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“The business that considers itseif immune to
the necessity for advertising sooner or later

Derby Brown

GIRLS HOCKEY
WANS REGISTRATION AND
REP TEAM TRYOUTS

House League youth or senior women's
Register ON-LINE at

www.twistersgirlshockey.com

or in person

March 24 - Milton Sports Centre 11am-2pm

April 15 - Georgetown Moldmasters SportsPlex 1 pm - 4 pm

For spring tryouts info and rep team contacts
see our web site

www.twistersgirlshockey.com or 905-877-8798

A HOCKEY EXPERIENCE FOR ALL AGES

FABRICLAND

DOLLAR
DAZE:

Fashion, Basics, Home Decor,
Sewing Notions & more!
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By Melanie Hennessey
CANADIAN CHAMPION STAFF

Local developers and resi-
dents are sending a loud and
clear message to the Town —
they don’t want to see a shop-
ping centre built on the north-
west corner of Bronte Street and
Derry Road.

Several individuals shared
this sentiment at a public meet-
ing held by town council
February 26 on an Official Plan
amendment regarding the
Town’s retail commercial
demand study, which recom-
mends where new shopping
space should and shouldn’t be
located in Milton.

While the original study rec-
ommended against accommo-
dating First Capitals proposal
for a retail centre containing a
Sobeys store and commercial,
retail and restaurant uses at
Bronte Street and Derry Road,
council passed a motion last
year to make way for up to
11,800 square metres on the
property. That information has
now been included in the pro-
posed Official Plan amendment.

This raised the ire ol lawyer
Gerald Swinkin, who spoke at
the meeting on
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2 i. y J ﬁ vl»i.u

Manaman Inc., which owns
property at the corner of First
Line and Louis St. Laurent and
intends to build a commercial
development there.

He suggested that First
Capital change its name to
“First Cannonball.”

“It approved, this proposal
will blow a huge hole in the
planned commercial fabric for
this town,” he said. |

Alan Patton, who appeared
on behalf of Loblaws Properties
Ltd.. shared similar sentiments.

He dubbed the development
as “premature” to the town’s
needs and cited concerns with
First Capital’s potential impact
when it comes to protecting the
downtown core.

Downtown business owner
Peter Haight said it seems that
the “box store wars” are increas-
Ing.

“We already feel a pinch on
Main Street,” he said. “They
(box stores) do steal the traffic
on the street.”

And local resident Marla
Marnoch emphasized that the
original study recommended
against the First Capital devel-
opment and urged council
“listen to the experts.”

“We don’t want this develop-

MAKING THE GREAT

OUTDOORS GREATER!
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ment,” she said.

First Capital’s representative,
Patrick Devine, then took the
floor. He said he thinks it’s criti-
cally important for council not
to confuse good, long-term
planning with commercial com-
petition.

He also pointed to the updat-
ed retail commercial demand
study, which indicates the devel-
opment can be accommodated
in Milton.

In addition to the First
Capital plans, the proposed
Official Plan amendment also
makes way for several other
developments, including an
expansion of the Crossroads
Shopping Centre and a com-
mercial development in Milton
Heights near the corner of Third
Sideroad and the realigned
Tremaine Road.

The Town’s consultant and
legal counsel, in conjunction
with Town staft, will now review
the comments received at the
public meeting. A finalized
Official Plan amendment is
expected to go betore council at
its March 26 meeting for consid-
eration.

Melanie Hennessey can be
reached at mhennessey@milton-
canadianchampion.com.
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60TH ANNIVERSARY
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e * 1000s of Pre-Season & Show Specials!
* Cottage Exhibits, Ac ies & Boats!
» Canoes, Kayaks, HikT::,E;:k?:g & nﬁr:-! MYELOMA’
7V, » New Features, Seminars, Contests & Prizes! 3 cancer of the
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per me'::e plasma cells,
h 7 IS an incurable
or unli. ___________
but treatable
SPRING ﬂﬂlf Y- WU disease that rep-
o """; o %%TTAGE {t; PARKING resents 1% of all
" TRADER _UN [RY — cancers and 2%
- of all cancer
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ELEPHA Nrs
&'CAMELS

Join in the fun ot ‘'ANIMATHEATRE
Wednesday, March 14, 6:30 pm
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myeloma
research and
raise awareness
In your
community by
visiting Myeloma
Canada at
www.Myeloma
Canada.ca

' Wh’“ s"”““’" 5 :-f o DIRECT ENERGY CENTRE  EXHIBITION PLACE

Weekdays, March 14 - 16 10 am - 9 pm
Saturday, March 17 10am -9 pm
Sunday, March 18 10 am - 6 pm

Adults $15 » Juniors $9 (Ages 6 to 15) » Seniors $9 (60+ years)
Children (under 6 years) Free when accompanied by an adult
Family Pass $35 (two adults & two juniors) = 5 Day Show Pass $35
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Sale in effect February 26-March 18, 2007 on selected merchandlse Most
items available in all stores. Look for the red sale tags. See flyer for full details!

547 Main St.E. MILTON 878-0931
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Sponsored By

. “HUIET.
B Coleman® Oﬁgﬁ“s - PRO PLAN'

For More Info & Admission Specials Visit www.sportshows.ca




