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6 ABOUT US

This newspaper, published 
every Thursday, is a division 
of the Metroland Media Group
Ltd., a wholly-owned subsidiary of
Torstar Corporation. The Metroland
family of newspapers is comprised 
of more than 70 community 
publications across Ontario.

This newspaper is a member
of the National NewsMedia 
Council. Complainants are 
urged to bring their concerns 
to the attention of the news-
paper and, if not satisfied, 
write The National NewsMedia
Council, Suite 200, 890 Yonge
St., Toronto, ON M4W 2H2. 
Phone: 416-340-1981 
Web: www.mediacouncil.ca

newsroom@theifp.ca
IndependentAndFreePress
@IFP_11

WHO WE ARE
Publisher
Kelly Montague
Director of Content
Lee Ann Waterman
Regional Managing Editor
Catherine O’Hara
Managing Editor
Karen Miceli
Distribution Representative
Kim Mossman
Real Estate
Kristie Pells
Regional Production Manager
Manuel Garcia
Halton Media General Manager
Jason Pehora

CONTACT US
The Independent & Free Press
901 Guelph Line
Burlington, ON L7R 3N8
Phone: 905-873-0301
Classifieds: 1-800-263-6480
Fax: 905-873-0398 
Letters to the editor
All letters must be fewer than 320
words and include your name and
telephone number for verification
purposes. We reserve the right to
edit, condense or reject letters.
Published letters will appear in
print and/or online at theifp.ca

Delivery
For all delivery inquiries, please e-mail
lpolar@miltoncanadianchampion.com
or call 905-234-1019.

OPINION TO LEARN HOW TO SUBMIT YOUR OWN CONTENT VISIT THEIFP.CA

An oriole visits a backyard in rural Georgetown. Do you have a great local photo you'd like to
share? Send it to sleblanc@metroland.com, along with a brief description.

Tony Fortunato photo

SNAPSHOT

It's about trust. Our rela-
tionship with our readers is
built on transparency, hon-
esty and integrity. As such,
we have launched a trust
initiative to tell you who we
are and how and why we do
what we do. This article is
part of that project.

Journalistic transpar-
ency should apply to every-
thing a newspaper publish-
es — whether major, or
seemingly insignificant.

Case in point: a while
back Metroland publica-
tions did away with the
once standard 'submitted
photo' credit for images re-
ceived from non-profes-
sional photographers.

A person or organiza-
tion's name is now re-
quired — no exceptions. A
nameless photo credit sim-
ply leaves the door open to
potential problems for all
concerned.

Taking a firm stance in
this matter means the oc-
casional awkward back-
and-forth once we've re-
ceived a potential photo for
publication, when this pol-
icy is called into question.
However, we feel this rule
— and any headaches it
presents — is necessary, as
it falls under the umbrella
of being forthright in all we
do.

A mandate of integrity

shouldn't be conditional.
Having faith in your lo-

cal newspaper should
mean being able to trust
them about everything. 

And while there's rare
exceptions, where — for ex-
ample — a person's safety
is at stake, we need full
names of those in the pho-
tos we publish, as well as
any other information that
may be pertinent to the sto-
ry.

And speaking of submit-
ted photos, while we al-
ways prefer a pre-event in-
vite for our award-winning
photojournalist Graham
Paine, we simply can't
promise he'll be able to get
out to everything going on
in our bustling Halton
communities.

So submitted photos are
certainly encouraged.

But before taking an im-
age you hope to send to
your local newspaper,
please keep things like
spacing, lighting and the
number of people in the
photo (sometimes less is
more) in mind.

And props tend to en-
hance many a photo. If ap-
propriate, please include
them.

Remember, a little extra
thought and effort can go a
long way when sending us
a photo you hope will grab
your fellow readers' atten-
tion.

Steve LeBlanc is news
editor of Metroland's Hal-
ton community newspa-
pers. We welcome your
questions and value your
comments. Email our trust
committee at trust@met-
roland.com.

PUTTING A FOCUS
ON TRANSPARENCY
UNNAMED PHOTO
CREDITS NO LONGER
ACCEPTABLE IN OUR
PAGES, WRITES
STEVE LEBLANC

PETER WATSON
Column

Investors have two ques-
tions. 

Who will win the federal
election and how will this
affect my investments?

We will look at the Unit-
ed States for some insight.

The U.S. has close to a cen-
tury of election/invest-
ment data to consider.

The stock market crash
of 1929 started The Great
Depression. Stock values
declined and it took about a
decade for them to regain
their lost value.

During that period, both
political parties were in
power.

In the early 1940s, the
stock market started on the
relatively steady upward
climb that continues today.
There have been short-
term periods of market cor-
rections, but when viewed
in the context of eight de-
cades, they seem relatively
insignificant.

Since the 1920s, there
has been a change of politi-
cal parties occupying the
White House a total of 11
times. During those years

the time in power has been
shared by the Democrats
and Republicans on a fairly
equal basis.

You might expect the
stock market would per-
form better when the pro-
business Republicans were
in power. Not so.

Will a political party in-
fluence business? Abso-
lutely. 

But so will an endless
number of other variables,
like the advancement of
technology and other
countries' actions.

We are not implying
how the Canadian market
will be affected as a result
of the election. It is a real-
ization that by viewing the
U.S. experience, politics
and stock market perfor-
mance have not been relat-
ed.

Peter Watson, of Watson
Investments MBA, CFP®,
R.F.P., CIM®, FCSI offers
a weekly financial plan-
ning column, Dollars &
Sense. He can be contacted
through www.watsonin-
vestments.com.

WILL ELECTION AFFECT
MY INVESTMENTS?
STOCKS INFLUENCED
BY MUCH MORE
THAN WHO'S IN
POWER, WRITES
PETER WATSON

STEVE LEBLANC
Column

SIGN UP FOR
OUR WEEKLY

NEWSLETTER AT
THEIFP.CA


