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Imagine the brave, new Milton of the future
with a wide range of fun and exciting things to
do, such as going to the expanded, renovated
mall, the bowling alley or even the bigger and
better movie theatres.

At least, this is how it was envisioned by
many Milton youths at a recent conference held
at the leisure centre. The teens were presenting
their concerns to the newly formed mayor’s
youth advisory committee and among several

important topics, one of the issues they raised

was that Milton 1s bonng.

The wony of students sitting in the leisure cen-
tre, of all places, complaining that there is noth-
ing to do in Milton struck me as rather funny.

A wise man once said to me that only bornng
people get bored. It is not the town, but instead
Milton’s youth who are boring. Bowling alleys
are certainly not going to spice up anyone's life
l0 any measurable degree. An interesting person
can always find something to do. A teenager in
Milton has the opportunity to hfve as much fun
as anybody else. 2

Getting a hobby, other than partying, is always
a practical idea. One can be involved both in and
out of school in art, sports, music, drama —
almost anything. It does not have to be an orga-
nized activity. Why not get some friends togeth-
er and play a game of basketball? Go for a hike
on the escarpment or take a ride on your bike.

As homfic as it may sound, it 1s also a good
idea to get a part-time job. Part time jobs provide
not gnly much-n¢eded income but also act as
productive filler for those times when one is apt
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o gel bored. There are many places for
lecnagers 10 work here in Milton. All one need
do 1s apply.

Milton is also extremely accessible to Toronto.
The GO buses and trains are just the ticket to
escape the small town blues. Once in the big
city, there are countless things to do. There are

- museums, shows, sporting events, amusement

parks, and yes, there are huge malls and big
movie theatres, (00.

As a last resort, one could consider taking the
time to read a book or finish the homework that
has been put off for weeks.

There 1s even the possibility of spending time
with the family and (eek!) doing chores around
the holi-¢.

It is up.lu jhe ynulﬁ of Milton to make the
town more interesting by becoming more inter-
esting people themselves.

Andrew Milton is an E.C. Drury High School
student working in a cooperative education pro-
gram at The Canadian Champion. Hopefully, he
does not find iNboring.

For kids’ misbehaviour

We can’t just blame sugar anymore

At last! The Twinkie defense 1s no more.
Eating sweets does not cause kids to behave
badly.

It yust makes them fat. Parents can no longer
blame children’s misbehaviour on sugar.

In the November i1ssue of the Journal of the
Amencan Medical Associationgresearchers from
Vanderbilt University analyzed 23 well-con-
trolled sfudies looking at the ‘@ects of sugar on
children. These were the top 23 studies in the
held dunng the penod 1982-1993.

The authors’ analysis of the data in all 23 stud-
ies revealed that sugar does not affect the behay-
our, attention or thinking of children. Oh, sure,
sugar does give children more energy, but it
does not make them misbehave:

No effect

In fact, it did not have any observable effect on
aggression, mood, motor skills, neuro-psycho-
logical functioning or academic performance.
There were no differences found between kids
taking sugar and kids taking sweetener.

These findings are important for several rea-
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sons. First and foremost, it debunks a very com-
mon myth. A lot of people think thal sugar can
make children wild, unfocussed Or anmanage-
able.

Second, it takes away a major excuse that
many parents use to forgive a child’s misbehav-
Jour. ,

| was called to a school because a child was
getting into fights, and the mother actually apol-
ogized o us — it was her fault becatse Johnny

got hold of some cookies before school and she,

just knew there would be trouble that day.
When he got in trouble again the next day, she
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Let’s factor in consumption, too

Electricity, heating oil, natural gas. and water
all have one common feature. That same feature
also applies to an endless list of things as diverse
as the grocenes we eal, the clothing we wear, the
vacahions we take, the cars we dnive, the housing
we live in, and the long distance phone service
we use.

Puzzled?

The common ground is that the price we pay
for what we use jn our daily lives is all based on
consumption."We all pay for what we consume.
The more we.consume, the more it cost us.

Your heating oil bill, for example, 1s deter-
mined by how many litres it takes to fill the
tank. If you travel 100 km a day by car to get to
work, your transportation costs are far greater
thag those for someone who is only a five
minute dnve from the office.

Imagine fOr a moment what your réaction
would be if how much you buy was no longer a
factor in determining what you pay for what yoy
consume. '

said he must have gotten some sweets form
other children — he trade with them at lunch. She
blamed his schoolwork, his fighting, and just
about everything else on sugar. It was very diffi-
cult to get mom to discipline Johnny because she
honestly felt it wasn’t his fault, it was the sugar.
She wouldn’t hear any arguments to the con-
trary.

We need to stop blaming misbehaviour on
sugar, and start teaching the children how to
behave, That means teaching them effective

“ways to negotiate during conflicts, instead of

fighting;.
Study habits

It means teaching them study habits that allow
them to stay on task and persevere rather than
ignonng the teacher and their sc ork.

It means teaching them empatlly, morals and
values that allow them to respect and consider
other people and their feelings.

Hopefully,. this study will help parents to get
back to these responsibilities, rather than pre-
venting or monitoring sugar intake.
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Let's say your hydro company decided it was
going to change its billing method from the cur-
rent practice of charging every home and busi-
ness for the amount of electricity each one uses
inamonth.

Instead, the company” divides the revenues it
needs to stay in business on the basis 6f the cur-
rent market value of each property it provides
service to and bills you proportionately

Your reaction to such a suggestion would not
only be negative, it would probably be hostile.
After all, you would ask, what does the value of
my 'propcny have to do with how much electnici-
ty 1 use? The answer of course, is nothing.

The same'1s true of municipal services. That 1s

%hy more and more municipalities are tuming to

the user-pay principle for those services where
consumption is easy (0 measure.

Unfortunately, the concept of user fees is get-
ting a bad name because some. local politicians
are not introducing them on a revenue-neutral
basis.

If the cost of supplying water or garbage dis-

posal, or maintaining a local arena or hibrary, 1S

moved to a user fee basis, then faimess dictates
that there should be a corfesponding reduction 1n

~the property tax rate.

But some municipalities aren’t playing fair
and are simply adopting user fees as an under-
handed method of squeezing more. out of tax-
payers to affset reductions in provincial transfef
payments. _ \

[f the value of your home or business has
nothing to do with the electricity it consumes
and*what you pay for that usage, then what's fair
or rational about a property tax assessment sys-
tem that ties that same value to thé amount of
taxes you should pay for municipal sgrvices”

The answer is Crucial when it comes to decid-
ing the equity standard that Ontarians want in a
reformed property tax system. \




