WINNETKA TALK

A State Banhk

Business Sense
i Banking

UR CUSTOMERS ap-

preciate the fact that
our Ofhcers look at their
problems from a business
man's point of view.

We appreciate it when our
customers look at business
problems from a sound bank-
ing point of view.

Business sense in banking
and banking sense in business
1s the winning combination
for results.

Complete Financial Service

WINNETKA

TRUST and SAVINGS

Men — Look!

Palmolive
Shaving Cream
and
Gillette
Safety Razor
both for

35¢

For the Ladies

Palmolive Shampoo
Palmolive Talcum

both for
50¢
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LEE Says:

A NICE young lady

OF our acquaintance

WAS in our store
YESTERDAY afternoon
AND just as she was
LEAVING she told us
SHE had to hurry home
AND get the breakfast
DISHES washed in time
FOR supper, and we can
SYMPATHIZE with her
BECAUSE that’s just how
OUR time goes here at
THE store — we come down
EVERY morning all pepped
UP and ready to do
SOMETHING worth while
AND before we know it
['T’S closing time and
WE'RE no farther along
THAN we were in the
MORNING—but we meet
LOTS of friends every
DAY and manage to jingle
THE cash register a
LITTLE once in a while
AND we enjoy our work,
SO we should worry,

AS Shakespeare says.
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PHARMACY
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