The holiday season is the time where Canadians are
most likely to blow their budget, with over half (56%)
identifying Christmas and New Years as the most likely
occasions where they spend more than planned. This time
of year trumps birthdays, weddings, and Thanksgiving as
the biggest budget blow-out occasion, according to a new
study commissioned by Procter & Gamble.

While Christmas and New Years is a great time to cele-
brate with friends and family, personal finance expert Gail
Vaz-Oxlade is urging Canadians to stop and think about
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Whispering Pines Estates. 2 ace ravine oL 5 1.5 agre manicured lot. Approx 2,500 sq .
Hardwood. 2 skylights. Finished basement.

Call a Realator today, to make

5+1 badroom. 6 bath. Hardwood. Callomia Avista eseec home. Backs onto ravine. 5
shuliers. Finished basement wilh a bedroom.  badroom. 4 bath. Over § 150k in upgrades.

their holiday spending habits.

“Year end can wreak havoc on your personal finances,”
says Vaz-Oxlade. “A lot of Canadians will throw the budget
out the window during the holidays, but its surprisingly
easy to stay in budget and still cover all the season’s essen-
tials.”

Making a plan is key to surviving the holidays with
minimal financial stress. Vaz-Oxlade suggests sitting down
to analyze the expected cost of presents, travel, celebrations
and household items to ensure all your holiday expenses
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How to survive holiday budget stress

will fit into budget. Shopping for well-known, trusted
brands can often equal savings during the festive season.
“You don't have to sacrifice on quality when shopping
on a budget,” says Vaz-Oxlade. “Save on household
expenses by shopping for trusted brands like Tide Simply
Clean and Fresh, Dawn, or Charmin Basic. These products
represent the best value for money based on overall perfor-
mance and cost.”
More budgeting tips are available at savingmadesimple.
www.newscanada.com

Look for the latest edition of Real Estate at

www.insidehalton.com/printeditions
or to advertise here contact Diane Wolstenholme 905-878-2341, x212
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Our new Hot Listings product allows Realtors to extend
the reach of their print ads to include online home
buyers and sellers in their target market on Homefinder.
ca, Canada’s fastest growing real estate site. By signing
up for the Hot Listings program, your ad will appear on
Homefinder.ca in several high profile ad spots including
the home page of Homefinder.ca and the top of the
search results in the ‘Hot Listing’ gallery.

- Aexible search
parameters

- Advanced mapping

(price changes, open houses, sold) technologies

Contact Diane at 905-878-2341 ext 212
dianew@miltoncanadianchampion.com
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