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In Interest of the Consumer !
When in IET the first important
stody in the 4} of the consum-
er was published By Stuart Chase
and F. J. 8§
“Your Money's Wprth,” the con-
symer WIHFOI'H pd to Alice in|

Wonderland parson b]und&nngl
his way in & wonderland of sales-|
manship and advertising; he spent
his money Mot for] what he freely|
wanted, but iwhat he was made to!
want, and it{resultgd in & waste of
his dollar anf a puschase of inferior
goods, | |

Since that time |mwuch has been
done to imdidate paths which might
lead out of ti.is woniderland of color-
ful and extersive bt very exagger- |
ated advertif§ing afgd help the con-
sumer to p;3t truél valne for his.
money The problems of the consum-
er are nNow qf muTjdr concern to the
government {and e consumer {8
gradually gptting {a “new deal.”
There are thiee units within the na-
tional govermpment which are directly
working for the |consumer, each
tackling.a different angle of the con-
sumer’s problems. |

People in general
talking consimer ptoblems more to- |
day than e-.-:-[. befare. Consumers are
realizing mope amnd] more the effec-
tiveness of opganiz§tion, and are be-
coming morq inflaégntial and active

through thegr m-{:porative move-

ments. ; - 3

‘Informatich condprming prices of
foods and other materials is now
available. raudulent advertising
and dishonegt commercial methods

are now  frinkly idisclosed to the

- in the last féew y

-

| uwuwy

public. Seveyal enlightening and in-
teresting boadks have been written on
the subject 'and ticles currently
appear in m rnmnt-f Especially for
consumers Is thel important bi-
monthly bulletin, f“ﬂﬂnaumers
Guide,” issupd by] the Consumers’
Counsel of the Aﬂ*culturil Adjust-
ment Admipistration, whick em-
phasizes the eonsumer’s right to full|
and corrdet |{inforngation on prices,|
quality of commodifies, and on costs |
and efficiemqy of [distribution. Tt
aims to mid| consymers in making
wise and{ economigal purchases by

reporting. changes} in prices and
costs of food and f§rm commodities,

. It reporty

which are being le by individuals
and groups pf conpumers to obtain
the rrentt%ipuwihe value for their
expenditures

This bglletin. is javailable at the
public librany as
books which have
Is, presenting the

{ICHLAND PARK 1L

hlink | ander the title!.

| book, frau

re thinking and :

' atherwise, land

' Business

re the following|
n written with- |

PUBLIC LIBRARY

OIS

truth about advertising and fraud |
to the pul:l and written in their in-|

terest as consumers and purchasers!
qf products. on, the market.

| “Your Money’s Worth"; a study
in the waste of the consumer’s dol-
ar, by and Schlink.

' This book is devoted to the honest
:lua of the things we buy compared

th their lttunl cost, ' Flerce com-
pefition in .hullnuua. quackery, mis-
representation in modern buying and
selling' are shown, The authors also

| definitely outlines what may bhe done

to protect the customer by way of
shndudi:dmm specification and
lowerihg of distribution costs.

“100 Dﬂﬁﬂon Guinea Pigs,” by A.
Kallett and F. J. Schlink. In this
lent advertisements for

| foods and drugs-are revealed as well
as t]-l[],l.!‘[.l‘-i lurking" in foeds and |

drugs. .

“Skin p,” by M. C. Phillips.
This book, [like the previous ones, |
names pames, revealing the dangers|
that lutk in many so-called beauty
préparations and exposes the false

claims unddr which many cosmeties.

are sold It gives the truth about
beauty aids—safe and harmful.

“The Popular Practice of Fraud.”

by T. S. Harding. ‘The author, using |

court -decisions, medical; analvses, |
and other highlv pragmatic evidence, |
examines into the varioug phases of|

DICK WICHMAN r.l
mvlu THE w.p. # N't
In

the MaKaJaWan

| Arrow. Last sum
his leadership w
Red Croms Hann
-and proficienay.
hus discontinued
tion about it but
meot. with exceptiog

1

On Mothers'
Beouts and Sea
Area Couneil, Vires 1
Counell ' and thul Hul i Couneil,
nasemble at D:rrh. tll.‘"llll in Evanstomn, fo
pay iribute to Besides a grand |
entry of approx t-t'lj' 2000 Secouts wi
| thair- massed oolobs. thete will be 4 ahott
padilresa by an ostptanditiiy speaker of the
mlddle west, and t' a half hour of Beoat-
ing demionstratiogs’ climixed by a formal
cout tribute lan r mgthers assembled i
ha stands. i i

o
Scout Troops Kre blujl making prepa '
tion and selling’ tldkets Sohich will bene |
their treasuries, ") money to be used 1

| worthwhile pro such (an sending uhtlm'h’
privileged boys to aump.  About 10,000

ple are @xpected aend  thia Boy Secoul |
{ Mothers' Duy ecqlabrgtion. [
This ocoasion i s n family

fuir, ench ticks dmitting one family. Th
| Seputs are um}{ only to bring t.hr[l

mdthers, but tHelr |fathers,: thelr brothera
unu their }mclﬂ thei
thtlr frlcndl

their cousins, th
grandparents, sng

fraud in thjs country: foods, druﬂ's.' Z

cosmetics, patent medicines, stocks

and bonds, textiles, real estate, pad-

gets of all Kinds, cults, religious and
finally Ameriea’s
gift to civilization, advertising. The
part fraud plays in undermining
good busindss, in degrading adver-
tising, in blasing education, and in
debauching | commercial, fublishing, | £
and professional ethie¢s, is also con-
sidered. Finally, private, sémi-pri-|
vate and governmental efforts to|
suppress fraud or to mitigate its bad
gffects are ¢éxamined.

“Partnerd in Plunder! The Cost of
Dictatorship,” by. J. B.
Matthews and R. E. Shalleross. A

| study based on material drawn chief-
ly from the files of “Consumers’ Re- |
search, whith frankly discloses how,
joprnalism, the arts, the =

science,
radio, advertising and the profes-|
sions altogeéther have been enlisted |
in the (service of business to play/|
their individual parts "in the great
game of gopging the American con-
sumer.” It| exposes the role of the
government in defending the pnvnte
privileges of powerful corporatiops
at the expénse of the millions #ho
yield to plunder, :

10-350—$100—200
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J. lHav | Your Lawnmuw:ur Ra-condrhoned
By A Shop Equnppqd With| the’ Samﬂ

In All The Factories

®PHONE® |

.3090

Am:l Delivar

Lawnmower ShOp
700 eniral Awa1

Highland Park
WL

.
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Hmli own ce. ‘The ghe
Seout mdvan ept ladd
| Seout! hkhmh—-

f ten marit badies, five o

re
ranks and

tthﬁqrm
" Iwrea
nnn\t m

(s 1L} Tenderfoot to hlmnl-

| Beouts having met all the

weri in the handbook.
Clasp . became First Class Beg
Firat | beeame Stdr 8Bec
ed at: t A merit . badg

to anrn At
which are npecified

and five of which argithe Seout’s own 'choloe.

Thi became Ijfe Beouts in the first |

thrae | months of 1985. 'The highest k in
qf:nutl g Is that j6f Bagle Scout and twe
hieved thgt rank.

b sleps Iuhdd-u-rdl’ﬂcﬂutlnzld-

t:r cloum

RELIABLE LAUNDRY'

DRY LEANING CO.
, H, P. 178
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Badges—
je health and electricity.
clnns, Robert Hutehi-
T‘. James Rice, and Rich-

'Holy Cross Cat

| Rev. J. E. Savagq

Palm Sdnd

Hmﬁmﬂiﬂﬂ
Holy W

Wadmﬂ.lr'??-ﬂap.

tar of Repose until §
Good Friday 8 am.

Merit badges, Jullas | dJevotions. X

R afety.

h:*?iu lnnﬂulﬂn. music ; James Rice,

I
Md The Want Ads

n Plumbing & Heahng[iCo

Wittén Building -

|
| |
I
]

Holy Saturday 7: 3:1
! Easter Su
Masses 8 l.t‘
a.m. High mash

!

Highland Park

CLIFFORD R. MORAN, Prop,

Elec:trol Oil Burners

Office Phone

Highland Park 1060

Sﬂlﬁ and Service

Res. Phon
Highland P;: 1342

essions.
Hulr'l"hurl-dsrﬂl.ﬂ.m Al-

Mass.

l.-uﬁml.n. Eﬂ

LUNCHEONS
DINNER

SUNDAY DINNER

A Spec:al Priced Dinner every Thurﬂdav Iﬂight
and Sunday.

‘ . Tea Served Every Afternoon 3 to 5. .. bl
. A Large Club Room for Bridge - |

Two Private Dining Rooms|

The @htmnpgﬁl Cauern

Winnﬂ;ka 1L

75¢ t0/$1.25
85¢ t0/$1.25

i
i

Winnetka 3724

ADA KING

Personsl Hannrermgpp

ront Seat Comfort” for
sengers—that®s

‘.rc mounted beyond the

the result f.ﬂ the
ew “Full-floating Springbase’
pmfort Zone Seéating.” Springs

geats are now cradled hruui-: the
springs. Every pmugrr rnrfﬂ in the

Im:k seat
with
II.IH--I- all

The V-8B engine, os Ford builds it,
has proved its superierity beyond
guestion. Because at 50 to 60 miles
per bour this eagine is actually run-
ning at ease, it assures you of reserve
power, instantly, The new Ford V-8
is the only car under $2000 that
gives you V-8 performance.

[ ~with a choi¢e of attractive body

Costs less to fun than any Ford car
ever built. Dual, down-draft carbu-,
retion gives “d-cylinder” gasoling
economy. New crankcase ventila-"

tion increases oil economy. New,
weight distribution increases tire! &

"l

life. New nb-rpoltd hnlr.u are lnn;-

Dutside and ingidethe new Ford V-8 | ; B
ikes a new note in modernity and ' ' b

aty. Gracefglly streamlined body

¢olors in dumble baked enamel
Fenders that maich body at no extra |
cost. Newly designed, luxurious in-
teriors, with guality upbolstery.

It's longer, wider and roomier. Seat- |
widths are increpsed from 1% to 5% |
lnu::hn. With the compact V-8B én-
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gine moved forward, there is mpll : :
leg room froge and rear. The new | &

-.n'ulugnnhiﬁ lever permits three *
to sit in the

The new Fuld V-8 gives you a |
welded, one-piece, all-steel body. f
| around is stenderd
models at no extra ,
; es have 186 inches of
effective hnt_i- lining. New larger
and a lower center of gravity
give even greprer safety oo curves.
= 1 Ll '

THE CAR !I'HAT SIMPLIFIES
ioun C]I-IOICE FOR m

DETRiT

- Standard dccessory group including
bumfirrs Pwre Wy extra. Fagy
mmlbﬂﬂlhﬂnulfrdﬂﬁ-
the Ford Fimancd Plon,

nt seat with comfort. 4 .I.

Luggage lpuqm all gloged models. £
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