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Selling your home

Even on the

dullest fall day,
Beverly colour fills our
FroscN  livess  Look
around and

Ask your

local realtor you'll see a thou-

sand shades of
greens and
browns, violets,
greys, golds and blues. Colour is also part of our lan-
guage. Few of us will dispute that it aftects our
moods and how we feel -- red with anger, green with
envy, yellow with fear.

For these reasons, colour is also the decorators
most powerful tool. No other design element has the
quick impact or dramatic effect of colour. If you want
to add appeal and value to your home, there is no
faster and often cheaper way than by using colour.

Whether it’s a quick, relatively inexpensive pick-
me-up paint job, new window coverings, wallpaper
borders, new carpets, floors or other interior/exterior
home improvements, colour can transform any
room.

Before getting started, consider what you want to
achieve. Do you want to make a room or window
look larger or smaller, a ceiling higher or lower? Do
you want the atmosphere to be lively or restful?
Businesses, especially restaurants, often use colours
such as bright, warm orange to enhance appetites.
Manufacturers often use red to draw attention to
packaging. Hospitals use restful colours like blue
green to soothe people.

818-1111

22 Ontario St. S., Milton, ON

Say It With Colour

Selecting colours:

Just as colours in clothing move in and out of
fashion, so do colours in interior decoration. The
past decade saw a swing back to bright, dark colours,
including very popular greens and reds that remind-
ed us of rich spices. It’s anyone’s guess what the next
trend will be, but the neutral classics will always
remain.

Whether it’s a quick, relatively
~ inexpensive pick-me-up paint job,
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Choosing colour combinations for your home
isn't that easy. It requires commitment. Whatever you
do, you may have to live with it for a while. Also, i
you have plans to sell your home, you want to con-
sider colours that will also appeal to prospective buy-
ers. When people view a home, they like to imagine
how their own walls or furnishings in your home
may make it difficult

Colours also look different in combination with
other colours and in different types of lighting. A red
may appear cold under a fluorescent light, but much
warmer in a room with lots of natural light. A deep
blue may look bright and intense in a well-lit area,
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STOP HENTING g one
NOW!

Located in @ mature neighbor- s
hood in a very private &
setting, this end unit town home §

has a newer furnace and air |8
conditioner. Features include j&

double door entry with new |&

glass inserts, recently finished
basement with extra washroom. §
Don't miss this one!

Call me directly for
your personal tour
905-691-1738.
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mall & library. $268,500.
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GREAT STARTEH HOUSE

" Beautiful new eat-in kitchen w/fridge, stove, built- | _
in dishwasher & microwave. Large comfortable |
living rm. Three cosy bedrims., series 800 doors & |
new baseboard trim, main floor laundry w/wash- |
er & dryer, broadloom replaced in 2004, new pri-
vacy fencing, gas heat w/central air, lot 66' x 124", |
« All windows updated. Downtown location, close to |

Call and ask for Moe
4 15-346 1682 (cell) » 905-878-777 7(omce) |
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905-878-2341 ext 212

| dianew@
miltoncanadianchampion.com
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CALL ME FOR A FREE EVALUATION |

FI.YEHS...

but cold and gloomy in a dark room. Beige may seem
dull and boring, but add a little yellow, green or
orange and it comes alive.

The amount of colour also affects how you see it.
An all-red interior is too stimulating for most homes.
Red is best used as an accent to add drama and
intrigue. But beware of high-contrast situations.
Used in large areas of white or green, for example,
red can also be trying to the eyes.

Colours affect our emotions and perceptions. Red
has been known to send the heart-rate up. Orange
and peach are associated with comfort and security.
Purple, through its association with religion, is often
associated with mourning. Research suggests that
blue not only has a calming affect on people, but may
actually lower blood pressure. It is associated with
purity and cleanliness and is at the top of the popu-
larity chart for most adults. Green is considered the
most peaceful colour.

Some decorating tricks

 Warm colours like reds, pinks, yellows and
oranges will generally make a room feel warmer,
smaller and friendlier.

e (ool colours like greens and blues create a
cooling, calming affect. They seem to push back the
walls of a room and make small spaces appear bigger.

e Light, cool colours can make a small room look
larger and brighter.

 Dark, warm colours can turn a large, cold room
into some thing more inviting.

e Neutral shades make a room more flexible for
any type of furniture.
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‘mature cul-de-sac. LR, DR,
eat-in kit. wihuhhml
. Finished basement, 2
,-ﬁnplam ‘Within walking
hstam GO and schools.
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Chances are we’re going to sell your home.
Why Not Call Us First?

 Raise a ceiling by painting it a lighter colour
than the walls; lower it by painting it a darker colour,
or by adding a darker border where the wall meets
the ceiling.

* Shorten a long hallway by painting the end

walls a darker, warmer colour.

e Use colour on furnishings to add brightness
and drama.

Pastel furnishings look smaller in a room, while
deep, bright furnishings look bigger.
« Camouflage eyesores, such as old radiators, by
painting them the same colour as the walls.
e Try to have a natural, complimentary flow of
colour from one room to another.

If your having trouble deciding on colours, give
me a call, as | have a list of interior decorators and
designers that will come into your home and provide
you with a colour consultation for a nominal fee.
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Deverly 7o
Beverly Frosch is an award winning sales associate with
Re/max Real Estate Centre Inc. in Milton. Real Estate ques-
tions about buying or selling, or ideas for future articles are

always welcomed and encouraged! Considering a move?
Call for your free Market Evaluation today.

Email your Real Estate questions to
beverly@frosch.ca
Beverly Frosch is a Sales Representative with
RE/MAX Real Estate Centre Inc.
905-878-7777
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This three bedroom home IS

situated in established

Milton neighbourhood and

IS close to Shopping,

Transit, Parkland and

Schools. This three bed-
room,1 and a half bathrooms with a main floor laundry room
is waiting for you. The Dining room over looks the living
room with a walkout to the backyard. $217,900. Don't miss
the opportunity. Call Ron Today 905-878-7777

RAVINE
LIKE YARD

This two bedroom
executive style town-
home is situated in
Burlington at Dundas
and Upper Middle
Road. Open style con-
cept kitchen, with a
finished basement and four bathrooms.
Asking $289,900 Call Ron Today 905-878-7777
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BUT HERE ARE THE FACTS!

Fact 1... We can define your
target market within Milton or
our rural areas, and send ftlyers
out to those homes you wish to
offer your service.

Fact 2... This means that you
can distribute as hittle as 1,000
flyers, or go to each of the
20,768 home we deliver to.
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Fact 3... At a cost of only $44
per thousand, you can promote
your company in your marketing
area at a cost that 1s very afford-
able for any business.

Fact 4... According to the
Kubas Report marketing
research study, 83% of house-
holds surveyed in Milton find
flyer information sources useful
in making buying decisions.

Fact 5... 75% of our readers
prefer to have flyers dehvered
every Tuesday or Friday inserted
into The Canadian Champion.

Fact 6... 11 you want to enjoy
the same response to your adver-
tising message that our numerous
regular .flyer distribution cus-
tomers receive, then call me. |
can help you put together a pro-
gram that will work best for your
business or service

Call your Canadmn s hampwn Sales Representanve Dwne Wolstenholme at 905 878-2341 ext. 212
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