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Have you
done your
~ homework?

Often, newspapers receive criticism for endorsements
Issued just before election:s.
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z oured tradition in newsrooms around the globe.
...| Usually newspaper editorial endorsements come
s at the end of the campaign period and serve as one
—more piece of information that voters can cogitate pri-
E Or to casting their ballots. Many are done on the basis
that the news staff has been up close to the campaign
and therefore has insight to offer,
Campaigns are prescribed periods in which all can-
didates have the same amount of time to win over
voters. Each has their own approach to do so. Some
= spend more money, have more volunteers support-
ers, resources, etc. _
Often, no stone is left unturned and no potential voter
overlooked as candidates compete for each and every
vote. Some lay the foundation in the many days, and
years, prior to putting their name forward.
It always takes courage to put your name forward.
It requires a commitment and it's an action others
should appreciate.
Candidates knock on doors, send out pamphlets, op-
erate websites, get their face out into the community,
and put forward their presence and their ideas at all-
candidates’ meetings.
In recent years, endorsements from all corners appear
plentiful. Associations, groups, individuals, peer politi-
cians all throw their weight behind various candidates
in a bid to sway voters or win votes. Such endorse-
ments are not unlike those offered by newsrooms. But
in the end, the final decisions rest with voters.
We encourage residents, as always, to take the time
to do their homework, find out about candidates, ask
questions about policy, consider the opinions of oth-
ers, and then make up their own minds.
Be an informed voter. We know there is a copious
amount of information to wade through.
Sometimes, wading in to find out more can leave one
feeling swamped and on information overload. It can
be difficult to distinguish what’s what and often peo-
ple should dig several layers in before coming to any
conclusion.
Notwithstanding, at the end of the process, vot-
ers should take a deep breath and search their own
emotions, opinions and ideologies to see which
candidate(s) align best with their goals.
When you're comfortable to align a possible vote with
a candidate, that’s when you're in a well-informed po-
sition and ready to cast a ballot.
Voting is a right and it’s a privilege. It's one we each
should take very seriously and it’s one that each of us
should cast based op.our own rationale. G
Vating Dams Qcmhez*ﬂ J'imetﬂ'gej*haxj:g

done, . « ¢

www.insidehalton.co

The Princess Theatre’s debut was in 1912. Located at 156 Main St., the theatre owner/
operator T. D. Hume declared o pictures are.shown at the Princess until they have
been passed by the official cénsor.” Movies were shown on Fridays and Saturdays. In

July 1913, a 24-foot addition was built to accommodate the increasing crowds. Ad-
mission was five cents for children and 10 cents for adults. The theatre caught fire in
1915 but was re-built the following year and movies continued until 1985 when the

space was remodelled and used for stores.

— Submitted by Heritage Milton and Nasagiweya Historical Society

Vaz-'-OxIade had audience in

My husband and
| were among

the almost 500

| people who at-

' tended the pre-
- sentation by Gail
Vaz-Oxlade at
 the Milton Cen-
' tre for the Arts
'~ Friday night.
' We went there
' hoping to wit- -
' ness  Vaz-Ox- Karen Mlcell

| It-is style that we have enjoyed watching
on the television shows she hosted, Til
- Debt Do Us Part, Princess and-Money Moron:

 We weren't disappointed. That's exactly
- what'we got. Vaz-Oxlade one of Canada’s

- most successful ﬁnancnal wrnters notonly |

lade’s tell-it-like- Managing Editor |

stitches while telling it like it is

' had the audience in stitches with her hu-
- mour and quick wit. Even those who have
' their finances in order and don't have a
- penny of debt would have enjoyed the

show just for the sheer entertainment
value,

% | That was no character she played in host-
. | ing her television shows. She’s the real
' deal, and it’s refreshing.

Her appearance was part of the One Book,

- One Milton community read hosted by
' the Milton Public Library. The featured

| ,novel, in which debt is a prominent topic,
is Mount Pleasant by Don Gillmor. He will
appear.at the arts centre Monday, Nov. 10.
There’s still time to join in the community
read. The book can be borrowed, pur-

| chased or downloaded and should-be
g read before the author’s visit.

Karen Miceli can be reached at kmrceh@mﬂ- !
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