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" project from start to finish." John addecl
"We are lruiy proud of. the ;*eputetlen we heve-

attained in our community.”

‘Markham Ceramle, Tile & Marble also effers free-'

in-home estimates. A professional will come‘out

to your home to assess the- project, offer.

suggestions, take measurements and plan which
materials are needed. - . ..

- In addition, the company- tekes pnde in lhEH'
' cmmmlment to quality, aftcr all, with a saying like

“Quality is a Trademark”, you know you're only
receiving the best products and services available.

: ‘vierkh*im Ceramic l”:le & Mdrble isa fﬂm:ly ewned : )

- customer base, which was forme:
referrals, an achievement that can only be done .
~ through an ‘outstanding ‘commitment to quality -

rand excellence, and the eempanrs higher

“important and are an essential . part of the

business. This commltment to ‘excellence is

reflected in the company's lar ‘fe aml:l lfuyal
mainly from

standards, whlch naturall lead to higher results.
- This' commitment is evident: on all the: sansf' ed
- faces of customers ‘who keep on coming back.

" Markham Ceramic Tilé & Marble i is -
"~ located at 4420 Hwy. 7. -

Call 905 47!] BI(}B fer more mfermatmn. .
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. " BYSIMONE jt')'SEPH- " iwﬂl b elesed she seud H
. Staff Writer - -~ As for ticket: pnees mereasmg, _-_. ig
When Richmond H:ll movie- - -the company sefs aip Tices according IE
_gﬂer Dr. Huy Nguyen read Cmeplex . I--‘J[I%r;iile ESE:?:E e;;arlrie leD(ifnrtl?cTrIel: - B
had taken over Fameue Players he . P o 2
was concerned. ; expensive than Neuenarket so tick- . g
" “The more takeuvers there are,- et prices are higher in the eltyd ]
~ the less choice (of theatres) for the hi E‘J’Eﬂ i e, tfk:rﬂre{l alf: lftttlg | 5
" “public. It’s fine for industry because ig ert pnffs’d P Ribse st .
. there’s less competition, but I don't impact on a ncid w g
think its good for the individual . 3 Connor, appears in CinderellaMan. - .
moviegoer” B e asessend - 10 me, a movie theatre is 1
" Dr. Nguyen, a 43 yeepel d nrl:he- | “movie theatre. We don't want pnees. "
~dontist, goes to the movies every - B to go up but what can you do? We' r?.:m 1
other week and is worried the.- § - not going to stay away beeause o ‘]
" takeover will lead to fewer screens hjgh}?neaes, she fﬂlﬂd aff t th it
end increased ticket prices. - & . The takeover will not ect the.
-~ He went fo see Madagascar with ¥ 1 independently-run Gem Theatre i in. ]
his daughter at the Famous Playérs g Georginain the sh?r&ienn smdﬂfli J. % | f
§  inthe Hwy. 7 and Yonge Street area German, owner of this movie the- 4]
x Thursday afternoon.. - ae. ' g 1
D Nguyen is alse werned - But 1ts the leng ‘term unpeet ef g
| less motivation for theatre compa- | | STAFF PHOTO/SIMONE ‘GSEPH’ : menepely "‘ | i i i
| ' . “With the present state Femeus | g
nies to introduce innovations such 1, Huy Nguyen takes hls daughter to the movies once eweek The Richmond Hill reSIdent wenders if the Cln- | P I Ry -
as improved sound quality. ol PIHYETS and Cineplexprobablycon- :
* Early this week, news hit that plex S purchase ef Femeus Players will raise pnces and reduce choice. - trol (the majorify) of the screensin ~ B
b Cmeplex Galaxy LP had boughtits =~ e N | Ry 1 | e By _ ; g | | . Canada ... I don't know if thats.a®; - .. B
i . main Trival, Famous Players ina tions, leemng it with 1,300 screens atres in the same area would llkely __ It (the takeever} 15 a great move  level playmg field fer mdependent; S
T .-$5[][} rmlhen deal. - | -at'132 locations or 63 per eent of the . -have shown the same movies, for moviegoers in York Region. We'll ~ Canadian theatres.” * = - S - %
. . The competition bureau, whleh * Canadian market: " ‘according to Pat Marshall, vice- - have more screens to shew a w1cler' ‘But there may. be a silver: lmmg ey
: “reviewed. the deal, lsgued amngeﬂt While movie lovers such as Mr. - premdent of communications and  variety of films,” she said. ; tu the acquisition for small theatres, s T e
: agreement : Nguyen fear less choice, Cineplex . investor relations for Cmeplex-'_ - While . Cmeplex has.. egreed to _Mr Gorman said;” “: 5 G- .r
E 7 Under ‘the. takeeeer Gmeplex officials believe there will be more 'Gaiary LP Now the company will' pull out of 35 theatres, according to- - - - If prices go up, consiimers wﬂl-. . -‘;"__;-&
R -muet puﬂ Dutﬂf35 theatres to com- films to plek from. - . - likely want to avoid this t}rpe of the eempetltmn bureau orders, - be drawn to Iower pnees at mde~ L B
N -Pl‘j’ w1th the gevernment regula— - .- Before the deal, eempetlng the- ‘duplication, Ms Marshall said. - none of the theatres in Ygek_Regnn . pendent screens. , i i %
§ |
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- PA\/lNG INC. .
e ,Markhdm i Tlle o ’*«Iarble e speelellst W SEE WHY WE'VE BEEN IN BUSINESS SINCE '73 %1
SR ‘2| . installation and sales within the local community. “COMMERCIAL— RESIDENTIAL R g !
| Offering the largest selection of granite, marble, . ASPHALT DRIVEWAYS & PARKING LGTS g
R | tile, slate,:porcelain, natural stone, and ceramic in - -;-; - CONCRETE CURBS & SIDEWALKS - A
Ié e ol Markham and the surrounding area, the company senl | NATURAL&INTERLOCKING STONE. - et
b »2|" " has been serving the-local community for over - ey | L ANDSCAPE DESIGN & CONSTRUCTION. - ;
SE £ nine years and:is recegmzed as a leader within its | | X
: {: | - field. Quality service does not cost more, it pays at AFFORD&BLE;- CUSTOM DESIGNED * o :,
; f};gfg_i Markham Ceramic, Tile & Marble.’ Gk 'QUALITY. WORKMANSHIP Pk
| 31 | ‘The company also offers the largest selection ef: (416) 499 53 53 R
ol 7| granite kitchen-countertops ‘and backsplashes. e T IR b
RN %1 " Two. popular. models ‘include glass- tile -and | *iﬁ?ﬁﬂ’?”‘-* SR O e bt i i
‘ >3] tumbled marble, and both are in high demand for e e vl
f o G their aesthetic appeal and high quality. | il HﬂUHS. ; e _ ) ;4
i ©)::| "Granite is more affordable than most' people . . [sieitaas H "f"ﬂ 640 i &/ LT A -I$PEE|_4|_--'-_ i
. e et " : <Aty 57 . 00, -0, - { NO TAX ON MEN'S | &
. Dy Markham Ceramic, Tile & Marble. "Ten to fifteen 1z ' et )
S R ' | - years ago. it was a lot more expensive. But today - [&s: , ;
l i e Space P]anmng | .| there are pienry of importers resulting in a lewer i - S - - | 8F ]
R 1D Vit - price” 0 and upereted compan beeked by forty years of .||+ 3=
| R nsultm 1 LREr, | i
- 5, C010ur CO g . E:e:;‘-;-;‘ Merkhem Ceramic, Tlle&Marbieeffers theusende ~ experience, and wor s hard to memtam HS -;:1 il ﬁﬂ : J
- G) . DeSIgl‘l @9 2| of stones, and their Kitchen countertops can be . reputation of excellence. TP 1 21T | e h ". éi.t&ilSldﬂS -a*ﬁd"' g 2 ]
~i i J{_)Q F r Cﬂ'ﬂSUItatlﬂﬂ lease Ca“ Q : CUStUm bUllt tﬂ any Ehﬂpﬂ or size the CUStGIner “WE knﬂw W’hﬂt we're tﬂfklﬂg ﬂbﬂllt Sﬂid Sﬂm 1:,:;.:: i ﬁ’ Ay '- b u%;‘é "::-: ‘ﬁ'—*-;. ' - ; i
A 0 P - desires. - “"We know more because .we sell more. We're a |- __}'_:1 ﬂ pl’OdlthS fOI' nen;;: *_-l 4
- =g Kelly Daﬂs . "Markham Ceramic, Tile & Marble's phllesephy is  business that has been passed from generation to " - kT] Gt L e ] !
f' & ;:"-3:':'{‘:' 905 472 69 83 D based on dedicauen ioyelty professionalism and - géneration, and we specialize strictly in-granite, & Chlldl‘ G[I.n' L%' .
. (e 6_%_, | friendly service,’ "said Sam. "Yes, we are dedicated  marble, ceramic and porcelain, so ?'UU know your |- ARt AN o
g—g_;j;@-_ }'—" m@m‘ﬂ ‘bm@mﬂ@ ~ toclient satisfaction and customer service. B receiving 0“1}’ the highest skill leve PUSSIHE ,r, ) } .
ﬂ soiai] e provide- the : best preduet and sorvice at-a.. Af MarkhamCeramle,Tlle&Marhle the viewsand. - e
| T() A cempetltwe price, anid will assist you w1th your concerns of the customers are extremely . !
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