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WANTED
-~ MORE
CREAM SHIPPERS

For Best Results Ship Your Cream to Stouffville
Creamery. We pay {wo cents more per pound

Butter-fat for Cream delivered io the creamery.
To Have Qur Truck Call, Phone 610-2322

— COLD STORAGE LOCKERS FOR RENT —

Stouffville Creamery Co.

SUNDAY SCHOOL LESSON

Golden Text: Take ye beed,
waich and pray: for e know
not when the time s Mark]13:33

The Temple In Jerusalem was
a truly magnificent building
and just as we might comment
as we leave some great and an-
cient cathedral. one of the dis-
ciples sald 10 Jesus, “Look Mas-
ter. what wonderful stonework
wha: a skze these buildings are.”
Qur Lord replied to this ex-
clamation. “You see these great
buildings? Not a single stone
will be left standing on another;
every one will be thrown
down!"™ This response gave rise
to the question of the astonish-
ed disciples which. in turn. led
to this discourse of our Lord's
on future events and His per-
sonal return.

It is not easy to look around
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¢ New Aero-Phos 18-46-0 and 11-48-0 make it
possible to grow small grains, corn, hay and
pasture on clay soils without additional ferti-
lization—crop response is excellent, too!

e New Aero-Phos is highly water soluble,
quickly penetrating the soil and allowing top-
dressing application, meaning immediate
availability to get crops off to a quick start.

-« New Aero-Phos does not leach out of the

soil—both the
used by crops.
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ammonium and phosphate
in the :soil until

e New Aero-Phos 18-46-0 and 11-48-0, be-

high concentrations, mean

savings in handling and transportation—
. giving you more plant food at lower cost.

» Order new Aero-Phos 18-46-0 or 11-48-0
from your fertilizer dealer or agent ioday!
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rthjs wonderful world and real-
Eze that man's most splendid
achievemrents are destined to
crumble to dust, bur it is 'i.'ll.‘-.tl!
for us to be forewarned. There
never was a time in history of
| the world comparable to today,
when men ought to realize the
nearness of the Lord’s
and the vataclysm that awaits

return i

this sinful earth. Christ warns
His hearers of false prophels,
wars and rumors of war, con-
tinuing hosiility to the Gospel
and its mesengers as it is prea-
ched throughout all nations,
and a time of unparalleled test-
ing at the time when Jerusalem
was destroved. from which by

‘This of course all happened,
in the terrible slaughter of Jer-
usalem in A.D. 70, and the de-
filing and destruction of the
Temple. At that time a number
of Christians, forwarned by the
Scriptures, escaped to what is
now Jordan. The seize of Jer-
usalem and the horrors assoc-
iated with it were avoided by
those who obeyed these solemn
warnings of the Saviour, and
fied the city. \We do well to heed
His warnings today. This les-
son leads on from the solemn
picture of judgment on Jerusal-
em to the even more solemn
view of the personal return of
our Lord Jesus Christ. It is an
absorbing tople and relevant to
each of us.

The Heart of the Lesson

The lesson teaches us:in the
clearest possible way of the im-
permanence of everything out-
side the will of God. There
seemed nothing so secure as
Jerusalem with its Temple. the
glorious exterior flashing in the
sun, and its well-attended wor-
ship. Both decayed spiritually
and then perished exactly as
our Lord had foretold.

These facts constitute a pat-
tern for the fulfillment of the
great prophecy concerning our
Lord's personal return and con-
sequent judgement on this fal-
len creation. We are thus sol-
emnly taught the impending
end of all things as we know
them, and the necessity of being
watchful for the Lord’s return.

After marriage, men develop
leg trouble from toeing the
mark and footing the bills.
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- THE HOTTEST IDEA IN HOME HEATING!:

~ NowEsso pays for all the service—you pay for just the oil!
g L S #ﬁuwﬁssdpaysfnrannuat bumer and fufnace conditioning...

e .* %Now Esso pays for mid-season check of your heating equipment... |

ol Ao R | ~ s%Now Esso pays for emergency service anytime...
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Jb | o : ' budget terms—all for the price of the ol

- . " CALLESSO HOME HEAT SERVICE TODAYI
"™ At | w HOOD, MARKHAM

God’'s intervention at least somel
of the elect would escape. :

.are-reduced because of wholesale -clearance buys,

‘in any store in the country.

-have money to throw away.

P
s

Anne - Ross.

By the waz..

Bost of us believe that “we get what we pa¥ far” but I
am becoming more and more convinced that this assurance
needs to be updated to something like “we get what we payv
for when we are educated shoppers.” As author of a column
in dailv newspapers here is a letter typical of many I receive:

* " wpast winter 1 purchased an imitation Persian
Lamb jacket. The fur falls out of it so badly it
can't be worn as it gets all over everyining. The
company wont do anyvthing about ft as it wasn't
guaranteed.” ;

No matter how “inexpensive” this purchase was, the
writer certainly didn't get what she paid for. While we may
not be *“takenin” by imitation fur we most certainly are
the victims of unscrupulous merchandising in many instances
unless we take a little time to analyze our “bargain” buying.

e

 Most of us are susceptible to the lure of a bargain, and when
- we see large newspaper displays, advertising merchandise at

-almost give-away prices, many of us cannot resist the come-on.
These are referred to by the trade, as “loss-leaders™ and are
presented solely for the purpose of getting customers into-
the store, who, when thev arrive, discover the advertised
merchandise all sold. because the stock was on sale only for
a limited time. or for only a limited number of sales. In
the field of household appliances, a little Investigation reveals
that most are not such great bargains at all — they are of
inferior quality, or last year's models lacking soinc- worth-
while improvements, or bankrupt stock bought up in quantity,
on which there can be no guarartee, and no servicing available.
They are sold to be taken away “as is", and too late we
discover "as 1s” isn't as we want them. \We don't get what
we paid for — we get less. '

We have all at one time or another bought a dress, or
blouse or clothes for the children at a “real bargain price”.
only to discover after a few wearings., or a singic washing,
that we'd bought a “dud” . . . the garment was constantly a
mass of wrinkles, or it's pretty color turned drap and dingy,
or it shrank. There's just one way to make sure of getting
quality fabrics and clothing and that is to look for labels
and hang fags — and read what they say. A reliable manu-
facturer will stand behind his name, for a satisfied customer
is his best advertisement. _

So much of the money that homemakers spend, goes into
food, but many women are not getting their money's worth.
It pays to spend a little time studying various brands, and
the éontents of the can or package, for there we find all
sors of revealing information and “helpful hints”. In the first
place, all labels must tell the weight of the product, so by
comparing. we can tell which item is the best buy. A package
that seems to be a bargain may actually contain less than
another, and thus.be more expensive. In addition to stating
the amount of the contents, every food package must carry
an ingredient line" and by reading these we .can learn if a
product is artificially flavored, or adulterated in any way, and

.also learn the grade of the.food. In canned fruits and vege-

tables for instance, the grades are “Canada’ Fancy” which is

top grade; then “Canada Choice” and the least perfect in

size and quality “Canada Standard”. ; . '
The sequence of the ingredients is very impoitant to

-notice too, because our laws require that ingredients be listed

in order of amounts, from the greatest to the smallest. A
can of Chicken and Turkey stew is a good example, for the
list of ' ingredients reads “gravy . .. vegewables . ..

A—

" chicken and turkey”,  which indicates there is more gravy

and less meat than vegetables. Remember we used lo.say
“pork ‘and beans” until the law required tiie canners to
change the name to “beans with pork” 7 Now we Kknow we
are getting a can of beans — with a little pork added.

 We all need to be alittle wary about the so-called bargains
that tempt us. I.-firmly believe that dealing with our local

‘merchants, who stand behind the goods they sell, and who are .

always so willing’ to service and adjust any purchase, is the,
best kind of “bargain” shopping we can do. I have found that
when Stoufiville business people have sales, they offer honest
bargains to thelr customers and state'quite frankly that prices
or_ dis-
counts to clear stock,-etc. We know .exactly where we stand ..

.when we make -the:purchase,. and we :know:we& ‘¢an-rely ‘on -

our mutual good-will. _

I have another “beef” ... the “suggesied selling price”
placed on many products by the manufacturer. This is to
direct the merchant as to a fair mark-up in price, but leaves

" him free to use the article as a “leader”. It also.leaves the

purchaser — that's you and me — in a position of having to

'shop around for the lowest price, or. of buying and then dis-

covering the same article for sale at a lower price in another

‘store., This was -a personal experience last Christmas when

both my husband:and I bought identical small appliances at
two different stores here in Stouffville — with quite a differ-
ence in the prices. (He got the best bargain). I have recently

"learned that the merchants don't like this practice any more

than their customers, and the Retail Merchants'. Association

" :are working to have prices established for all quality merchan-

dise, and have already met with some success in-certain brand
lines. Happy will be the day when one buys a brand name-
vacuum cleaner for instance, knowing the same price applies

“Bargains” I.like . . . cheap come-on's arg for those who

HARGRAVE éfeenliouses

phone 640-3306 . we deliver

WEDDINGS BIRTHDAYS
ANNIVERSARIES & GR&IIEUATIE_IHE '
BANQUETS PARTIES

Floral ARRANGEMENTS

Special Arrangements for Festive Holidays.

 PUBLIC
SKATING

at

STOUFFVILLE

ARENA
Every Saturday Night
' 50

Admission

T , CHILDREN
Every Wed. — 1 to. 5 p.m.

BUSINESS DIBECTORY

AUCTIONEERS |

W. D. ATKINSON
Phone STOUFFVILLE 610-3513

Licensed Auctloneer
and

Sale Manazer
SALES CONDUCTED

ANYWHERE = -

Specializing in the preparation

and selling of purebred consign

ments and dispersals, farm auc

tions, 1‘.1:1:1:11:1:-«!.-.t and real estate
sales.

Bills prepared and posted at no

extra cost. This specialized ser

vice really pays off and means
money in vour pocket

Fhons STOUFFVILLE 610-3313

KEN & CLARKE
PRENTICE
AUCTIONEERS

Licensed and authorized for
the Counties of York and
Ontario.

Milliken P.O.,, Ph. AX. 3-3987
Markham P.Q., Ph. 2943161

Prentices have been established
al.hmlluneers since 1890.

A. S. FARMER
Licensed Auctioncer

Countles of York & Ontarlo

Farm Stqck & Furniture Sales
A Specialty.
Telephone: Gormley 886-5311

Address : Gormley P.O.
'59-35

LEGAL

PAUL W: J. MINGAY. B.A.
BARRISTER & SOLICITOR
61 Main Street, Markham, Ont
hone Markham 294-1123
293-6161

i e — e ——————— T

William (. Parsons, L.L.B.
BARRISTER & SOLICITOR

157 Main St. W.

P.0. Box 820 . Phone 6402211
Stouffville

BUTTON & -COON
BAREISTERS, SOLICITORS,
: ~ NOTARIES
83 Main St. W., Stouffville

: Phone 640:3530
Solicitors Canadian Bank of

- Commerce. .

ex ]

103 O'Brien Ave. — Ph. 640-1975

" DAVID A. COON
45 Vicltoria St, — Ph. 640-2103

KENNEDY & KENNEDY
87 ‘Richmond St. W.. Toronto

-Barristers, Solicitors, Notaries,
'ROSS KENNEDY
Prov Hwy. 7, Locust "Hill
Markham 294-1632
ROSS L. KENNEDY
Prov Hwy. 7. Locust Hill
Markham 294-1556

'CATTANACH & HINDSON
7 7' Barristers & Solicilors

" Stouffville by appointment

un}ftlme-;phnne Markham 25

" MAIN STREET. MARKHAM
: Phone 2940666 ~

U HLREG. BUTTON, -BA.. . |

_ OPTOMETRISTS -

E. A. GRUBIN, R.O.

~  OPTOMETRIST
¥icton Co. Stouffville
In Stouffville at the Jamea
McCreipht Residence, 58 Main

St. E., on the following Mondays
and Tuesdays : P e

April 29th and 30th _

GARNET V. GRAY, 0.D.
OPTOMETRIST

STOUFFVILLE :
MEDICAL CENTRE

Phone 640-3522 for appolntment

Hours: 10.00 a.n. to 8.00 p.m.
Every Tuesday.

DENTAL

NEIL C. SMITH,
L.D.S., D.D.S.

OfMice over Canadiar Bank of
» Commerce,

Telephone 610-3083 Stouftville

Graduaie of University of
Toronto.

CHIROPRACTORS

WM. S. ‘BAIRD, D.C.

DOCTOR OF CHIROPRACTIQ
" X-RAY -

By Appointment

327 biain St., N., Markham, Ont
Telephone 294-0701

J. S. DeLAURIER,-D.C.

201 Maln Strect Woest
- Stoufiville, Onlario

Tues., Thurs.
& Fri. - 10 am. -9 pm
Wed. & Sat. — 10 am. - 5 pm.

TELEPHONE 610-3562

- ACCOUNTANTS

JOHN C. WYLIE, F.LA.

Licensed Public Accountant
- AUDITOR.
QOffice & Residence—

© uyyylie ‘Acres” " Musselman’s -
Lake Road, R.R.2 Stonftvilie.

- asp.  PHONE 8403144 et

LEONARD R. ROSENBERG
g . B.Com. % .;:
CHARTERED ACCOUNTANT
Bank of Nova Scotla Building,:

e “Aurora oo
.Telephone ['A. 7-9451
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‘SURVEYORS

.l

: :

D. H..- BLACK 3
Ontario Land Surveyor (.

"
i

-
ELt

310 Painted Post Dr.
corner of Markham Rd., i
Searborough, Ont, = y

PHONE ATlantlc 252833
Res. 282-1508 i

ROBERT W. McVEY
Barrister & Su_liclmF

Suite 110,
221 Victoria Streei, Toronio

Markham - Torontd
Phone 294.2371 Phone 363-0389

INSURANCE

THOS. BIRKETT AND
. SON LTD.
General Insurance Agency

Stouffville, Ontario

Insurance in reliable companies
' at reasonable rates,
— .Prompt Service —
Telephone 640-2000

| Evenings—
. Gordon R. Birkett - 640.3715
L.es Clarke - 6402144
Bob Hassard -~ €10-3585

BEAUTY SALONS

The
POWDER PUFF

Beauly Salon

JOY ROSS

Days Tues. thru Sat
Nights Wed. and Fri

For appolniment call 6102472

FUNERAL
DIRECTORS

Im.
L. E. O'NEILL
STOUFFVILLE

FUNERAL DIRECTOR
AND EMBALMER

Contlnoous Telephone Service
Day or Night '

. Adh'l_issimf 20c.

—glan o i

Thone Stnuﬂi ville 610-2855

-

‘| baby quliet.

UPHOLSTERING

e Rebuilding — restyling =
wood refinishing. 53
e Custom built furnliure —
draperies — broadloom. . !
No monecy down—Easy terms—

90 day no finance charge. |
HIGHEST QUALITY AT::

LOWEST PRICES.
'FREE— L]
e advice on home furnishings.
¢ estimales In your home. -'¥

| TOROMARK i

<

FIURNITURE HOUSE "
Markham 204-2581
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TO CALL FOR THE BEST;:
BUY ON YOUR INSURANCE |

LLOYD F. HARVEY;
~ 'RR. 1 Gormley ;
rhone  Gormley 886-3369 -

.STATE FARM?E_

Insurancs Comzanigs
Camnadian Tlead Ofice, Toronis, ﬂnl...":

=
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There Is nm;. advantage In not
having company. Il keeps thr




