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Supporting Local
Businesses inYour
Community

ourYusinesses inB

With shopping restrictions changing regularly
to complywith the latest public health safety
measures our communities need to be kept in-
formed onwhich businesses are open and how
they are ensuring a safe shopping experience.

To help our communities we have created an
online business directory that features local
businesses that are open, hours of operation
and how customers can safely make purchases
from the stores.

Our business directory can be accessed from anyone
of our 25 Community sites in Ontario.Visit metroland.com
to find the community site in your area.

Visit our communitywebsite in your area and click
on the banner at the bottom of the page.
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1 in 7 Canadians need help meanwhile 58% of our food is going to waste.
Second Harvest is Canada’s largest food rescue charity. We need YOU to help reach
our goal of providing 1 million healthy meals to people in need. Now more than ever,
we are calling for everyone to come together to support hungry families impacted by
the COVID-19 pandemic with fresh, nutritious food. Donate today and The Daniels
Corporation will match donations to a maximum of $250,000. Everybody deserves

fresh food, and with your help, we’ll get it to them.

d o n a t e t o d a y a t

feedingtheneed.ca
For more information, call (416) 408-2594

Charitable registration number: 13386 5477 RR0001

Thank you to our
generous sponsors

ON NOW AT THE BRICK!

SAVING YOU MORE
For more details go instore or online @thebrick.com.

Jenna Rachiele, founder of the Georgetown-based Circle Foundation, recently delivered more than
100 purses filled with various products to Safetynet Children and Youth Charities (Oakville), Oak
Park Neighbourhood (Oakville) and Women's Habitat (Mississauga). The Purses with a Purpose
campaign received great support from the Bad Moms Facebook group and Georgetown Bread
Basket food bank.
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PURSES WITH A PURPOSE

A STRONGER VOICE 
We recognize that diversity is the strength of our 

communities and we are inviting you to share your  
voice in our publications.

THEIFP.CA/COMMUNITYDIVERSITY


