2010 motor trend car of

the year

DEARBORN, Mich., Nov. 17, 2009 —
The Ford Fusion — America's most fuel-
efficient midsize sedan — today was named
MOTOR TREND's 2010 Car of the Year®.
The award comes hot on the heels of
Fusion setting record-breaking sales for
2009.

"Ford has proven its resilience in these
tough times by delivering to market a car
with broad appeal to a broad range of con-
sumers," said Angus MacKenzie, MOTOR
TREND editor-in-chiet. "The Fusion
range has matured into a competitive ros-
ter of midsize sedans, able to compete
with sales juggernauts
such as the Toyota
Camry and
H'o'nagd a
Accord. It
1S no
S ur -
prise
P o
Fusion
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ranks
in the
top 10
best-
selling cars in
America.’

The prestigious award from MOTOR
TREND comes at a time when Fusion
sales are already at an all-time high, fur-
ther positioning the vehicle as a formida-
ble contender in the competitive midsize
sedan market.

"The MOTOR TREND Car of the Year
award is another testament of our com-
mitment to delivering a world-class car
lineup," said Derrick Kuzak, group vice
president, Ford Global Product
Development, who accepted the golden
calipers on behall ol the Ford team.
"Whether it is the best-in-class fuel econ-
omy or quality unsurpassed by Toyota or
Honda, the Fusion and Fusion Hybrid are
clear evidence that Ford is serious about
our car lineup.”

To win the coveted Car of the Year
award, Fusion outperformed the competi-
tion — including the BMW 7 Series and
Mercedes-Benz E-Class sedan — in six new
categories: design achievement, engineer-
ing excellence, intended function, effi-
ciency, salety and value.

"The Fusion brought a vast assortment
of choice that has the potential to appeal
to every type ol driver, from the eco-con-
scious to the sport-minded," said

MacKenzie. "The Fusion's combination of

comfort, ftuel etticiency, assortment and
technology made it a clear winner among
our panel of judges.”

The 2010 Fusion and Fusion Hybrid
are the most fuel-elficient sedans in
America. The new models offer more
power; class-exclusive technologies, such
as Blind Spot Information System
(BLIS®) and Ford SYNC®; and more

Ford Fusion named
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total passenger and luggage capacity than
the Toyota Camry.

The Fusion lineup expanded in the
2010 model year to include all-new
Hybrid and Sport models and a new selec-
tion of gas-powered engines — all paired
with six-speed transmissions — that deliv-
er even more horsepower and better fuel
economy.

Fusion: A hit from the start

The Ford Fusion has been generating
excitement among journalists and con-
sumers alike since the nameplate first

launched in the fall of 2005. In fact, the
introductory model — which marked
Ford's re-entry into the midsize

sedan market — was a finalist
for MOTOR TREND's

006 Car of the Yea
award.
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sales. Fusion set
a sales record in April the first full
month of sales tor the redesigned 2010

model and the new Fusion Hybrid — and
overall sales are already at an all-time high
tor 2009.

With its quality unsurpassed by Toyota
or Honda, luel economy,
class-exclusive technologies and signili-
cant residual value improvement, the
2010 Ford Fusion is clearly delivering the
key attributes that midsize sedan buyers
want.

"Even at a time when industry-wide
sales are down 26 percent, Fusion sales
continue to grow," said Ford Sales Analyst
George Pipas.

The new Fusion Hybrid model has
played an important role in Fusion's suc-
cess. The vehicle delivers an EPA estimat-
ed 41 mpg rating in the city and 36 mpg
on the highway, topping the Toyota
Camry hybrid by 8 mpg in the city and 2
mpg on the highway. It also otfers innova-
tive new technology — SmartGauge™
with EcoGuide - that coaches hybrid
drivers to maximize fuel efficiency.

According to Fusion Marketing
Manager Jonathan Richards, car buyers
are so passionate about Fusion that Ihu
are choosing to buy the high series mod-
els — Hybrid, SEL and Sport.

"Data show that high series models
account tor 50 percent of sales," he said.
"Customers are also embracing technolo-
gy ofterings like voice-activated naviga-
tion, SYNC and Sony® Audio."

Richards says the introduction of
Sport model is also drawing praise from
Fusion customers, as is the new six-speed

best-in-class
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NO PAYMENTS ‘TILL SPRING 2010
2008 DODGE GRAND CARAVAN

FULL STOW N’ GO TIRE PRESSURE

7 PASSENGER SEATING MONITORING
HEATED MIRRORS KEYLESS ENTRY
DUAL SLIDING DOORS

SIDE CURTAIN AIR BAGS

FRONT SEAT AIR BAGS

SUNSCREEN GLASS
. A T . @™ AV/FMCDMP3RADIO
SPEED CONTROL

ELECTRONIC STABILITY
PRORAM

AUTOMATIC TRANSMISSION

e POWER DOOR LOCKS
o \POWER WINDOWS

CHOOSE
FROMWM
PRICE

= 13, 995

2006 DODGE CARAVAN

CASH

BI-WEEKLY 7.99"

0 125"
Taxes Included 84 MTHS

2009 CHRYSLER PT CHUISER
TOURING [l

6 CYL, 3.3L,
AUTO, AIR,
POWER GROUP,
7 PASSENGER,
KEYLESS ENTRY
STK# P3362

*9.995 oo s118

4CYL, AUTO, AIR,
' PWR GROUP, CD,
KEYLESS ENTRY

* BI-WEEKLY 7.99™
Taxes included 84 MTHS

BI-WEEKLY 7.99™
Taxes included 60 MTHS

6 CYL, AUTO, AIR,
ALUM WHEELS,
KEYLESS ENTRY
TINTED GLASS,
JUST TRADED

4 CYL., AUTO, AIR,
POWER GROUP, CD,
KEYLESS ENTRY

12,995 »°.°117

BI-WEEKLY 7.99 ™

S0 S “BI-WEEKLY 7.99™
Taxes included 84 MTHS 51 3 995 Down 162 Taxes included 60 MTHS
5.4L, 8 CYL..

6 CYL.. AUTO. AUTO, AIR,
AIR. POWER POWER GROUP.
GROUP., CD. TRAILER TOW,
CD, KEYLESS CHROME WHEELS, a
ENTRY., CHROME g '
ALLOY WHEELS SIDE STEPS A LEATHER

BI-WEEKLY 7.99™"
Taxes included 74 MTHS

16,995 0167 Bt 7w | 18,888 o | 84

LEATHER
& PWR
SUNROOF

6 CYL., 6.7L, 8CYL, AUTO, AIR,
AUTO, AIR, POWER POWER GROUP,
GROUP, KEYLESS, CHROME WHEELS,
ALLOYS, TINT HANDS FREE

18,995 105165 T nceo a¢iis

521,995 105216 %2 ke 72

* All sale prices are plus taxes lic., gas & admin. fee. **All bi-weekly payments include taxes, admin fee, down payment term and interest rates as stated above. T Former daily rentals. No Payments based on
Payment Deferral for 90 days. Interest charged from original loan date, both payments and interest are deferred. Some down payment may be required, 0.a.c. eg. 84 mth. loans of $20,000 at 8.99% equals biweekly-
payments of $148 for 60 months or $130 biweekly payments and a final payment of $7,042. cob is $6,343.69. Some vehicles may not be exactly as illustrated. Payments include interest charges. Prices and
payments valid on date of publication only

T RYSLER - DODGE .- e

LOCAL 905-567-1700
TOLL FREE 1-888-879-5017
www.parkwaychrysler.com

eyt 1..-..:.-.-._-_ ".1.'._ s . ; ',
ey A e .::, p
" L TRt " o

2260 Battleford nbéd

Off Erin Milis Pkwy South of 401
North of Britannia in Mississauga
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