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GRAND CHAMPION FEMALE In (anadian National Exhibition Shor-
Reford W. Gardhouse of Milton. He also

won the premier breeder and exhibitor banners.From left in the photo are

[an McCrae, owner Reford
dhouse. Ontario Shorthorn Lassie Nanc

Gardhouse

Dave Brown of Milton re
cently was selected by United
Co-Operatives of Ontario to
participate in the 11th annual
Co-Op Youth Camp at Geneva
Park on Lake Couchiching
near Orilha

He joined 24 other young
people for an intensive one
week personal development
leadership and communica
tions course. Poor weather
put a damper on water sports
and other outdoor activihies
and delegates spent most ol
their week around the fire
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Milton youth atte
Co-Op youth camp 77

place, meeting new friends
from farming areas in other

areas of the province and
exchanging ideas.
lopics stressed included

how groups function, problem
solving through groups, mak-
neg decisions, developing a

hotter self awareness and
nderstanding how others
relate to you

Participants were selected
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YOUTH WEEK CAMP participant at Geneva
Park was Dav( Brown of Milton. The course

taught leadership
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selected farm youth from across ( )ntario.

Jim Neil of Quality Prod
in Exeter was re-elected
vice-president of the On
Rutabaga Council,
eighth annual meeting neid
recently at the Minisiry o
Agriculture and Food

. L Chudleigh
onto was re-elected
and R. F
continue:
surer. New dir
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Ont. Rutabaga Council
has annual meet here

ittee James Rennie, Wesl
Hill will continue as auditor

The Council was organized

_ constitution and
harter granted in 1969. Net
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Gardhouse, judge Keith Hall, Mrs. Gar-
y McKinnon of Milton, and Doug
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Dairy Princess says

Public relati

Holly Hurren of Campbell-
ville, Halton's 1977 Dairy
Princess. recently won a $50
prize in the 4-H silver dollar
essay competition held at
Erin Fair. Her essay, ‘‘Public
Relations Sells Milk"’, is re-
printed here:

How the primary producer
can influence the urban con-

sumer:

Wear a moustache!
Snacking on milk. . cold
milk, the beautiful
food. . .milk  spotters. . .T-
shirts. . .cars. . .the list could

go on and on, and on. In many
different ways, and through
all types of media, the Ont-
ario Milk Marketing Board
has tried to make the Cand-
dian public aware of milk and
other dairy products. Millions
of dollars have been spent,
and most of the campaigns
have been decidedly success-
ful. but I feel that one element
has been missing from each

of these promotional set-
ups—the producer.
Where does milk come

from? How is it made? What
s a cow? Why is some milk
brown? These questions may
seem outrageously funny to
the rural farm child, but to

are serious questions requir-
Ing Serious answers.

[ feel qualified to say this,
because as the Halton Dairy
Princess, they have been
asked of me countless times
as I visited urban schools and
shopping malls in my area.
Urban families, especially
those in a predominantly

urban area, such as southern
Ontario, are ignorant of the
facts and of the answers to
these questions. And we, as a
rural community, cant
blame it on them. I feel that it
is our job, in fact, our duty to
inform and educate urbanites
about milk and its production.

This could be accomplished

Wins silver dollars

By Mark J. Leahy

Four 4-h members from
Halton participated in the
annual 4-H Silver Dollar
Competition sponsored by
United Breeders' Inc. This
competition was held on two
different dates. The quiz and
the essay sections were
written at the  United
Breeders Headquarters In
Guelph on Friday, Aug. 19.
The calf and showmanship
sections took place at the
Erin fair grounds on Satur-
day, Sept. 3.

Holly Hurren, Campbell-
ville, placed third out of 65
contestants. Holly also had
thie high score {or the essay
part of the competition. For
her efforts, Holly received 50
silver dollars.

In fifth place was Marilyn

McNabb, Georgetown. Tom
Dolson from Peel had 833
points to top the competition.
Holly Hurren had 822; Mari-
lyn McNabb 811; Beth Mar-
shall, Milton had 783; and
Donna Stewart, Hornby with
747 points.

in the showmanship classes
the results were as follows—
Junior, fourth, Marilyn Mec-
Nabb: Intermediate, second,
Donna Stewart; fourth Beth
Marshall;  Senior, FHolly
Hurren was second.

Calf classes—Junior, third,

Marilyn McNabb; Inter-
mediate, ninth, Holly
Hurren:  Senior, fourth,
Donna Stewart; and 1dth,

Beth Marshall.

Each competitor in the
competition received 10 silver
dollars.

ons sells milk

in many ways. Brightly
colored ads in magazines,
radio jingles and television
commercials are not the only

way to inform the urban
public of our product.
it is common a&aInong

primary grades, and even
among high schools to have
various professionals come in
and give a talk about their
career. They often have slide
shows. a film or pictures, and
they always seem ready and
eager to answer any ques
tions. Throughout my educa-
tion. I have yet to hear of a
dairy farmer who was asked
to speak to a class about his
vitally important profession.
Why don't dairymen—the
producers—offer their ser-
vices to the schools in this
way? By educating children,
we are educating future
families.

Mall displays and exhibits
at agricultural fairs always
draw big crowds. At Madison,
a group of farmers pooled
their milk and produced ice
cream to be sold at cost at the
World Dairy Expo. One nickel
bought a four scoop cone. The
urban public was amazed!
Maybe the dairyman isn't
making all the money after
all!

Encouraging the public to
visit dairy farms close to the
city can be a learning exper-
ience never forgotten. The
birth of a calf, milking a
cow. . .these are experiences
never to be repeated in the
lives of urban kids.

Most of all, get the farmers,
the actual producers, in those
advertisements. Picture him
at work. in his clean barn,
doing routine procedures. Let
the public know that milk is
not manufactured at the
store, that brown milk 1s
flavored, that cows require
much care and attention to

Same Phone

~ We're Moving

to larger facilities

| 715 Main St. E.
as of Nov. 1/717 |

d

715 Main Street East, Milton
_378-2

HURREN

HOLLY

produce. Show them a farmer
with his herd, his pride and
his business. . .show them a
producer who is vital to their
needs! Make them aware of
the farmer and his worth!

Same Service
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the average urban child, they

in Your Home at Savings!

Accept compliments galore on this super-
comfortable grouping featuring long-wearing
olefin cover beige and brown stripes with

matching solid tones.
51,-inch thick foam seat cushions.

Foam padded

backs and rolled arms.

Ball casters for easy movement and
hardwood frames. Includes sofa,
chair. ottoman and lounge chair.
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ON-THE-SPOT PICK-UP
DELIVERY EXTRA

WITHIN 48 HOURS
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Donna Stewart of Hornby
ecor hlaced first in the junior
oarling class., with K rwin
hieftain Beth winning

eight entries
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A Mature Holstein,

View Herdmaster F
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jatest Holsteil | |
Journal. Burnview Iarms,
Milton, is owned and operated
by Brock and Murray Harris

In 305 days on the Record ot
Performance test, Evelyn
produced 12,745 kilograms ol
milk, 453 kilograms of fat
with a 3.55 per cent test. This
is the equivalent Breed Class
Average of 228 for milk and
222 for fat. This milk and fat
is the equivalent of approxi
mately 28,065 Ibs. of milk and
1,000 1bs. of butterfat.

In the 365 day division,
Evelyn went on to produce
14,606 kilograms of milk and
523 kilograms of fat, the
equivalent of approximately
32.160 1bs. of milk and 1,150 of
fat. This is certainly an out-
standing record for a six year
old Holstein.
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HAMILTON
SPECTATOR

Home Delivery
Now Available

Dorset Park

PLEASE CALL
RANDY

878-4304
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Bertram Stewart of Hornby
judged the inter-breed best

" Get It Together with these
i) 4 ultramodern lighted wall units.
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-------------- poava 10000 e | | Modern wall furniture adds to your room lighting and shows

\ ; J“ﬂ“‘!!'“'///’J“"!n ¥ (3 L"l'i!lmT || off your favourite ornaments. Fronts are a stunning white
R e—————— ~ N finish with brushed satin brass-tone trim. Smoked giass
e, " ° doors have no-slam hinges. All units have built-in lighting

and are fully assembled. Large unit measures 36" x 16" X

80" high. TV unit has swivel shelf.
Corner Unit Display Cabinet

$23752 330462

TV unit with two
adijustable shelves

$30778
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IN Burlington at Q.E.W. and Y——
Guelph Line Interchange 1)

i OPEN DAILY 9 A.M. TO 6 P.M.
1 THURSDAY & FRIDAY UNTIL 9 P.M.
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312 million cu. ft. furniture warehouse and showroom




