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| Always a bright side
in the sports world

What's the good word?
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| ment aren’t 50 hard 10 take.

Those who witnessed Ryan Peddic's performance between the

months off a year, otherwise we'd all be broke.
Lyn McLeod may well be the next Premier of

Women are beginning 10 rule the world. This
tax grabs ©0 only men more free time.
increases over 1991. A lot of that igfor j

squad is playing good hockey. Afler a
have tumed it around, as much due 10 the

stufl like, “Jean Chretien's a girly man.”

Only seven more weeks until baseball season.

Face 10 face, Bob Rac scems a lot smarter than he Reding
looks on TV. The same goes double for Joe Clark. Bob second
plays a mean piano, 100. Joe — these days he mostly
Just sings the blucs.

Helplul advicefor getting through 1992 with a sunny,
warm, well-balanced outlook: Put your RRSP funds in
equitics, move out of bonds and money market instru-
ments; drink more red wine (Clears aneries, they hint on
60 Minutes);

having good seasons. In the senior division they stand
_ behind the powerhouse at Georgetown and in the junsor
i #

| . Some scouts who pass through Milton, and they go out of their way
Row 10 do 30, say that Milton's ieam would be a solid major jupior A

entry. SO many scouts pass through Memorial Arena that Merchant |

coach Rick Bince has only a little space left on his office bulletin

board due 10 the business cards that adom it

In addition 10 the rookies, don't forget
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425 Main St Miton : ~ PR insults at Milton, its players and hockey tradition. Local fans |
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:AhCﬂMmern | yell out the score; usually enough 10 dampen the spirits of the most

&mﬁ:}mw&wmmm 473 Steeleﬁ 'Avenue [ boorish out-of towner.

* Free Delivery on orders over $15.00 Milton = 'mop.w z D =

for Local Area

i - . SWEEPSTAKES ON FEBRUARY 15
' LAUNCHES REALTY WORLD

CANADA INTO THE OLYMPIC ARENA

"We're really excited about our involvement with the 1992 Otym
Games nationally and locally,” says Realty World — W. J.
Real Estate. "Our is to the excitement and thrill of world-class

competition into the homes and lives of the people living in Milton and
surrounding areas. -

. REAL WORwhoh‘annndam—'h?ahM
. most results-oriented event of the early 1990's — the Summer
. Olympics taking place in Barcelona from July 25 to August 9.

L ' To help celcbrate REALTY WORLD's sponsorship of the CTV

465 MAIN STREET AT ONTARIO ST. Olympic coverage, the company is running three "World Class'
870 1414 ; M\ ‘ Swoeepstakes across Canada. One home shopper in each of three contest |

- | regions will win an exclusive travel package for two The prize

includes: return economy airfare to Barcelona via Toronto, from the
closest cammercial airport to their Canadian residence; round trip
airport transfers; scven nights hotel accommodation, including taxes
'and service charges; buffet breakfast daily; an Olympic souvenir gift
Eti; and five event tickets. Full details on the contest rules and entry
rms will be available February 15 from REALTY WORLD offices
across the .
“Our sponsorship of the athletic games isn't just a two-week
commitment,” says McCrudden. “The program is just getting underway
when the “"World Class” Sweepstakes kick-off 15
“Every successful athlete is results-driven,” says Jack McCrudden.
"REALTY WORLD people are results-driven too. We want p-z_b
h\owthﬂ'theﬁwmmthedﬁw:c:inthmld .
Canadians want class results in real estate, whether it is buying
or selling, they can turn to us.” |
“The Olympics, which continues to be an event which truly unites

the world, offers our ﬂonmudtlngmtﬁywnm
" says Harold

the accomplishments o Canadian

Waddell, t, REALTY D Canada. Like many successful
entreprencurs, Mr. Waddell believes Olympic s personify
many of the outstanding human qualities which foster not only

individual success, but corporate as well. ‘

“The Olympic Cames about excellence, pagesntry and tradition,”
says Waddell. "I belicve world-wide competitors in sports and
entreprencurs share a common mindset: the commitment to achieve
success through ambition, strategy, and intensity — backed by an

detail.
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Canada and ian Airlines International in sponsoring CTV's
coverage of The XXV Otympiad Cames.




