_--.Irl -'h- r_ll_ .
i

) 6 Sl'ﬂl{)ﬁ’_i”ﬂ SIIH-TﬁblIHE__ L Thufs_dn}«; Jan. 27, 2005

- Editorial

(Stin- 'Ii'rbune

A Metroland cumrnun:ty newspaper

34 Civic Ave, 3rd floor, Stouffille, ON. L4A 725 ,
PUBLISHER Ian Proudfoot -

~ ADVERTISING Dmscmn,

* EDITOR IN CHIEF
. Debora Kelly RETAIL & FLYER SALES
BusiNEss MANAGER Nicole Fletcher
Robert Lazurko -- .~ ADVERTISING DIRECTOR,
Director Probucrion,  CLASSIFIED, REAL ESTATE
- INTERACTIVE MEDIA & EVENTS MANAGEMENT
John Futhey Gord Paolucci

-

. bmmunnu DIRECTOR, mk:enhﬁﬂ’mmmrs '
CIRCULATION - ‘DIRECTOR
" Barry Black -~ o Debra Weller -
DIRECTOR, CIRCULATION  yopry REGION PRINTING
. SYSTEMS "7 (GENERAL MANAGER
Lynn Pashko Bob Dean

Reg10nal effort
“could draw
1nvestment

- York Regmn is d mbrant thrwmg '

cnmmumty that must wnrk to sustam

~_economic grnwﬂl

- The' region’s ‘'own suwey l:-:ist year

mdu:ateci a better strategy is desired to
. achieve this and, as it works on a-2005
~ economic plan over the next few
~months, it should initiate a strategy to |
aggresswel}f promote each of its nine |
mum{:lpahnes and what tlley have co G
ﬂffEI’ 2 S
I the regmns survey, cc-mmumty.l'
leaders and business -owners offered
_suggesnﬂns on what it needs to do to .
~ sustain prosperity, attract new. business | .
- and increase the number of work 'L
§ nppmtumtles Wltl‘_llﬂ lts hurgeonlngil
borders. e b
~ ‘Regional. leaders are. we]l aware ﬂf{ 2

the challenges York faces.

Community leaders Uﬂ’ered a Sﬂlld:

'_Pohce can’t determme
'_man]uana unpalrment

suggestion . that, above .all, the region
needs better co-ordination between

local, regional and senior levels of gov-
- ernment to enhance economic vlbran

_A prlme'example 1s.a,.strategy for
attracting new business.

As one of Canada’s. Iargest and most .
- prosperous communities, . the region

should have a concise and cn-ﬂrdmated
advertising campaign to sell itself as a

“whole, rather. than each municipality .
- flogging its merits separately in patch-
~ work TV, radio and overseas ads.

While high-profile campaigns might

~ draw all kinds of businesses, not every
bumness is the right fit for every town.

The creation of “clusters” of appro-

 priately aligned businesses and services

would benefit all areas since, ironically,
the smaller municipalities that need.to

attact new business are the ones that

can least afford such an undertaking. -
A co-ordinated regional marketing

strategy would alleviate this problem. It -

would also cut municipal taxpayer COStS
and avmd duphcaunn

" CORRECTION

Pa'ge repﬁntéd

Page 6.in the Jan." 20. issue was

‘-1hadvertently reprinted from the Jan..

/P

ANNGIEL-NNS

' Se AT WETIHM L

CONGRATULAﬂ@Ns 515 -*'AM

AL AN AUNT OR AN UNCLE ?

Re: Fﬂmtly wants name cleared Jan. 13

It is ridiculous to think police officers whn.’
have far less medical training than doctors-can - ol
‘determine b}r use of some rnadmde tests’ 1f -

someone is “impaired” by drugs.

It must be "obvious to everyﬂrie by now .

police are are just trying to hold on to their

'huge budgets. This “drugged driving” legisla- .°
‘tion currently sneaking thmugh Parliament
. wﬂl give police the opportunity to-profile

young drivers-and penple w1th bmwn skin or
long hair.

" “We have all seen penp]es ablhty to drive
“impaired” by .alcohol, prescription drugs

- loud stereos, rowdy kids, passengers or pets in
the car, CD players, cigarettes, huge coffee

cups, cell phones, inexperience, blood-sugar

imbalances, old-age, faugue and just plain old

stupidity., = .
To choose one drug as an “impairment fac-

tnr” is arbitrary and discriminatory.

Cannabis affects every user dlfferently If

any impairment occurs at all, it is usually gone -
in 20 to 60 minutes. But THC can be detected
in urine and blood for weeks after the last puff.

To be booked for impaired drmng simply

“because there is a trace of THC in your system

is much like having one beer tonight and get-

ting nailed for 1mpa1red drmng five'days from .

- NOW. .
Add the fact that study after study from
_Eumpe has shown cannabis users drive slower

and more cautiously than non-users, and the

The Stouffville Sun-Tribune welcomes your letters.
All submissions must be less than 400 words and must include
“a daytime telephone number, name and address.
w The Stouffville Sun-Tribune reserves the right to pubhsh
or not publish and to edit for clarity and space.
Write: Letters to the Editor, 34 Civic Ave., P0.Box 154,
- - Stouffville, L4A 725, e-mail jmason@yrng.com

| Where€ are the nfﬁcial numbers? What offi-

- cial study was ever done in Canada? Just where
do pohce get these statistics?
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EDUCATORS FOR SENSIBLE DRUG POLICY

O?TAWA "
of éach other prmnchng a multitude of
‘services .in a competitive - marketpiace-

~ all under one roof. Lo

Councﬂlor pald for shovels

I am wrltmg this letter as an appreclatlve

~ parent and a member-of schnnl cnuncﬂ at my
- daughter’s school.

A short time ago we had shﬂveis stulen from

our ‘kindergarten area so I decided: tﬂ brmg_

tl‘llS up at our meeting.
Well, the discussion did not have tu go very

‘far because a gentleman attending our meet-

ing, as he always does, spoke right up. He gra-
ciously provided Canadian Tire money from

‘his own pocket to replace the shovels.
I would like to applaud thlS man, Cﬂunclllur ‘

Harry Bowes.
Thank you, sir, and mlght I add the chlldren

are sn'nlmg agam.
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Pavmg
paradlse
to put up
parkmg lots

Drive along wind- swept Hwy 48 |
- _south of Stouffville Road and look to the
__.east, through the snow-clad corn fields. - -

If you squint strongly. enough and

“imagine a little, like Kevin Cnstner in

F:eld of Dreams, you can see them. .
Call 'them big box stores. Call. 1t

power . centre. If the developers have
~ their way with this town, it will be: built
. in this quadrant of Stouffville. . - '

Just make sure you call it ugly. .
If indoor shopping malls, such as
Markville in ‘Markham and. Upper

_Canada in Newmarket, were the future, :

they’re now the distant past, unfortu-

.. nately. Vaughan: M].llS, the mega-mall
. that opened late last year in southwest
York Region, was the first covered mall

built in this-country in 14 years.

Yet, indoor shopping is exactly what
a country with a two-month summer
should be prescribed. It's a throwback

to the main streets of old. Stores on top

Itdoesn't seem that lﬁng ago we were
laughlng at. Scarborough’s.
Golden Mile and. other strip plazas.

‘They were dinosaurs. Massive, ugly and

grey "parking lﬂts fmntmg stnres on

main drags. =
. Funny but. thats hnw every puwer-
. centre looks. . |
- Agroup of bigbox stures is suppnsed |
_to appeal to the modern shopper, who
is willing to drive longer distances and
walk II‘lllES of - stnre alsles fnr lower .
prices. . | _

It sounds so cosy. And gnnd luck get-

ting the same clerk twice in a 100-
~square-foot craft supplies or btu'ldjng |

matenals store. A bouhque this isn't.

~ Civil libertarians in Hartford, Conn.
are concerned residents’ access to free
speech. is being curtailed at pnvately

owned big box develnpments in away it -
-never was on main street. =i
-Forget the ability to. pl’ﬂtESt 1ts our

lust sense of community and steam-

-rolled cuuntrys1de we shmﬂd be wnny—

ing about.

More shnppmg nppnrtunmes and :
_new residents are welcome. ;-
Making this town -look ' like every X
on thé continentisn't.

- Jim Mason 'is edrmr of The Sun-
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