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Thanks To Everyone Who Voted Us

#1 SERVICE DEPARTMENT

Come in and see the... :

NEW ’99.5 NISSAN PATHFINDE

Everything you’ve come to expect from the #1-selling import
V6 compact sport utility vehicle! And more...

The Nissan Pathfinder now comes standard with:

* 3.3-litre V6 engine

* Four-wheel All-Terrain ABS

* 16 polished alloy five-spoke
wheels

e Roof rack

* Air conditioning

 CD audio system

* Power windows, door locks
and heated power mirrors

* Remote Keyless entry

* Anti-theft system

* Limited-slip differential

e Cruise control

* HomeLink programmable
garage door opener

The Nissan Pathfinder SE model comes with even more premium features...
* Power sliding glass sunroof

* Bose CD audio system
 8-way adjustable driver's seat
e Dark titanium fender flares

e Tubular step rails

* Fog lights ‘

* Electronic compass outside
lemperature gauge

e Power antenna

e P255/65 R16 tires

 Dual sunvisor and illuminated
vanity mirrors
* New black-on-white gauges
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Introductory Offer

*449......

for 36 months

Down payment only
$4.075

Purchase from

*37,498

Includes automatic
transmission

PATHFINDER SE

Pathfinder WisEas Enjoy the ride.

Win
Our FREE DRAW
for a
GIANT GOURMET
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They don’t call it Comfi Interiors for nothing.
Owner Joe Canestraro’s complete home

U YCdIs.

“We call it a one-stop decorating stop,” says
upbeat staff interior designer Geraldine
Hesketh, who works closely with store manag-
er, Norah Tielemans. “We’ve been at this loca-
tion (845 Main St.E.) for two years.”

Canestraro used to run the store on Bronte
Street but 1t was strictly carpet remnants and
installation only, Hesketh explains. He soon
realized 1t was time to move onward and
upward.

“We deal in a vanety of carpets in all prices
and qualities. We try to keep up with the
trends.”

Besides carpeting, the store carries the best in
wallpaper, paint, laminate flooring, vinyl floor-
ing, hardwood and ceramics. Laminate floor-
Ing, she notes, is extremely popular right now.

“It’s really taking off. It’s a floating floor
concept that goes right on top of the old floor
without the glue. It can be put on top of hard-
wood floors or ceramic tile. We carry the three

She followed

Owning the Dance Shoppe is the fulfillment

of a childhood dream for Milton native, Ruth-
- Ann Hill.

“I danced since I was eight years-old and
pursued training into my teen years,”’ she says.
“My favorite was jazz or lyrical dance. You
really get to express yourself. When I was
about 12 or 13, I thought I wanted to be a
dance teacher. I dabbled in professional danc-
ing at 18 and 19 but knew what I really wanted
to do was teach.”

In 1994, with her husband and family behind
her, Hill took the plunge -- or should we say
pirouette -- and opened the Dance Shoppe.

“It’s been a great success and we’ve grown
every year,” she says. “If the client isn’t having
fun, we're not having fun.”

Now 1n its fifth year at 775 Main Street, the
dance studio offers tap, jazz, ballet, acro jazz
and highland dance lessons taught by five tal-
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as your #1 choice for favourite Bakery & Delicatessen
Thank you from all of we - T lias been awr pleaserne to serve you.

32.99 Ib. - 66¢f100g
Roast Beef
53.49 ib. - 77¢!10{}g
Linea Snella Low Fat
Cooked Prosciutto Ham
%3.49 .. 77 n00g
Havarti Cheese
*4.99 1..%1.10/00

LUNCH SPECIAL

FROM OUR HOT TABLE

PASTA OF THE DAY

54.49 SERVING

Save 50¢

One stop decorating shop

top brand names -- Formica, Wilson Art and
Mannington. It's very resihient and works well

C_OIMI1 INSriors 1S aiso weill Known 1or its tuil
service experienced installers.

Hesketh’s areas of expertise is interior design
and she does home consultations, taking the
“headache” out of decision-making. Customers
have been known to bring in photos and acces-
sories such as cushions to help the process
along.

“We enjoy what we do. I find personally,
people aren’t that educated on what’s available
out there. We hone 1n on their needs while cov-
ering all price points. We’'re also well known
for our remnant packages and we do a lot of
commercial work for schools and offices. Plus
we're friendly -- usually!” quips Hesketh. “We
have a nice atmosphere. The response has been
great, we have very loyal customers and hope
to grow.”

To that end, and with Comfi Interiors’ loca-
tion across from the GO train station in mind,
Hesketh jokes their motto should be, “Take the
GO and shop with Joe.”

her dream

ented instructors to clients three-years-old and
up. On Thursday night’s adults can partake in
line dancing instruction as well.

Previously located at 295 Main, Hill’s facili-
ty expanded from 1,200 to 5,500 sq.ft. of space
when she moved to her new location.

“I love the aspect of working with children.
From my own experience, I know attempting
to master something and doing well 1s a great
confidence builder. It’s gratifying to see a stu-
dent who 1s very unsure in September dance in
front of their parents at the recital in June. It’s a
joy to see them conquer their goals. Two of our
senior students will be going to university this
fall with dance as their focus. It’s wonderful to
have a hand in someone’s prospective career.”

The Dance Shoppe is a family affair -- Hill’s
mom, Rosanne 1s her receptionist and her dad
and husband are her caretakers and resident
prop builders.

French Bread

Kaiser Buns $
or 15¢ each
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