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| SPIER WEBS.
and PROSPERITY
{-DO-NOT-MI

USTY attics . . . lavender and old lace . . . spider webs!

What thoughts of romance they bring to mind . . . of days

gone by . . . of generations past.
: ~ Spider webs are all right when associated with such kindred
n _ subjects. But today ... n the romance of modern business . . .
Tota] ' " NEVER! For spider webs and prosperity do not mix.
ithook, e = =
sion has _ ‘ T —
ne-city’s finances. They have held onto money which is the life blood of
of $77,- their prosperity. They have hoarded it miserly ‘and called it -
the end - = ioconomy.” You are among them, Mr—National-Menufacturer.
You ... and you . .. and you! :
expand- ,
 have a Why not distinguish between the meaning of “economy”’ and —
d econ- “hoarding”? Then better times can't help but come. .
face s The CHICAGO SUBURBAN
hly has Ne realize, as Wé€ rou—do;—tt ~ ful ¢ sl : i e
)r every your expenditures . . . especially in advertising. That you must Q By v ROUP —————who e
t’s real economize. But this does not mean that your bank balance is to i
have to remois satourhed: ' and what it can do for YOU . ..
could be Economy consists of careful spending where.money will bﬁng -
William & _the greatest amount of returns. The Chicago Suburban Quality Group is mmpo;edb of
| o o e ' eight dominant publications covering the richest suburban

: Btﬂ.ll“ we 't‘ sure _you agree 'Ith I_“ -l hert l.‘ ‘H’h‘ﬂ . communities of the (:_h_il_:!‘_ﬂ Ares . . . yes, in the country.
r come into the picture. Through the eight publications of the T 1Cea9 $s % _ _
eek Chicago Suburban Quality Group you can reach, economically, Each publication is alike in format and purpose, thuu!h
yunced and without waste, the Cream of the Chicago Market. These they l"lt.lltl their e individuality with no M in
rson has ~ suburban communities, closely related to Chicago, yet with dis- “"“"h“_’ and P“h‘": They 'ﬂ““_l the 'd_""“'“' the
éopm?:- g ~tinct “individuality, are toduy the richest and most responsive . ]l L. eppetenny of r_llﬂlfm!_ an meim and re-
o 'healt:l areas in the country. All the facts show wmore wealth and : "_po“:::" "': “t.l::y*. m order; one - I:Wiutim 2

motion greater buying power than metropolitan cities of comparable size one billing for : entire“group. _“‘“‘t s,

: 4 2p produced like high grade periodicals, printed on good
‘dt:li; = w2 ' .. paper and take 120-line cuts. They are closely
:ervatieg:; A few dollars invested in a carefully scheduled -dvfrtnmg and thoroughly fead because of s fokcinn vl

Special - campaign in the Chicago Suburban Quality (sroup » gz interest of each community in its own social and
range of economy, for the audience of 221,000 people are responsive and physical welfare. The Chicago Office of the
each day such concentration assures complete coverage. Group. will be glad to econfer  with any adver-
lans _for 2 i They will be leased to present facts re-

3 f th der tiser. p -
:}eent; rf;:: Mr. National Manufacturer, sweep away inm: ;:-k i:l;:p; o et Silag gowes = them:r:tﬂrf

: it o S —and assist with . ing ane .
wealth on of advertising that produces RESULTS! Why wait any longer lf'_ _"'mh"' dising saver : -

té turn the corner to better times? Investigate TODAY! tising P!lﬂh
irch - _ B LR posc by 3 U8
Keller, ‘Reach This Rich Market Through the
: N | |
vz CHICAGO SUBURBAN QUALITY GROUP |
on. i - -
*hool. Chicago Office: 1016-17-18 WILLOUGHBY TOWER Phone CENTRAL 3355
G ' ' ORESTER
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