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CHICAGO NOW HAS

SEVEN BLOCKS STATE ST.

New System Makes This Section
of Great Merchantile Loop
Most Brilliantly Il-
Jluminated

State street's seven éach in the
“Loop,” called the most concentrated
retail shopping district in the world,
have been turned into a “YWhite Way"”
by a pillar hghting system designed
to make this “the lightest mile ever
known.” President Coolidge touched
the button which started K the new
street lights for the first time.

Tall standards, reaching well up to

i the seeond story of the large retail |

lief work through thirty-one different
organizations.

‘Most Americans know about the
. American organization, cdlled the
Near East Relief, and the common
supposition seems to be that it is
quite exclusively an American affair,
—that nobody but Americans have

establlshments that line the street on
both sides, send forth a soft and
powerful glow over sidewalks and
buildings. The lighting system, ac-
cording to the company which install-
ed it, is the brightest ever set up.
Similar systems are to be installed in
the streetz of Berlin, Buenos Aires
and London.
Huge Aggregate Sales

Merchants of State street, who es-

timate their agegregate sales to be

shown any sympathy for the orphan
: remnant of poor Armenia.

| Tt is true that America contributes
| in money and workers more than any
| other nation, But the records of the
| Geneva meeting reveal that funds for
 this same charity have been coming
in from 52 countries, & large propor-
tion of which have Armenian aid or-
ganizations of their own. Practically

‘all the European nations are so or-
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eye in the back of its head.
anything in evolution, the “hatteria”
ought to develop into a peach of a
pedestrian during the next two or
three ' million years.—Ft. Wayne
News-Sentinel. ' .
Perhaps the great number of rail-
road wrecks lately are due to the
scarcity of red petticoats to wave at
the engineers.—Kansas City Star,

at least $1,500,000 a day, are finane- | s
ing the new aid to the window shop- |
per. Their annual business is figured |
at $450,000000. More than $3,000 is
spent every minute here, statisticians
estimate. An army of 75,000 employ- |
ees serves shoppers, they say. !

State street computes its shopping |
areas in acres, floor space of the six|
large department stores and many |
smaller shops being estimated at 700
acres. Stores of every character line
the avenue. Some eater to the /most |
exclusive trade of the middle N_W_EE-L!
while other make their appeal to thf*;
seeker of bargains. |

Before the lights flooded the broad |
thoroughfare, the seven blocks of |
elaborate window displays were of
minor value after twilight. Now the |
stage-like settings of the windows are |
expected to make their appeal to the |
thousands of transient guests. As a:
retail shopping. distriet, State street
dates only from the seventies. Before
that time, carriages of fashionable |
ladies drove up to Lake street stores |

during the sHopping hours. WKWARD AGE.
Pioneer Merchants

-
RGHES START TO
Potter Palmer, pioneer merchant,

LOP
égpvs Ww$ r&c THIS ASE
is credited with the foresizht that ARCH THAT E{L‘D THE FooT
APPEARANCE AND

converted State street into the shop- IN

ping thorouehfare. He bought exten- GRACEFUL WALKING *
give property on the new avenue of
business. Later Marshall Field and
Levi-Leiter bought his drygoods busi- y
ness. and Potter Palmer established
the Palmer House, which still stands
on this street, and is just finishing its
elaborate new building.
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Reichstag members are more pay,
thereby proving that! they really be- |
lieve in the republican form of gov-| . L
ernment.—Philadelphia Bulletin. i
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NEWS and PROGRESS" No.
ECONOMIC SIGNIFICANCE AND SERVICE OF THE AMERICAN :
NEWSPAPER AND NEWSPAPER ADVERTISING—From latest volume 8

in Manhgtian Library of Popular Economics, republished in serial form through
courtesy of Bank of the Manhattan Campuu_r: ’;ﬂ- York. # »

HOW ADVERTISING CREATES NEWS TR
" l' :

VERY successful newspaper editor possesses the E.]iﬁ
hiER

faculty of being able to sense the existence of an
interest on the part of his readersin anysubject,
and the degree of his success is measured largely
by the manner and extent of his response to that
%] interest through the news and editorial columns
of his publication.

But why mention a fact that is so obvious and commonplace? What
hag it to do with the purely economic functions and influences of the
newspaper? What relation has it to such things as production and dis-
tribution, merchandising and newspaper advertising?

The answers may be found by glancing through the columns of any
modern newspaper and comparing them with the newspapers of a
generation ago when advertising as an arm of merchandising and an
educational force was still a sprawling infant in swaddling clothes. The
answers may also be found in those numerous departmental sectidns of
the newspaper which are now devoted to such subjects as real estate,
finance, automobiles, books, theatres and moving pictures, radio and
many others, They demonstrate in a striking way the fact that newss
paper ad v:rti_::ing not only is news but that it makes news;that through
arousing a widespread interest in any given subject a public desire is
éreated for more news which the editor is quick to sense and to satisfy
through the news and editorial columns of his paper. Likewise news
produces ad vertising, for the modern merchandiser of goods or services
19, like the editor, eager to respond to the desire or demand which
tollows close upon the heels of an awakened public interest,

For c::mph‘:, only a few years ago, the newspapers began to print
references to interesting experiments by certain scientists in radio
phenomena. These notices were brief, for[stated the amaz;
the most part, and seemed as remote frmn vice and capmm?

ractical affamrs as archacological h Sl b
rrn Egypt or Yucatan, Less ¢ ::; :T;’;ﬁc The response was overwhelming,|some twenty million individu

later 1n almost any issue of any news.land installed .
paper, could be found a regular radio sec- huymm m‘ﬁ;: every community. The

tion giving the programs of a numbe
stations, and ﬂfj:tﬂ a good d:atu:} .:ild?. grams and for information about the new

tional news and general information.

© Bank of the Manbattan Ce., N. X. :
Public interest in any topic finds quick response

from both
of the new de-|was secured from the

tor and advertiser

alone, extlusive

proximately $1
instrument. Radio information, therefore,{indicate a :nfn

Vanous papers, indeed, issue weekly radio/seen in the radio columns of the news-|cial newsand ad

strates the existence of a large interest inlumns is that of the lumnmhim is :tﬂdl‘]’ ndm.w the
& m .

esting illustration of how the adverusingl Dun

and news columns of the aper have{risen to
each reacted upon the other. i?u: atten-|years ago it commanded
tion of manufacturers first was artracred

by the published accounts of these radio
experiments. They succeeded in produci
scts that could be used by the layman, a
then undertook to create a market for
their sale. This led them into the news-|the

paper advertising columns, where they

the same period, finance has|who to learn,

Hﬂ;dthchm details of market broadens. In the whole process
tremendous success of the tial
Ln:myutimminvuﬂ:ﬁntl at work to inform and to br
Only since the war have they the|gether scientist, inventor, reader,
millions instead of to the thousands.|is the

¥ $#6,500,000,000 of mew capital

vers of thy . blic during the
¢ imagination of the|single year 1925. The United States has

IC.
Eli-dinun were sold in incredible numbers{stocks and bonds, and their foreign invest-
for knowledge of pro-|debts, amounted, in the same year, to ap- i

gures
¢ genuine news and the result wu!-rlnmutinﬁung,hthichthqgnu-

supplements. Since it is the newspaper’ . wonderful
business to study and meet the n:“pur; lm t which has mh{lnmmhf:.ﬁl which -
quirements of its readers, this demon-linto the news from the adverti m alized m:;i

the subject of radio on the part of the|almost entirel de nf'tl'l-EI:l'ﬂ- investment bond,
pubbie. , ent centu S uucmadt under|examples among ﬂlllﬁ'ldi-t o
T'he swift rise of this interest is an inter. thcer:.-.n ;m:h:“ﬂul; vertisi nﬂmuhlﬁhmﬁﬁhﬁ I

a large news A few|group in turn reinforces the other, as the

has been consistently and con-

possibilities of sclling stocks and bonds toseller, distributor and buyer, That agency
Wﬂm ,':Mﬂn;ﬂrﬁm'j
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Hair Dyeing Shampooing

Get Marcel \ywe Expert

STEAM OIL| PROCESS

Hours: 8:30 a. to 6 p. m.
Phone for Appointment

T ——————————

| early mornings or evenings,

D. L. MUSTRIC

Ladies and Children Only
.

= i ———————
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Rooms 8-9 New State Bank Bldg.
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“ALONGC GOOD |WILL HICHWAY"
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! Make your. tnp to market
EEAS faster and smoother!

i =y

Gﬁzyourmruchammg:iumaﬂﬂumhhm

THE earlier you get tnimnri:ct, the better your
_ profits. The smoother your car runs, the better

| your humor!
| Fast, smooth motor car operation depends to a
' great extent on the lubricating oil you have inyour
crankcase. You must use not only good oil—but
the correct grade of | oil to fit the degree of
I wear in your engine. | \
t If your car is new you should use a certain grade.

| If it has run 2,000 miles you probably need a dif-
| ferent grade. At 12,000 miles still a different grade.
| Me%fmw'#ﬁﬁmﬁcmm
| there is in the engine—and it takes a heavier-bodied
i ' 1nﬂ§ascald‘lthzmpnuer in the cylinders.
| , tis the basis on which Sinclair Opaline Motor
o Oil is made and sold. It

set down in this Sinclair
i
|
|
|
|
|

“For every machine, of eve
ientific Sinclair Oil t suit

This is important—it is worth thin abou
worth talking over with your ndghwwhu act-ll:
- Sinclair Oil. Tell him yotr mileage and he will be
; sy it is to apply the cor-
e Motor Oil to your car.
‘Oiling"”— Sinclair’s

rect grade of Sinclair Opal
Let him give you a copy of *

new help-booklet for

e em e

| BUY IT IN A HANDY DRUM-T

e HERE’S A SAVING

A perfect Marcel Wave guaranteed for
to eight months. No comb necessary. Und

Absolute privacy in our beauty and P
cutting pariors !
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. SEAUTY SHOP‘E ‘.f

Nk
Phone Highland Plrklm
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