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By JANE MULLER
Champion Reporter

The object is to capture the op-
posing team's flag and take it back
to camp.

Sounds simple enough and it would
be if it werén't for the threat of being
shot. The menace of red plastic
bullets (balls filled with red water
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soluble paint) and each player’s
ability to give or receive the colour-
ful blast brings out our killer in-
stinct.

A basic drive to hunt and kill can
be unleashed for a day in a new type
of team sport. The Great Canadian
Adventure Game, one of several
strategy and survival contests, has
hit Halton with the locations in north
Milton on Sixth Line.

The equipment necessary to play
is fairly basic and is part of the $35
package. The most important
component is the gun. The CO2
powered handguns valued at about
$160 are specially designed for the
Great Canadian Adventure Game by

Spelling out the rules of the game is adventure game operator Mike
Costelloe. He's hooked on the “‘hunt and kill"’ contest and began spread-
ing survival fever here earlier this month with the opening of 4 field in

north Milton.

Basic instincts pro

Crossman. According to a local
game franchise owner, Mike
Costelloe, this piece of hardware
makes what his organization has to
offer unique.

The repeating pistol comes
complete with a holster, 40 shots and
two CO2 cartridges, good for 24 shots
each. Camouflage clothing can be
rented for $3 and is probably a good
idea when it comes to this adult ver-
sion of hide and seek.

The adventure.game garb is in-
complete without the protective
goggles which must be worn at all
times.

With a rule like that one might
wonder how strictly players abide
by the no head shot rule. That
nagging question, amplified by the
signing of a release of responsibility
contract, goes unanswered until the
end of the day-long game.

Mr. Costelloe said his 100-acre
game site can accommodate up to
120 players but\he’s happy with two
teams of about 35 players. He will
marshal games with as few as 20
participants in total however.

Since the first adventure took
place at the location operated by Mr.
Costelloe and his wife Lynne,
clientele has been largely male. A
recent game had eight female
competitors out of a field of 25.

“Out of that group, seven of the
women will be back—you can't
please everyone,”” Mr. Costelloe

noted.
It’s addictive

He can draw on his own exper-
ience when he explains most people
who do like the game will get hooked
on it. Repeat business is what will
keep franchises like his own going,
Mr. Costelloe believes.

“‘People look for a good field,”” he
said.

Variety constitutes an ideal en-
vironment and that’s what his Sixth
Line location has to offer. A large
and a small playing area are situ-
ated in a wooded area, consisting
primarily of cedar trees. There is
some heavy brush, open land and a
pond to add diversity.

Maps outlining field boundaries
and flag locations help teams to plot
strategies. According to Mr.
Costelloe, the simplest  strategies
are the most effective. -

He played the game 12 times last
year and found his instincts were
sharpened and game plans im-
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his team of first-timers.

proved with experience.

‘““At first you can’t distinguish be-
tween a bird in the bush and a
person,”’ explained the seasoned
player.

As a witness to many firsttime
players’ reactions, Mr. Costelloe
said initially people ask themselves
what they are doing there. As
players emerge from the trailer
suited in military-style clothes com-
plete with camouflage make-up the
quiet rural setting begins to look like
a battleground.

The mood becomes serious as Mr.
Costelloe explains game rules and
the dos and don’'ts of hand gun
operation. Players decide whether
to play a direct hit or paint splatter
game.

After a few shots at wooden tar-
gets it’s time for teams to select
leaders. The flip of a coin deter-
mines which team has the choice of
flag stations and the first game
begins. A 90-minute limit is placed
on each encounter but games are
usually completed within that time
period.

This mild mannered Milton firefighter took on a new look r
Adventure Game. It was Roger Clements’ second battle field ex
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Once in the bush as a flag station
guard or an attacker, one thing Is
immediately evident. Camouflage
definitely works. In fact if it weren't
for the bluish tinge of the goggles,
players would be unrecognizable
anywhere but in open fields.

From the sounding of the horn
which starts the attack the
imagination runs wild. The enemy
could be anywhere and for that
matter so could the flag station. The
map is a help but once on the course
the enemy outpost can be elusive.

Bright green and yellow tape
marks the flag station and if that
isn't enough, the sound of gun fire is
likely to alert those who approach
the coveted nylon flag.

When a player is shot he or she
must return to the trailer and wait
for the next game before returning
to the battle-field. The game can be
played with a 15 minute rule. This
gives fallen players a chance to get
back into the game 15 minutes after
being shot. The player may only re-
turn if a wounded opponent can go
back with him, however.

ecently as a participant in the Great Canadian
perience which earned him leader status among

vide skills in adult hide and seek
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Depending on the distance the red
balls are fired, they can leave a
bruise, expecially if they don't
break. The added pain means a lack
of paint and the shot doesn’t count.
Generally the impact is equivalent
to being poked forcibly by a finger.
As for the ‘‘wound’’, it all comes out
in the wash.

As the day progresses the en-
thusiasm for the challenge grows
and it is evident Mr. Costelloe’s
claim players ‘‘get high on the
game'' is true.

He would like to see the adventure
game evolve into leagues, depending
on interest. Already in the offering
are games involving the various
franchises. Operators like himself
will select team members from
those who impress them on their
fields.

There are at least 20 Great Canad-
ian Adventure Game franchises in
this country. That number iS more
than equalled by competitors like

the original Survival Game.

Like in any business, competition
is good, according to Mr. Costelloe.

5

e
TO
Qll{lT
SMOKING

DR.RN.
STROHAN

Optometrist

143 Main St. E.,
Milton

873-2’332

9a.m.to5p.m,
Wednesday
9a.m.toBp.m.

CAMPGROUNDS
PUBLIC MEETING

For Campgrounds

facilities

participate in this meeling.

7809.

Re: Licensing Regulations

On August 7. 1984 the City of Burlington will hold a
special public meeting to consider the approval of a
new licensing regulations’ for campgrounds. These
new licensing requlations. if approved, will govern
the operation and maintenance of campground

(The Burlington Official Plan for the rural area does
not permit the establishment of new campgrounds In
the City; therefore, any new campgrounds will
continue to require an Official Plan Amendment.)
This meeting will take place between 6:00 7:00
P.M. in the Council Chambers located on the second
floor of City Hall, 426 Brant Street, Burlington.
Interested citizens, community groups and members
- of the campground industry are invited to attend and

Should you require further information or a r.opy of
the proposed licensing regulations, please contact
the City of Burlington Planning Department at 335-

CAR WASH
$900

Purchase $20 of gas at the
lowest price in town and get a

car wash for only $2.00
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14-1022
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*Shell Car Wash
405 Martin St

YOUR BEST GAS DEAL
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SUNDAY, JULY 29, 8:30 P M.

MILTON'S FAMILY FILM FESTIVAL
— Drive-in Family Movies under the Stars —

~ In the Emmanuel Park
245 Commercial St.

FREE ADMISSION

A story of tribulation
INd Iht_’ end tmes

A Thief in the Night

8995

Share summer fun with
your personal portable

e AM/FM/cassette in one package
e Dolby B reduces tape hiss, noise

aporatories Licensing [ﬂ:."‘;!['.
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Black
(40-2030)
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‘Radio fhaek

Check the white pages for the
Radio Shack store nearest you.

The products in this ad were selected far n advance of
this offering therelore situahions MAay occur where Cer- |
tain produc!s are not availlable wn suthcient guantiies 1O
mee! demand However (facontimumngtemastiemporar-
iy oulof s1ock we will 1SSue A Ran Check enabling you 1o
obtain the item at the adverlised prnice as soon as il
becomes availlable Snme items may be limited to the
quantities available at the time of sale We also reserve
the night o correct typographic errors All reqgistered
irademarks are the property ol Tandy Corporahon
Tandy Elrctronics Limitad being a reqistered user

‘Requires batteries'adapters not ncluded

Sale prices expire July 28, 1984
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Maximum stereo pleasure
at a minimum sale price

e Clear highs, outstanding bass
e Under 8" high, RPH"": 40 watts

“*Recommended power handhng

16K Standard

More than fun and games
...Colour Computer 2
for full computing power

Hooks up easily to your colour TV
for graphics, sights and sounds.
16K Standard.  .starts you comput-
ing, simply and affordably. 26-3026
16K Extended. advanced comput-
ing. Creaté hi-resolution graphics
with one-line commands. 26-3027

Wag 208.00 . .oy Adw 249.95
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14-778°

IVISION TANDY ELECTRONICS LIMITED

aC

SCR-8 AM/FM/cassette...
take the beat to the street

e Auto-search so you can find or repeat
cassette selections quickly and easily
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Scanner lets you in on all the
action...without buying crystals

e “Search” for up to 20,480 channels including
Ham, action and air, or enter them directly

Come in and see many
more instore values

today!

Silver
— (40-2034)
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BASIC

pair

fFﬁ'J'

Start your system off right with
this attractive stereo receiver

e Auto-Magic tuning locks in FM stations
e Superb craftsmanship and performance

22

Antenna rotor

00995 **

¢ [mprove
TVorFM

15-1225

Give your car
“hi-fi” sound

e 60 watt'',
surface-mount
e 5" woofer,
2" tweeter

ttRated in program power per pair

Accurate cordless clock } -
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63-803°
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