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ello. My name is
. Marcel Godreau.
I’ve recently made

Genrgetﬂwn my new home,
| bringing with me over 12 years
experience as a Professional
Hairstylist. My one on one
experience with clients has

been very rewarding. I relate

Georgetown to my previous
home in Grand Falls, New
Brunswick, a very warm and
fri&ndly community. I have
been blessed with wonderful
support from clients, family
and friends and I welcome you
and your family to join us at

| Tender Touch. I offer womens,

call for perms, colours, high-

mens, and childrens profes-
sional haircare at reasonable

. rates.

I:invite you to give me a

" a business where

p‘ermnal service and value

| 1S very 1mportant.

vlie’s Cycle & Ski is

‘Having moved here when
he was a year old, Ollie has

be&n a part of the local
mmmumty for 38 years.

- As a high school student,

| Sports in the summer
I'I'lﬂl'lthS where he did bicy-
cle repair and assembly.
Durmg the winter months
 Ollie tuned skiis and
1nstalled ski bindings. This

he worked for North Halton

is what gives him the basics

of his business tnday

- Ollie has been working at

th_e- store for 14 years of

Godreau

lights, cuts, etc.... I will be

pleased to serve you. Thank .
YOU s i | £
' .Marcel

Je m’appelle Marcel

Je suis nouveau icia
Georgetown et j’aimerais
invite la population
Francaise a me rejoindre
pour vos besoin, soin
pour vos cheveux. 1l
me ferras plaisir de
VOUS SEervire.
J’aimerais remercier
ma clientels
Francaise de leurs
beau suport.

- Merci
Marcel

which 11 of them he has
been at the helm.

Currently four people are
employed both full and part -;-
time, depending on the sea-
son. His friendly staff know "
that good value and person-
al service are an essential

‘asset to the shop.

Ollie’s key to success?
He’ll tell you it is
being honest and
working hard.

~ For Ollie, it has
paid off!

.'

pple Auto Glass is r:e:le
its 15th year in business at 345
Guelph St., Georgetown :

Entrepreneur Derek Hazelwood

hratmg

started his business career early, open-
ing the franchise when he was only 19
years old. Bﬁ_t at the young age he had
: plentj of experience - his family has
: been involved for more than 45 years in
. the auto glass industry,

Customers are Hazelwood's primary
focus. “We want to try to educate the
consumer on the need for a safe factory
replacement of their auto glass,” he
explained. They also do more than just

| windshield work, they have truck acces-
' sories such as California lids, truck caps

and molded rﬁnnin’g boards, all automo-

. tive requirements and upholstery

- repairs. They also have information

| about buying your comprehensive

- deductible down if you need it. His con-
cern, many products, and his emphasis
# on customer satisfaction keeps his
clients happy.

7urid Ahmed
L AV has been in
. business for three
| years in Georgetown.
- He runs a family
© based business that
_ employs himself, his
. wife Farah and
emplﬂyee Noot.
. He gained his
| experience while
- working for Patio
| Place & Patio Gallery.
He used the knowl-

- edge and experience work, great
he gained to step out ~ good quality
on his own and and of cours:
opened Active Patio prices.

- Plus. First, Murid
only dealt with
 patio/outdoor furni-

rubs off

‘cus-

company’s par-

linen. Now, yﬂu 11
find a very wide :;:,f.-_
range Df furmturek- 1

plans for his st@re 15'
to expand evﬂn rm@re

Actoaneorgetown Sunday, Nnvember ils 1998 Page 117

We rﬂally bﬂlleve in dumg busmess
locally and we hope this
idea

on our

tomers,”
says
Hazelwood.
He extends
this 1dea to his

ticipation in
community activ-
ities by support- .
ing teams, local
charities and busi-
nesses. Joining him
in the relaxed and
friendly shop is a
competent staff that has been w1th him
since the business started, manager Rick
Fitzpatﬁck, and assistant Ryan Lima.

ATk

oy

RN



