The Canadian Champion, Tuesday, February 12, 2002 —31

Newest Brldal Faéhlon
Trend - Buying Online

(MS) — These days, brides are using the Web for more than just
planning their weddings, they are staying online to purchase their
bridal gown, veil, bridesmaids’ dresses, flowergirl dress, shoes,
accessories and invitations. While this trend may surprise some,
those in the know are not surprised at all.

Today’s bride is Web-savvy, having grown up in the world of
video games and cyberspace. She and her fiancé are probably pay-
ing for most or all of their wedding costs — approximately 65 per-
cent of engaged couples are. The bride, her parents and her brides-
maids are more likely than not living in different locations. It is no
wonder that brides are shopping for and buying their wedding
apparel online.

What should a bride know about purchasing online? Rachel
Ambler, president of BrideSave.com, a full service online bridal
store, advises the bride to demand the best from the online store.

According to Ms. Ambler, the ten requlrements for a good online
store are:

Professional Make-Up
Application Available
IN a Relaxed Environment
or at your eEvent Site

</ / /(
. f " f sy d 7) . { ) 7) Kn
CNAANCE Youmr (00

/{} "f { /f {/ (-:"':h.%. (ng

» Fast and friendly response. Great customer service starts with e Romantic ¢ Trendy
a great attitude. Fast and friendly responses to e-mails and tele- :
phone calls are a must. Your online store should offer you person- * Classic * Natural

al consultations with trained bridal consultants. Only purchase
from an online store that offers great customer service.

* Broad product selection. You should be able to choose from a
variety of designers, styles and price ranges. Make sure that the
online bridal store is an authorized dealer for the designers they
sell.

* Online purchasing. While many bridal stores have Web sites,
very few offer online purchasing. A good online store should offer
you the convenience of online purchasing, so that you are able to
purchase what you want when you want.

* An up-to-date, current Web site. An online store should update
information on a daily basis, continuously adding new gowns and  §}/ 44
eliminating those that are discontinued. TRADA

» Easy searching. You should be able to easily find the item, style  § " GRET A MEDLEY 9.5 87 8 26 47
or designer you are looking for and have convenient access to dif- ' . CERT!FIED MAKE-UP ART]ST ( ) |
ferent departments in the online store. — |

* Product information. A picture of the gown isn’t enough. Your
online bridal store should provide you with accurate product infor-
mation, like designers size charts, fabric and color charts that can
help you to make the right purchase.

» Guaranteed delivery time. Any bridal store should give you a
guaranteed delivery time and should .
back that delivery date with a commit-

CERTIFICATES

AVAILABLE

| Special Events (weddings etc.)
. Special Effects (theatre, film, television)
- Camoufiage (pigmentary changes etc.)

ment.

 Shipping quality. You should require T LN e N .. e ]
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imperfections in the gown and a good
online store will catch those imperfec-
tions and remedy the situation with the
designer before they ship the gown to
you.

e Clear return and cancellation poli-
cies. Your online store should clearly
provide you with their return and cancel-
lation policies. Be sure to read those poli-
cies before you buy.

e e s The ekt State Farm Life Insurance
may not be the true price of the gown .
after you learn about the hidden charges. T he pe v f €c t g l_f‘ t tO

Many online stores tell you about their

added on charges for shipping, handling, . he l p Secure a néew

insurance etc. after you purchase.

Confirm the o) cos before you vor. | couple’s financial future.

store? Ms. Ambler recommends that you

e All natural weight loss
* No shakes, shots or bars
e Lose up to 7 Ibs./wk.
 One-on-one service by
frained consultants
» All products are ephedrine free

Tara - "Over the years, | tried several pro-
'Yy - grams & fad diets, all of which ended in
Ty failure. Herbal Magic was a dream come
true. The program appealed to me as |
was able to lose weight using grocery store
bought food. The staff were always
encouragmg & this support was the key
component in my weight loss. With Herbc::l
Magic, my failure turned into success.”

Brant - "| was never foo concerned about
my wieght but | did worry about my bad
eating habits. When Tara

lost her weight, | too
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ask for the impossible. it’s our specialty.
mc www.herbalmagicsystems.com g

experiences other brides have had pur-
chasing online. The books “Bnidal
Bargains” and “Cyberbride,” by Allen
and Denise Fields are also good
resources for brides contemplating buy- -

ing online. Also, visit BrideSave.com on Don MacRae 485 Main St. E. Anita Cutaia

the Internet. 905-878-8109 Milton 905-878-8871
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