Are you addicted w0 TV? Most people don't
admit it, but their most frequent companion is

A plan for television addicts

- 8 TV. The average family watches 25 hours of

QO You recognize that your use of TV is ex-
cessive but you feel unable to congrol it: -

Q Social or recreational activitics are sac-
rificed because of TV use; -

U With heavy use, a variety of social, psy-
'cidquumm“ym

O Withdrawal symptoms can develop if you
try 1o stop; - )

U And the substance (TV) is used mare than
you intended. -

Intcrestingly, the main characteristic of TV
dependency is not an obsession with a specific
show or shows, but rather a

Interestingly, however, heavy ielevision
uscrs get less pleasure from TV than people
who watch it more rarely. Why? Perhaps those
programs waiched later on are of less interest

longer TV per day, by

First encounter with afenet?

Had my first serious conversation with a fer-
ret the other day.
It's not that I've avoided the little critters

, Lowering credit card rates
would stimulate the economy

hnmcﬁnmmm-ﬂh&au .

before you tumn on the TV, Try 10 make plans a
few days ahead for at Jeast one evening per
week and make commitments that are difficult
0 break — join the YMCA, make a date w0
take the kids skating, set a time to visit rela-
tives, take a class of some kind. Look for
things that are fun, so that they can easily
compete with TV,

Finally, limit yourself 10 a certain amount of
the shows
ly want 0 watch and turning the TV
that show is over.

PETS

Some economic pundits have grumbled late-
ly about the fact Canadians aren't speading
enough money. They argue the economic
recovery is being held back by the consumer's
genemal lack of confidence and a refusal 0
open their pursestrings and spend, spend,
spend. Have Canadians gone into consumer
hbematin?
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up 10 a rather empty consumer spending pie

and a citizenry unwilling or unable to stimu-

well known (but never admitted by
politicians), these Canadians are staging a tax

has some merit
nose-wrinkling.

For 2 person not 'used 0

and reiching may be the

AND YOU specific individual scems 10 be alert
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of everything going on around him,

10 distinguish favourite

Yet, there is another factor, one w00 offen ig-
nored or quietly tolerated, which takes a big
bite out of consumers’ buying power: credit
card imterest rates. They have rgmained at
shockingly high levels throughout these reces-

Looking back st conditions a year ago, the
prime rate was 9.75 per cent and the cost of
credit cards ranged from 18.75 w0 20.75 per
cent. Thus, the differrential then was between
then was between 9 and 11 percent.




