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Times serves Milton, Oakville and Burlington  Labour
Day

Halton’s growing business com- tions in the area but none of them deal

| munity will now be better con- ?xﬁuii;e'rlr' ?’it? Hda[‘ll_?_n bufﬂ;;ﬂfs-”l P press
: s the latest addition to Metroland’s
| neCt?d through : Oa!(w“e’ growing stable of business publications, : dead
Burlington and Milton’s new the Halton Business Times provides ”nGS, see
monthly newspaper, the Halton increased promotional potential for local Steam'
Business Times. companies, he said. _
The tabloid format newspaper produced Business Times are published in Era

out of The Canadian Champion newspaper Mississauga, Toronto, York region,
A | . coverage
office is both for and about business. The Kawarthra, Huronia and Durham, and :

first edition, which came out in late advertising can be booked locally to run in Fflday.
August, is pumped full of news that mat- any or all of these sister publications.

ters most to entrepreneurs.

“It has the information that will help
businesses,” said publisher Ian Oliver.

“It connects the business community.”

The Halton Business Times aims to wire
local entrepreneurs to the goods, services
and technology they need to get ahead and
stay there.

It’s designed to keep big and small busi-
nesses on top of the latest developments,
allowing them to flourish in the fast-paced
future.

In its pages, the latest technology and
services are revealled.

New companies, both large and small,
are highlighted.

The spotlight also shines on existing
businesses within Halton.

It's Here . . .

G.R.O.W.T.H.

COMMUNITY OPEN HOUSE
SEPTEMBER 9, 2000

Milton Mall
9:30 a.m. — 3:00 p.m.

Call: 875-4656

to reserve a table
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And it’s all written in the no-nonsense Internet [rom ‘q 44
informative but colourful style hardwork- ' y
Ing entrepreneurs appreciate. | 9 ”

In providing a platform for area busi- f;'-; . /

Photo by BARRIE ERSKINE  nesses, others can see what’s available in

Halton Business_ Tin_1es pul:flisher lan Olix{er looks over the first_ issue of the lhti community. ‘ ‘ ‘: (905 ) 876-39 1 8

new monthly publication, which came out in late August. Mr. Oliver says the It promotes the use of local business- 225 Main St. E., Suite #3, Milton

newspaper, produced out of the The Champion office, promotes the use of es,” said Mr. Oliver. | - e ——— A
local businesses. “There are some good business publica- e'-ma il m“tONhOP@mterhop-net

Up to 48 months,
Purchase financing on

> P most 2000 models.

* Up to 60 months - purchase financing |
Up to 36 months - Lease
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