mation. It's easy to become inundated by the prospect of quick sales and a plethora ot clients.

Seth Ferguson deluge of information out there, especially on the The majority do not even live in Milton! Someone

Sales Representative Internet Eve;ygne i E[‘:?ii'&d 10 f:i“]ii"s[ Oown npén« WhO {'JCTUEJH)I |§v85 In 7he CDﬁ"tr‘F‘tUﬂi!’y kr"%{'JWS it bEE;T-
Milton’s Local Experts ion, and unfortunately, many people like to put [t it were me, | would not be placing my trust in
% their unsubstantiated opinions all over the web, someone who is of this mindset, especially when

| to the detriment of the unsuspecting reader. It's in the market for one of the biggest investments

"umm;'"l impgrtgm 10 consuit g pfO{ESSEC}ﬂGi who works Of my Iife. Service cmd knowiedge 15 pcrcmoum_,

fulltime in the local real estate market, who can because when dealing with houses, the stakes are

t th d keep th d high.
Anyone living in Milton will tell you that real es- EZIE you weed out the garbage and keep the goo 'Y

tate in town is not normal. With a population ex- 'll cite the old adage, “You pay for what you
pected to grow to 231,000 people in the next twen-  In saying that, not every real estate agent is cre- get.” The majority of brides do not buy a dress
ty years, Milton is easily Canada’s fastest growing ated equal. One noticeable addition to the Milton at deep-discount stores, for obvious reasons. Now
community. Open house signs crowd corners on real estate community is the “discount” brokers. Be- ask yourself, “Why someone would go to a similar
weekends, and for sale signs sprout on front lawns  ware; I'll use the Toronto Maple Leals as an exam- operation when looking to purchase a home?” A
faster that dandelions. It is safe to say the housing ple. When the team is doing well, everyone jumps wedding dress is a big deal, but a home is an even
market in Milton is booming. on the bandwagon. When the team goes on a los- bigger deal!

ing streak, everyone jumps ship. Similar things hap-
pen in real estate. Milton is an exceptionally strong
market, and many brokers are looking to jump on
the I:jn:_]r“‘ad\af{}gf:_]{_‘)“z while ?hiﬂg_;ﬂ are ff;{“}(}d and make ¢

With such a rapidly changing real estate land-
scape, if's important to get the right advice and guid-
ance when thinking of buying or selling a home.
Many people are intrigued by the strong market,

and reach out for information and expertise. That's dhonws it not only: dho iy capenr very auich with the only locally-owned major brokerage in Mil
great! Anyone thinking of being active in the mar- d};smume:s £ eﬁ}; B :’H"ipp ’ Y ton. If you would like more information on how the
ket should gather as much relevant information as 5 | Internet has shaped Real Estate, or help on finding
possible. These individuals have probably not been in the or selling your home, please feel tree to contact me:
local market for long, and are attracted by the www.sethferguson.ca.

As a lifelong Milton resident, I've seen the town
grow and prosper. |'ve seen the fields exchange
their cows and crops for houses and driveways;
kept a hand on the town's pulse. That's why | work

quick buck. This has happened tor decades. Histo

However, | will put o disclaimer on that intor-

== Bafogpr e @R RS E e e e i M e A 5 3 - e i BTN P

Seth Ferguson 15 a Sales fu?“aq rtative with L{ NTURY 21 Future }mnn in Milton. 905-875-2100. He serves Halton Region, including Miulton, Georgetown, Oakuville, Burlington and Acton
Looking to buy or sell? www.sethferguson.ca.
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Future Reaity Inc.

WIN LEAF TICKETS OR SPA PACKAGE!

| I T ; ; ol Register before October 1st to be entered to win the earty-bird drawl
| Gorgeous | i Large |

Home : .
] it Soaial ity | M O V E Prizes, Food, Bands, Kids Zone
5 Bedroom Executive Home : Good-Sized Semi-Detached
Fronhing Green Space Conser _ Brck Bungoaiow f,’,_"f:* A Large Lot Sunday; OC'OW ] 6

vation Area. Open Concept Bocking Onto Campbellvile-

. | | B
Harcdw oo Floors. Ceramecs, yi Fork. Close 1o Many (1 The @ M'“on FOkgounds

Ceilings. Shutters. Gourme! Area's Conservation Areas A The

Kitchen W/ Large 1siana | gruce Trail. Perfect nvestment Reg|ster/DDr](]fe Online‘
KCII'EI"IG Opening 1o Family Room And ’.. SeTh Property Or Live/Work PossiDility | :

Breakias! Areq. Move In & Stoy! (oned C4 Homiel Commerciol ( GB | | '
Storne  ————— o R [E— € ] www.GetAMoveOnMilton.ca

B  retoi spoce an W Lct’s have a coffee!

Centuny 2] In The Heart Of

el Downtown Milton. . -
available. an exciting career
Rare Opporfun'rwl e | N |
Workve Potental 5000 i In real estate!
Acre NE--*{_Z JURSCHRCTION 905‘875"7575 For ‘
formation: 905.699-2988 More Information. Tom Ferguson WWW.MyReORSIGleruie.Cq

Ferguson

www.To guson.ca WWW,JamesSnow.com Owner/Broker of Recorc
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