&

o 2

[ :-:fu"i' -
o e~ g

Kl
I“ .11- .,
""é ; e
A I
5 B

i

W e e

[ "- [
i i1 P _".“,':51.

1 enliran e N A g e, IWH L

Jlg:-n;.__.-l-] L L,
| _ . -'l T 'y T T e o
AR -. 3. ;

gy

Buy a Highland Park Homuiﬁe m'm '

¥ il _.!,1.."”-"

-~ blocks to Depot Site of new North Shore Lmo.

a5

. R
- FEOE Grove SnMiviaion '”’ o
On high ground, beautifully woodad. Buil
. [ Do ; restrictions. Twn blocks from Bus Line and 3
i i .

Real values on easy payments.

Apply to dwners, Ernest S. Gail, State Bank
Building, or Her;nan Ludwig, on the premises.
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EDWARD STRENGER
: PLUMBING HEATING '

| | Highland Park Sales Co. for the RAYFIELD OIL BURNER
Fio o ol DETROIT JEWEL GAS RANGES GAS WATER HEATERS
DETROIT JEWEL GAS RANGES

REPAIRING AND REMODELING :
Have you seen the new silk shower curtains. Visit our showroom

MASONIC ANNEX BUILDING PHONE 632
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DODGE BROTHERS
Meter Car

DODGE BROTHERS
Commercial Car
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A. G. McPHERSON
Highland Park, Illinois Phones: H. P. 120-121
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44 1 “Too Tired to Go”

How many wives complain in the evening of being too
tired to go calling or rldmg or to the theater! And how
many of them look just as tired as thE} feel!

All because they insist on doing household drudger'}'

. [ —

someone else should be doing!

Honestly, after a-few months’ trial of one of our family

services, you'll agree that even if it cost much more,

o F 2 . .

% | it would be worth it. But its actual cost is reasonable
- g indeed,

¢

DAK TERRACE LAUNDRY

LAUNDERERS, DRY CLEANERS, AND DYERS
Highwood, Ill.

Phone 87

FELL BROS. SHOES

Announcing the newest in fall footwear
for men, women and children
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Shoes

Queen Quality Shoes and Arrh Pnurmn
For Women

Florsheim Shoes F;;r Men

FELL BROTHERS
Bootery

509 Cen_tra.:l Ave., Highland Park, Il
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advertised in the
introduced .to the|

product, if cleve§
daily press, can
spenders in eve
a morning.

A hundred,
this. wrate of. . iﬂ:htenmeut would
have been thnu magical—as, in-
deed, compared .j§ th the mews-bear-
Im:r value of thefgfage coaeh. and the
- peddler, it is. ) :

Life of Ad Long

The life of a'@ppper is far longer
than a day and@the life of the ad-
vertisement in ifi4s as long as the
paper lasts. If goes from the break-
fast table to the, nmng-ruﬂm or the
iawing-room to the
B nursery and the
§ loffice. to! the train
asket, from which
pIwoman rescues it
Pmd takes it hom@#. In the kitchen it

is‘stored and cox out again for all|
sorts of domesticg ﬁurpuses.' and each|
time it is used sof 'Fthing is' seen. The
| office paper left 1 the train goes off
to homes where Bt! is a novelty, and
there - also livesgar adventurous if
dirtier existence gntil too torn to be
useful. Count §
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oy |
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schoolroom and-
| kitchen; from
| or the waste-papg
| receptatle ‘the ¢

» the hundreds of |

b'-'i'.ﬁr‘

? mmﬁﬂn r or in
™ ate results, ‘so proﬁlﬂr-
press l.l:lﬂrtilin ‘the most _
cal. That this iff 40 is because news-|
papers are plid pr, go into prlcti
cally evéry honfp] and are read or
looked at by e y mémber of the; thn |
househeld. 'I"hu entirely unknown | the - size and )

ade of society in| money spent on filling the space
ﬁft]r years Aago,! |Iy fnulhh habit common

separate glances§that alight on the
names of produgts, -willy-nilly, and
| this extraneous !u e, ‘over and above |
that gained by i
1 train perunl is
easily seen,

As media alsok
of ideas and facts
the newspapers &

*i' the distribution
¥ public usefulness |
i never likely to be
| supplanted, both Bdcause of the mood
in which they arefir¢ad and the variety
| of types that regl them. A famous
| journalist used t

of mind of Eng-

more legitimate |

oast that he could |

change the attitg
land at the break®
gerated stateme 5
more than a graiior truth in it. If
a car could be ig¥ented that ran on
 water, the news < b8ld be made known
|tu all ever likely 84 dream of owning
a motor in less fiipe than it took to
| print the sheet ing hich the name of
it was given,

'. Most \'u]
\  For the quick
| formation, for s
| liong, for the mg
commodities the
valuable as the

No advertiser

ical, social or réligious views to in-
Auence him:in tHe|selection of press
' media.

| So influential
|hmﬂmb that it
,LI'IlHII'l papers
their circulation s

st table-—an exag-

le Medium
istribution of in-

appeal to the mil-
](ptin_ﬂ: of national

tis .mo medium %0
BLCRS,

p§ press advertising
opld be difficult for
{ jcalculate how far
due to their edi-

| torial matter andifow far it iy due to
' the advertising clumns, known
that certain daifigs are bought by

' thousands of wohpn readers {mainly
ii"‘nr the shopping§i news they contain;
| and this is partigalarly true in-coun-
itrjr. districts, wBere so many ' pur-
chases are madé@hrough the post.
There has beel la steady improve-

ing side of news-

pﬂprr: in’ recent
 helped to make @ffvertising. more ef-
| fective.! Their formal, their typo-

| | are seeking. Andg

.Itu approgch t o

 graphical arrangdment, their mechan-
' ical reproductive fprocesses are .vastly
. different from wiit they were twenty
| years ago. Illustghfion has been revo-
| lutionizgd. The fmake-up of the pa-
| pers is done witl§consummate intelli-
. gence, ‘and heghuse of this people |,
| know how to exf@act the information
' that touches thel interests or pleas-
uren most closely in the shortest
space of 'time. They know on which
page, almost in §vhich column, they
can find the cofimercial news they
with many, through
force of circumstinces, these -columns
take the place ofshops.

The less intereing the news in the
editorial columnsithe more orders ac-
crue from the ; ertisements.  The
wreck of a liner @an entirely destroy
the value of the fatter, so that what
,u called the “sdly season” in

| press may be thi Pdﬂrtmers f:]:||:|u:f
tunity.

until the ruul dre recorded is mo

good. An adverifsér must have faith
in his product andfip the force he uses
to make it knowsi | - . :

2, A&wrﬁui as an initial ex-

| pense, is nuﬂy, :
Ftifically’ manag

tho gh, W]'I‘EI‘I Hi'n..
is in the long, run

| ecopomical. 4 nre, if there is
' not sufficient mggy’ to, use several
papers therou the advertising

.‘ should be l’imted te nm alone, When |

the ma jority trf
| puper are mpo

2 readers of one
s, then is the time

hquld allow his polit- 5

fears, and this ha!*

Thln:: temember

[n using the pess for advertising
certain things l: be remembered: |

1. Itis nnalﬂ » advertise unless
the campaijgn, sver small, can be
carried on for - m three. to six
months. It is tHe cumulative effect
that is so valuabl} Isolated announce-
ments are forgotderl. To put out an
advertisement then. mark time|

— |

“of another. Iﬂ
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A minmr
4, It is false economy

ii‘r -

| it is purchased. This is an

;

.tW".
ladvertisers. They will spend tens
‘thousands of pounds in '
| space and quibble over the few
guineas for thd illustration, the
and the trpt*ntﬂlig that would “Illlh_
the announcement a hl'llli-l.nt SUCCENS.
‘Some think that:

a

gé

ipress. The artist whose pen or

F‘ﬂmrk shows real talent lnd 0

ity is again a highly paid indi

A mndﬁu a tﬁlfmﬂ ta"'nrk
or a-miserable ce, but, however
Jil;mnl he may try cannot Mﬂﬂ
that vivid little sketch which‘

half the value to the space on which
ko much money has bheen spent. Good
blocks and ‘typographical arrangément
¥ an expert are essential to good ad-

crtmng Yet enormous sums are
ted each year on space which is

he cdmmanpllu work put intu it in

rder to “save expense.” only
ertising that is costly is advertis-

ng that flill to sell the product in
ver-growing quantities, In America
he cost of a good drawing or the fee
tf a good copywriter is seldom qllll-’-'r
ioned. Americans know that a medi-.

pcre manner of presentation wastes thqw
most of the money :pa-nt on  the| completed
space. | collects a

~ When the press is ua-m:'l by - guﬂrn-i
ments for the distribution of faets of
ublic interest it will become an even
ore powerful and universal source
of education. It is possible that with

and yet one with IQuch a development the editorial will
' be entirely devoted to news and enter-

tainment. ‘All that is informative,
whether political, social. or commer-| my
eial, will be dramatized, epitomized
and .paid for by the government or
the ministry, the public deparfment or

he society interested in the dllh"ﬂﬂl-!
ion of such intelligence. The influnence

anyone can write|
god copy. It is not a fact. A’ good |
‘copy-writer is very rare and earn |

a high fee for a few lines of tﬂlrh !

nly partially productive bepatuse .of.|

ki

tion's Budiness Maguzine.
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D j MUSTRIC BEAUTY SH@)PPE

1
¥ ¥

When

When uoa}la plenbiful, why
your order in now, during the la
rialmms Phonemfwmi.
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Marcelhng Mamam Watu'Wavq,th, Moq-dl’nk

WE SPECIALIZE IN. HENNA PACK, HENNA
- TREATMENT. Three expert Hutﬂliu

ntrnurm
BEAUTY SHOPPE
I:l.. m. o 6 p. m.

HAIR CUTTING '
$30amtwbp m
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RINSE, mm DYEING and ' SCALP

q
Hours:

6:30 by appointment

len

hkoadmtqnofourlowmrcq.
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