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TIME FOR A NEW LINELP!

BRASS TACKS - Editoriar
Rookie Regional Councillors must rely veteran Lee

Rural garbage pickup, public

interests of their respective Towns

COIIIPaSS SUbSCﬁPﬁOHS: , transit, quarry expansion  and, last but not least, the overall

22 issues per year: $60.00 plus GST and extended water extraction are  interests of north Halton. @
Cheques payable to: just a few examples of the con- What's good for Milton is

The North Halton Compass tentious issues the Region of usually good for Halton Hills and

35 Crawford Crescent, Box 129, Campbellvil}e, ON, LOP 1B0

vice versa.
North Halton has been well

Halton must deal with in the

immediate future.

The Compass is also available at: IGA, Acton; Leathertown With three out of four
Lumber, Acton; Recycled Reading, Milton; Newspaper box outside
Nature's Fire, Milton; and Rockwood TV, Rockwood.

represented at the Region by good
regional councillors new to the team players in the past. Mayor

Krantz’s long service and new With the = Municipal
Halton Hills Mayor Rick Election of 2003 now over, The

Bonnette’s past experience at Compass has made a decision to

job in north Halton, here’s hop-

Distributed in urban Acton, Georgetown and Milton by: ing they re wise enough to rely on
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grizzled veteran Barry Lee, long

follow a new editorial direction.
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If you have concerns about your delivery,
please contact Mandy at Echo.

Why settle for bank
mortgage insurance?

A bank is in the business of lending money...

Insurance is our business!

Take advantage of these great benefits:

v Fully guaranteed premiums and level coverage that does not

decrease as you pay down your mortgage.

v Coverage is fully portable — stays in place when you change

time Regional Councillor for
Wards 1 and 3, Town of Milton,
at least until they fully understand

the issues.

lors, Fogal, Somerville and Furik,
have extensive local experience,
they’ll quickly find out it's a
whole new game at this level. It’s
one thing to represent a ward at a
local level, but a much tougher
level of competition to represent

the interests of two wards, the

Regional Council can only help
in Fogal, Somerville and Furik’s
transition from fresh-faced rook-

ies to game--hardened veterans

the bigger picture of Regional pol-
itics.

Let’s hope they remember to
listen to their peers and leave the
grandstanding for local council.

North Halton needs a team

of regional councillors all playing

from the same game plan.

It became apparent over the
last few months leading up to the

election that there was much

that wl be relied on to look at  duplication by local media out-

lets operating in north Halton
over coverage of local councillors
and town-specific issues.
Beginning in this issue, The
Compass will concentrate on mat-
ters at a regional level and how
these issues directly affect its

readers.

homes or mortgage lenders.

v Benefits are paid directly to your named beneficiary, tax free,
for their use as needed.

v Coverage is convertible to permanent coverage without medical
requirements.

v Depending on your health, you qualify for a preferred rate!

v Even if you already have a mortgage it is not too late to take
advantage of our program.
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This Fall’s latest
& treads!

INTRODUCING THE
NEW

......

equals balance of mortgage 10 vear coverage 20 vear coverage
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Company .
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Decreasing coverage Level coverage, never decreases | Level coverage, never decreases o - A i R S s i B

$78.30/mth* $38.48/mth $65.48/mth

Rates are for a male, nonsmoker, age 45, $250,000 of coverage

555 MAIN STREET E.,
MILTON

905-876-4788

Open:
Mon,-Fri. 8-6
Sat. 8-3

Maximum

hydroplaning resistance,

innovative, cutting-edge
tread design.

Includes provincial sales tax (8%)
* Non-smoker rates for Scotia Bank as of June 13, 2003

*** Non-smoker rates as of June 13, 2003

hometown

insurance & financial services inc.

insurance - rivestments - peace of mind

call today... 905-873-9882 or toll free 1-877-378-8599

Downtown Gogn

Powntown Pollars

Save 20% on your downtown shopping this Christmas
§ s Buy 50 Downtown Dollars for $40 cash
- Valid until December 31, 2003 at all stores, restaurants and services in the B.LA.
Downtown Dollars Booth outside the Silvercreek Expresso Bar.

On &alg Novgmber 15th from 10a.m. - 12 noon

...............

www.downtowngeorgetown.com



