecl some 200

Buteh ehlldren, presenting them
with: common- logos *such: as’
MeDenald lee Mereedes and

"" = t " it *- F -'.-||. # _.-?.n'l:_-.n '-".:r.

a_. b '
.J:J :..." = "_‘_:'h‘:r.

e

- This makes serrse, grven tele- - |
:wsrens pawer as a vrsual medi- -

l.lIIl

_ But the researehers alse pemt Sk
: --..eut their ‘results-should be-a |+
- warning about the: petentral for: -
:_'_advertrsmg te mﬂuenee the'

-----

"teddlers is a raprdly grewmg.
. trend. ‘Just .10 ‘years ago, most .
‘marketers only targeted chrldren_ ;
- over age Six. B _
...Today, .with the success of |-
- toddler-based television - shows
such ‘as Teletubbies, researchers

say- infants and toddlers have
been ‘identified:as a vltal and
undenrable target greup

- cognitive

In fact, the authers -argue

_- marketers have -already done . .
‘their own ‘research about ‘the

and behavmural- .,
- effects of advertrsmg on yeung{--..l i
|+ children. ey
‘In mest eases, hewever, the .
results have not beerr made'

~available to academics-or pelrey
exposure’ to television.. | -

o '-~makers In ether werds mar- -
-_ _Generally, the more telewsren a |- ’ i

- child‘watched;:.the more Teadily - keters aren’t just. merrlentally i

: { "he or she was’ ab]e te reeegmze_'-r_ - targeting some of the most vul- .

'--'brands | .- nerable - members of society — .- ¥

they.are aetrvely targetmg them

--"-"and then keep-quietaboutit. - -
- Children ‘of the:21st’ eenturyq
.are: growing:up in a world much *
drfferent than: theoneIfaced.In
.','_-'.’.seme ‘ways, “they “have more - -
ﬂ,_',eppertumnes than my. genera-- i
_ tion"ever did: §
. But:they. a]se faee new preb— "
“lems-and threats that we never'

would have imagined.

“Given the.insidious nature ef e
" .some of those threats, maybe a-- - .
“swamp isn't sueh a bad plaee te_ e
- play after all N ECE SRy h
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