.
o

The Canadian Champion, Friday, October 6, 2000 — 15

omen featured at jasnion SnHow

e from EASE on page 14
e S Eaee designs and stores.
' B Y It’s a nice fit — the designer who com-
O bines fashion with a social conscience and
Ms Goertzen’s noted charitable leanings.
This year, beaded jewelry fashioned
from native women in the Red Deer area,
from which Ms Lundstrom hails, will be
featured in the collection.
Proceeds of jewelry sales will go toward
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include sunglasses and jewelry.

Christmas colours are iridescent and
spectacular, aimed at making any woman
feel like celebrating.

Some tickets are still available for the
event, which features dinner, a variety of
entertainment and a slew of door prizes
along with the show.

“We're going out with a bang,” said Ms

Goertzen. “It’ll be a lot of fun.”

The entertainment includes a gaggle of
guys she refers to as “The Unknowns.”
They’ll be performing a spoof on a mys-
tery subject at the event.

For tickets, call Body and Sole by
Christine at 875-0508 and ask for Franca.
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Or call Linda Lundstrom’s Qakville loca-
tion at 338-3344.

| the Linda Lundstrom Native Awareness E C Dm P k
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] That spirit of inclusiveness 1s reﬂec!ed A BIG “Thank You”
l in the clothing lines, which come 1n petite, TO EVERYONE WHO HELPED MAKE OUR SEPT 9"
( regular and plus sizes. Show models also “SAVE E.C. DRURY PARK"” DAY A SUCCESS!
' " > 1 " r—- -I = ] . i
) come in a range of shapes and sizes, fos Sponsorships Prize Donations
: tering the notion that all women can be (§250 or more)

beautiful. And thﬂy can do it without Apple Auto Glass A&P Harrop Restaurant
] _ : _ Bomar Bargain Bamn Aacorn Radiator & Automotive Human Systems lhicorporated |
;, spending the milk money on dry cleaning. Chemical Marketing Repair Jo'Leens
-; Washable velvetS, washable coats and Milton Ph}’.‘iit} & Sports Clinic Auto Clean/Lube It Karen's Flower f'il‘l“p |
: : Musky Marketing Avanti Auto Tech Knuckles Sport Shop & Skate
{ other casy Fﬂl‘B lten']s are the backbone of Private Fleet Sales Benny's Famous Deli Exchange
£ the collection, which manages to stress Rock Lacrosse Bill's Auto Body Loblaws

Brian’s Auto Repairs & Tire Centre M&M Meats

both opulence and ease.

The holiday collection, for example, fits
an entire wardrobe around a central
bathing suit, allowing vacationers to go
anywhere with one easy to pack suitcase.

A similar concept in the winter line
wraps a sleek, elegant and body-conscious
style around a coat.

Accessories to complete the look

Thanks also to all the volunteers,

private donators, bakers, swim-

mers, runners, basketball players, | Mike's Barber Shop

volleyball players, and walkers, | Can Alignment & Brake Service
Canadian Tire

I Carole Murray's Swim Academy & Boutique

Comic Express

Superchoice Country Market

T.D. Bank

Tim Hortons

Fitness Technigue

Unique Frame & Art

GoodLife Fitness Clubs

Great Canadian Bagel

Halton Pool ‘n Spas

Meehan's Industrial Maintenance
Marg Swain Enterprise

Brunello Ristorante
Bulk Barn

Quality Greens

Roger's Video

Shopper's Drug Mart

St. Clair Paint & Wallpaper
The Cutting Edge
Cypress Intimate Apparel
Don Cherry's Grapevine
Toronto Blue Jays
Gallingers Motors
Weedeezy Inc.

Zellers
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Our appreciation to:
e Dancing Hands
| « 3 Men and a Drum Machine

e Not the Storks, and
e Zaque Magic

Showing how a look can be pulled
together with a strong item such as this
lined coat is model Tosca Corradetti. This
is one of the many fashions that can be
seen at the Green Ginger fashion show.

FIVE STAR
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-~ a YN Earns Five Star Certification

(1 block south

established reputation within

Today, the Private Client Divis

research.*

v “BMO” and “the M-bar roundel symbol™ are
trade-marks of Bank of Montreal, used under
license

& “Nesbhitt Burns” is a registered trade-mark of
BMO Neshitt Burns Corporation Limited,
used under license.
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Diana Bristow

Vice President & Senior Investment Advisor

BMO Nesbitt Burns is pleased to announce the opening of our
new Campbellville office located at:

35 Crawford Crescent

of the 401, off the Guelph Line)

Please come and join us for Hot Apple Cider at the Harvest Festival,
Saturday, October 7 to Monday, October 9, in the Campbellville Village.
Our booth will be located near the Bake Sale.

As one of Canada’s leading investment firms, BMO Nesbitt Burns has an

financial services. Since it’s origins in 1912,

the firm has been committed to helping clients meet their investment
objectives and goals with the highest of standards.

ion of BMO Nesbitt Burns is focused on

meeting the needs of individual investors through a customized approach
to investing. More than 1,400 Investment Advisors provide clients with
personal advice and services, drawing upon some of the best knowledge
and expertise in the industry including BMO Nesbitt Burns’ top-ranked

As part of Bank of Montreal’s Private Client Group, BMO Nesbitt Burns also
provides clients with access to one of the broadest selections of investment
solutions and products available today.

For information on our services, please call
Diana Bristow, Vice President and Senior Investment Advisor,
at (905) 854-4540 or 1(800) 663-3571

+ Brendan Wood International. Institutional Equity Research, Sales and Trading Performance in Canada, 2000 Report

BMO Nesbitt Burns*
s

Private Client Division

e fulie e Aln e . e - e s O R i et el s G- e W d

- i

e

e e ol i T A e W O T R

Milton, Ontario, Canada - Oct. 1,
2000, DaimlerChrysler Canada Inc.
announced that Hunt Chrysler Jeep
earned Five Star Certification, the
highest recognition that
DaimlerChrysler awards its dealer-
ships for excellence in customer ser-
vice.

Hunt Chrysler Jeep received this
honour by successfully adhering to a
strict set of training, facility and
process requirements designed to
maximize customer satisfaction.

Five Star Certification also requires
the dealership to contact customers
after doing business with them, to
make sure each customer is complete-
ly satisfied. This follow-up process
ensures that the dealership continu-
ously evaluates and improves the way
it does business.

“Superior satisfaction is just part of
the process,” said Larry Latta, Vice
President, Sales and Service. “Five

s b i P o S i ol s e e ke e e

- . - from DaimlerChrysler Canada Inc.

Star dealerships have dedicated them-
selves to perpetuating the Five Star
ideals of ongoing development and
improvement. Five Star dealers must
prove themselves continuously. It
begins with taking a revolutionary
new approach to measuring the Five
Star commitment to customers. The

criteria are strict and uncompromis-

Ing.

b

Dealerships displaying the Five Star
sign are recognized as the most desir-
able places to buy or service a
Chrysler, Dodge or Jeep® vehicle.

Hunt Chrysler Jeep is located at 500
Bronte Street South, Milton,
905-876-2580. Hunt Chrysler Jeep
offers a complete line of Chrysler,
Dodge and Jeep vehicles. The dealer-
ship showroom is open from Mon-
Thurs 9am-9pm. Fri 9-6pm. Sat 9-
Spm. and its Service department 1s
open from 8am-5pm Mon-Thurs.
8am-8pm Tues. 8am-12am Sat.
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