By CLAUDIA D’SOUZA
Special to The Champion

ow intertwined 1s the
mind with health 1ssues
such as eating disorders

and body image struggles? Just
ask Michael Lavelle.

The University of Toronto counselling
specialist was the guest speaker at a recent
seminar co-hosted at Halton regional
headquarters by the Body Image Network
of Halton and the Body Image Coalition of
Peel.

Mr. Lavelle’s theories target why so

‘many people have little regard for their

own health.

“Why are so many people smoking, not
exercising and not doing a lot they should
to take better care of their health?” he
asked.

“It has to do with the wanting, longing
pain that’s so close to the surface of life,
called existential pain.”

In his experience, most people’s prob-
lems can be reduced to the four ‘givens’ of
existential pain; death, freedom (making
our lives as we will), loneliness and seek-
ing meaning.

He has never met anyone who isn’t
struggling with at least one of these four
‘givens.’

Just as people choose how they deal
with their existential pain, they also
choose their own illnesses, Mr. Lavelle
believes. Drinking, smoking, staring in
front of the television and control issues
such as eating disorders are choices that
affect our lives.

“You must recognize life is a series of
choices. If you’re depressed you can do
something about it or live with it —
there’s always a choice. Depression 1s a
great motivator; it makes you take respon-
sibility for your own life.”

ADVERTORIAL
WINE COOLERS

Wine coolers are a fairly new item for my
industry, but are extremely popular on the
commercial market. At Hogshead we have
been making wine coolers for 3 years now
and have had great success, they get more
popular every year. We offer 21 types of
coolers for our customers to make. Some of
the types to choose from are Hard
Lemonade, Cranberry Hard Lemonade,
Raspberry, Peach, Wildberry, Strawberry
Banana Breeze, and Tangerine Tango. As
well as alcohol based coolers we can also
do all 21 flavours into non-alcoholic carbon-
ated beverages. The cost of the wine based
coolers start at $2.75/litre while the non-
alcoholic ones are $1.25/litre. There are two
ways to do the coolers; the first is to choose
the type you want (such as a Hard
Lemonade) and bottle it. The second way is
to do a variety of types, although this limits
the number available, it widens the variety
you will be able to serve your guests as well
as yourself. Making your own coolers at
Hogshead Brew Club is inexpensive and
easy. It takes only 5 minutes to make and all
summer to enjoy.

There will be several of the non-alcoholic
coolers to try and bottle in the near future.
Drop in for a sample of summer!

Specials for the month of April:
Wine: Chenin Blanc, Pinot Noir, Barbera.

Beer: Cascade Dry (European
beer), Dan & Dave's (domestic

dry)
Please watch for our next col-

£ umn appearing Friday, April
- 23rd.
‘. - Darren Goertzen
HOGSHEAD
BREW CLUB

100 Nipissing Rd. 878-2646

Unit #11, Milton goertzen @globalserve.net

Following Mr. Lavelle’s opening
address, one of four related workshops
conducted by Oakville family therapist
Diane Garley, delved into the issues sur-
rounding teens and body image.

People are familiar with those at the
extreme end of the body image continuum
— they are the high profile victims of the
eating disorders like Karen Carpenter and
Princess Diana.

But Ms Garley states more and more
teens and young girls are being swept
toward that end of the continuum in fright-
ening numbers.

The statistics .compiled by Halton’s
health department tell the story. Sixty-five
percent of girls in Grade 7 and 8 are trying
to lose weight, 37 per cent of 11-year-olds,
42 per cent of 13-year-olds and 48 per cent
of 15-year-olds say they need to lose
weight, even though they’re already within
normal standards.

One in 10 teenage girls between 12 and
19 manifest signs of sub-clinical eating
disorders, that is, distorted thinking not
severe enough to be a full-blown eating
disorder.

A phenomenon of Western culture, eat-
ing disorders like anorexia nervosa and
bulimia involve complex emotional i1ssues
with roots in poor self-esteem, feeling
unloved and/or unlovable, unworthy and

incapable of taking control except for food
intake, Ms Garley explained. Most who
suffer from them are bright and accom-
plished.

Part of the problem is the values society
holds near and dear — beauty, perfection,
youthfulness, power and success.

The vast majority of youth draw a per-
ilous association between body size and
being attractive, powerful and accom-
plished. This is perpetuated through the
distorted and manipulated images they see
in magazines, on television and in the
movies.

“These distorted images are ingrained 1n
our culture,” Ms Garley says. “They see
physical perfection as a way to attain the
better things in life. There is pressure to
conform. We must educate them on the
subliminal and insidious methods. used in
advertising.”

What young people also need to realize
is that their genes play a key role in what
their bodies look like. Only 4 per cent of
the population have the genes that make
them “model” material.

“Teens mistakenly think they can alter
their shape by reducing their weight,” says
Ms Garley.

“You can’t change that. It’s uniquely
ours and beyond our control and cruel
practices such as vomiting, using laxatives,
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enemas and starvation will not work. We
should emphasize fitness, not body size.”

Parental behavior and attitudes toward
dieting, exercise and food in general have
a huge influence on children, she stressed,
and can encourage dieting and a preoccu-
pation with weight.

“God created a myriad of body types.
Youth need to realize the key to success
doesn’t lie in the bathroom scales but 1n
the courage to accept themselves, seek
new challenges, being informed and think-
ing independently.”

PITCH-IN CANADA
www.pitch-in.ca

Are You A Woman Aged

| 35 to 65?
Then Your Heart Matters!
| Are you a “risk taker” with
~ your heart?
~ Please Attend

“RISKY BUSINESS

A free healthy heart awareness seminar

Tuesday, April 13, 1999
700pm |
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