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CERTAINLY you would. Inten-
sively!  And there are few
manufacturers who wouldn’t. Such

a city would be like a “DREAM

CITY” ¢ most advertisers.

It is not a dream! You have exactly
the same thing right here and do not
realize it! Not.q single city . . . but
the richest suburbs in the entire

Chicago “Area . . . 221,000 people.

spend and willing to spend it .

completely covered by the Chica
Suburban Quality Group.

own. They are proud of their in- and investi

dividual suburbs and greatly prefer
to do their buying there .
port their own merchants
up their own communities.

. « tOo sup-
. « . build

Consider your dealers in this terri.
tory. Does general advertiéing really
cover their rich market? No. They
need local advertising just_as much

as those in a city g hundrad miles
from Chicago. ’

with money to They need advertising in the Chi.

+ « cago Suburban Quality Group . . .

go - eight distinctive papers that com-.
pletely cover these rich suburbs.

much This is the cheapest advertising you

. « » and the most productive.
it over, Mr. Manufacturer,
gate this fertile field.




