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éhoppers like low prices

No-name generic pro

By Olga Darcovich

Like everywhere else, no-
name generic products in
Milton are selling like hot
cakes.

““The movement has been
phenomenal,” reports Barry
Parker. manager of Loblaws
mall store. “The first ship-
ment cleared out in a week."

So far. Ledwith's Super
Save has not joined the no-
name  bandwagon. But
National Grocers, the firm
which has the Super Save
franchise, is keeping a close
eye on this latest develop-
ment.

““We have a program were
looking at and it we decide to
get into it, we can gel into 1t 1n
a very short time, 'says
Dwayne Matthews, general
sales manager for National
(Grocers.

Mr. Matthews said if the
firm does opt for the pro-
gram, it will be offered to its

retailers as an In-store
feature.

The source of the savings in
no-name products lies In

elimination of frills, reduc
tion in advertising costs and

opportunistic buying, Says
Mike Bregman, Loblaws
business studies manager

Packages and containers
are a standard rather than a
custom design. Two-color
(black and yellow) packages
are used rather than the more
costly packaging using multi-
colors or graphics. Package
finishes are flat rather than
glossy. Using plastic bags
instead of boxes saves money

_ 95 cents in the case of
detergents.

Goods are packaged In
large amounts. Juice, for
example, is available only In
the 48-ounce size, vinegar In
160-ounce size and bathroom
tissue in 10-roll packs

Although Loblaws did in-
vest in advertising to launch
the project and ‘‘educate the
consumer’’, the funds came
out of their pre-allocated

advertising budget, Mr.
Bregman says.

Thirdly, savings obtained
through opportunistic buying
and bulk buying are passed
on to consumers, he said.

House brands differ from
no-name products in that
house brands are bought on
contract from the same
supplier to ensure conistency.
The consumer gets the same
product each purchase. How-
ever, in no-name goods, sub-
sequent purchases of an item
may or may not come from
the same supplier.

Loblaws guarantees i1ts
ge eric products, Mr. Parker
said. ‘‘Customers can bring
them back if they don’t like
them. No one has.

Shoppers buying no-name
items at Loblaws say they
like the low prices. Several
Saturday  shoppers  had
sampled a few of the pro-
ducts. liked them and had
come back for more. They
were picking up other no-
name goods to try as well.

Generic products are a
definite saving, says Barbara
Shand, president of the pro-
vincial division of the Con-
sumers Association of
(Canada. ‘1 would like to see
consumers really give 1t a
try,”’ she says. ‘I hope they
won't let snobbery discourage
them from buying.

She pointed out, however,
that she had found cheaper
buys on specials of regular
products. ‘It still means if
consumers want to make the
best buy in the marketplace,
they should plan their
shopping and look around.

In Ontario three grades of
food products are available —
fancy, choice and standard.
Ledwith's stocks only fancy
and choice.

At Loblaws, the two no-
name products bearing a
grade label, tomato juice and
apple juice, were marked
fancy and choice respec-
tively. Not all goods are com-
parable in quality. A Loblaws

brochure states its no-name
bleach contains 13 per cent
less active ingredient than
the nationally advertised
brand. but claims the no-
name product is of acceptable
strength for most require-
ments.

According to Mr. Bregman,
all products are laboratory
and consumer tested, and
must meet rigorous quality
control standards. “If
customers aren't pleased
with the no-name items, they
won't buy the others either.”

Quality and availability are
two factors National Grocers
are studying closely before
making a decision on no
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name brands, Mr. Matthews
said.

He called the no-name
development another type of
promotion. Promotions
already used by grocers are
manufacturer’'s allowances,
which are passed on as
special buys to consumers,
and loss leaders, which are
low-priced items used to draw
people to a store.

The best no-name sellers at
Loblaws have been tomato
juice, apple juice and coffee,
Mr. Bregman says. He added
Loblaws doesn't expect the
buying to continue at the
same fantastic pace as the
first week, when 250,000 units

O OPMNC LB

.-v AU Eﬂﬂf‘l *ﬂMI

CHECKING OUT Loblaws no-name generic pro-
ducts is Joy Cole, of Fifth Line, Milton. A mother

of six. Mrs. Cole is interested

BRIGHTEN YOUR LIFE

No French immersion

for Milton schools

There will be no French
immersion programs In
Milton schools next fall.

Although 23 applications
were received for a grade 1
immersion program, the
number was insufficient 1o
meet Halton Board of Educa-
tion requirements. The Board
had agreed to set up an im-
mersion prograr provided a
minimum of 35 grade 1 pupils
was registered.

An immersion program for
grade 7 also failed to attract
enough applications. Only SiX
pupils were registered.

“We're very disappointed it
didn’t go ahead in Milton,"
said Magda Benedek, one of a
group of concerned parents
promoting the grade 1 1m-
mersion program. She said
the group will try again next
year.

Nevertheless, Mrs.
Benedek is  considering
sending her daughter 1o

kindergarten in Burlington
with the intent of enrolling
her in the school’s immersion
program the following year.
“But if I do that, I'm giving
up on Milton,”" she worried
“1'd prefer to see I In
Milton.”

School trustee Bill Lawson
said he was surprised at the
amount of interest shown by
Milton parents. Because the
immersion programs arent
going ahead this year, doesn't
mean the door is closed, he
pointed out. If sufficient 1n-
terest i1s shown in 1979, a pro-
gram will be instituted

Mr. Lawson said he Sup-
ports an optional immersion
program. ‘I believe there are
advantages to learning
French at an early age, as
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NOTEXACTLY
AS SHOWN

Cloverleaf Auctions

26 Commercial Street, Milton
In charge of this sale — Joe Simmons

For further information call: 1 -416-878-1180

long as parents make the
decision and as long as we
can sustain the program
without additional costs,”” he
commented

The possibility remains a
grade 1 French immersion
program will be given 1D
Georgetown, Mr. Lawson
said. However, Mrs. Benedek
said she doubts any Milton
parents will enroll their grade
1 children in Georgetown
hecause of the traveiling dis-
tance. :

heautiful colours .

250 MAIN ST.

$80,000 AUCTION SALE

SALE CONSISTS OF:

Ready to assemble wall units, gun cases,
book cases, home entertainment library wall
units decorator planters, bar cellarets, tea
sets,
furniture for every room in the home.
ONE ONLY ITEMS: One

wagons, sofa

Without Doubt. . .
“The Finest Children’s Shoes in the World”

0\00 la. .
FOOTWEAR

(Across from Post Office)

$78-7665 * * * Thurs. & Fri.till9 * * *
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posed of by Cloverleaf Auctions.

Auction Thursday, April 13th
7:30 p.m.

TERMS: Chargex ® Master Charge
Personal Cheque
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The Oakville situation 18
uncertain at present as well.
Although there were suffi-
cient applications, there
seems to be a disagreement
concerning the location of the
program. Burlington 18
definitely going ahead with a
program.

The Board recently turned
down a plan to expand daily
French studies to 40 minutes
and to extend the classes to
grades 4 and 5 as well as 6, 7
and 8.

“and lots of fittings too!
Half sizes. Multi-width fittings.
Quality leather uppers.
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lamps, mattresses,

electric sewing
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with MUSIC

Learn to play
an instrument

We have lessons for
5 string Banjo (blue grass)
Piano, Drums

WINTER HOURS:

ducts are a h

were sold in Ontario in four
days.

[.oblaws advertises savings
from 10 to 40 per cent with its
generic products. At the
Milton store last week no-
name fancy tomato juice, 48
ounces, was selling at 59
cents: Heinz fancy tomato
juice, 48 ounces, at 83 cents.
No-name apple juice from
concentrate, choice, 48
ounces, was priced at 55
cents: ValuPlus apple juice
from concentrate at 69 cents
for 48 ounces. Both no-name
and ValuPlus were labelled
“Prepared for Sunfresh
Foods Limited’'.

No-name coffee was priced

i

buys. Daughter Heather, 5, is moreinterested in
teasing the photographer. |

CLOSED TUESDAY

Bernaver Bavarian Band 9 p.m.-1 a.m.

We have dancing on
Sundays too! 4 p.m.-9 p.m.

Good Entertainment ® Good Food

SIC

NT BORN WITHIN US
MON. WED. THUR. FRI. 10-9 SAT. 10-6

It

at $2.99 for one pound, still
cheaper than Loblaws Pride
of Arabia coffee selling at
three pounds for $10.99. No-
name bleach sold for 69 cents
for 128 ounces. The same
amount of Chlorex sold for
$1.19.

While National Grocers is
deciding whether to g0
generic, Loblaws plans to add
15 more items within three
weeks. Sixteen are carried at
present in the Milton store.

Generic labelling, although
new to Canada, has been
around awhile. The concept
began in France and was
picked up by superma rkets in
the United States.

162 MAIN ST
MILTON

iNaxt to the Roxy/

Phone 8781620

Fully Licensed

BAYRISCHER-HOF

104 Steeles Ave.

Phone 878-1110

‘Doing our best’

Disputes claim of mill rats

There are no rats at the
Supersweet feed mill on
Martin St., plant manager
Sergio Zoppas assured The
Champion, following a story
on local rat problems in last
week’s paper.

“We have had a pro-
fessional pest control firm
working here for the past five
years, and there have been no
rats around here since they
started,” the manager said.

In last week’s story, Halton
Health Unit's chief inspector
Neil Pattulo had been quoted
as saying that with two feed
mills in town, the creek and
plenty of open spaces, Milton
is ‘‘a natural for rats’’. He did
not actually say the mills had
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“We are in the downtown
area, we can't have rats
here,”” Mr. Zoppas added.
“We are doing our best to

keep the mill clean, if we
don't we’ll have a big
problem."”

Pest control is handled by
the Abell Waco Company,
which visits the feed mill once
a month on a contract basis.
Poison is laid out in safe
areas, to keep the rats under
control. It costs the company
$30 a month, Mr. Zo
pointed out, but it is an

tive program.

He said the mill used to
have a lot of rats, and they ate
a lot of feed. But since the
pest control program started,
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very few rats have been seen.
When the town channelized
the creek beside the mill, a
few rats invaded the mill, he
said, but the pest control firm
soon wiped them out.

He stressed the mill has a
continuing program of rodent
control and he was upset
when he read the health in-
spector’s comments in The

mpion.

—Skipping ropes and base-
balls have replaced the
hockey sticks and snow-
mobiles on Milton streets.

—Give genermml:f to the
Milton Rotary Club’s Easter
Seal campaign.
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Expansion of Milton's sewage treatment plant is still underway. The
$4,000,000 project will allow the town to serve a larger population and en-
sure continued quality of water in the 16 Mile Creek which flows past the

Fulton St. plant.

For a progressive
Insurance Programme

at competitive rates
contact . . .

STARTING AT

 Remnants
% Area Rugs

% Sheet Flooring

« Truckloads
of Savings

# Wall-to-Wali
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BUY TODAY A

"FOR CONVENIENT SHOP AT HOME
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