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Pro-Mlx Growing Medium

3.8 cu. ft. This mix is lightweight, uniform
and blended to the highest
degree of

consistency to
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pots. Includes humidome to keep | Seed Starting
i humidity and warmth inside to Potting Mix

i promote quicker 8.8 litres.
germination 369-3133
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All Seasons
” Gourmet
'7 Blend
Bird Seed
15 k. Eukanuba
s Large Breed
1 497 Adult Dog Food
40 |b. bag.

Suet

Cakes

333 8.
278-2010/1/2/3
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Pardner Cat Food

40 |bs.
276-2015

L use with maximum
- 250 watt bulb.
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' Brooder Bulbs

| Energy saving.

175 Watt

¢ Red or clear.
. 174-4008/39

. 100 Watt
i Red.
L 174-4440
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May not be exactly
as illustrated.
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south-central Ontario.

HWY 401

STEELES AVE.

. BRONTE ST.

HWY. 25

MAIN ST.

Milton Country Depot formerly The CO-OP
28 Bronte St. N. (905) 878-2391

e

LCB0 DERRY ROAD
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HOSPITAL

Store Hours: Mon-Fri 8:00 - 6:00 Saturday 8:00 - 5:00 Closed Sunday
- Sale prices in effect until Saturday, March 17, 2007 or while quantities last.

oster care

addressed

Major recruitment
campaign launched

Child protection agencies across
including the
Childrens Aid Society of Halton, have
come together to respond to the critical
shortage of foster parents.

Under the Homes for Kids banner,
the agencies have joined forces and
launched a major recruitment cam-
paign dubbed ‘There Are Lots of Kids
Like Me’.

The initiative focuses on both the
volume and diversity of children in
need of safe and caring homes. In
Halton, Hamilton, Niagara, Brant,
Haldimand and Norfolk, more than
3,000 children aged O to 18 are in the
collective care of six agencies.

“We are working collectively with
our sister agencies to deliver the
strongest message this region has ever
seen,” said Rafiat Lawal, foster home
recruiter at The Children’s Aid Society
of Halton.

“There are hundreds of vulnerable
children right here in our region who
are in need of safe and caring homes. |
truly believe that once people realize
that we are in dire need of homes for
our kids, we will see a surge in the
number of foster families available to
these children.”

The agencies’ objective is to blanket
the region with the message that safe
homes are needed urgently for hun-
dreds of children and youth throughout
south-central Ontario. In order to meet
the diverse needs of children in care,
the campaign also conveys the message
that foster parents are needed from all
cultural, ethnic and religious back-
grounds.

The campaign marks the first time
the region has seen a joint approach to
foster parent recruitment, involving
both broadcast and print media. In
addition to a series of high-impact radio
and television commercials. the cam-
paign also features newspaper ads and
posters.

For more information call 1-877-
5387-KIDS (5437) or visit www.homes-
torkids.com.

Business without
advertising 1s like
winking 1n the
dark ~
You know what
you're doing ~
but nobody else
does!




