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WINDOWS & DOORS

VISIT OUR SHOWROOM: 11 MOUNTAINVIEW ROAD N., GEORGETOWN, ON L7G 4T3

905-873-0236
www.buy-wise.ca

+ +

Winter Homeowners guide
coupon

TIRES!
All Sizes All Brands

20 Armstrong Avenue, Georgetown

We have Anco Winter and
All Season Wiper Blades!

only $7.49/each installation available

ehicles
+ TAX
Most Vehicles

$3995
only

• Oil Change
• Antifreeze Check

• Lubrication • 52 point inspection
• Battery & Wiper Blade Check
• FREE FLUID TOP UPS

MAinTenAnce
Special!*

*Upgrade to synthetic from $15 extra
*Up to 5 Ltr. most standard vehicles

905-877-1237

✃
✃

52 point inspection

Heavy Duty
Diesel Oil Change
$149.95+ TAX

*T6 Rotella synthetic
upgrade $239.95
*most standard

heavy duty trucks
up to 11L

Euro Oil
Change

Full Synthetic
$169.95 + TAX

*most standard euro
vehicles up to 8L

Certified Mechanics specializing in
diesel, euro and standard vehicles.

Best Prices

We Will Work On Any Size
or Type of Diesel Vehicle

"All Types and Sizes
we offer Service, Repair and

Annual Safety"

lecting anyone's personal
information.

The Liberals' planned
update to the Personal In-
formation Protection and
Electronic Documents Act
(PIPEDA) was made
known in 2019 with the so-
called digital charter. That
framework prioritized Ca-
nadians having access and
control over their personal
information and data, fair
competition in a digital
space dominated by giant
American companies, and
"strong enforcement"
against companies that vi-
olate privacy laws.

Canadian regulators
currently have few tools to
enforce privacy laws, and
few penalties to impose for
violations — such as col-
lecting data without con-
sent, a situation the gov-
ernment plans to remedy
with the creation of a data

protection tribunal.
Kirsten Thompson, a

lawyer with Dentons spe-
cializing in privacy issues,
said technology has out-
paced Canada's privacy re-
gime, so an update is need-
ed.

But Thompson said
Canada's approach needs
to find a balance between
the laissez-faire approach
of the United States and
Europe's more stringent
privacy regulations.

"I'm not sure we want to
go as far as (the European
Union), which puts the em-
phasis on human rights
protection, and I suspect
that neither do we want to
go in the direction that the
U.S. takes, which is laissez-
faire capitalism," said
Thompson, who repre-
sents companies navigat-
ing Canada's privacy laws.

"Canada is somewhere
in the middle of that," she
said. "Getting that balance

right is going to be critical."
It's not clear how the

new data protection tribu-
nal will fit in with the Of-
fice of the Privacy Commis-
sioner, which has taken an
aggressive stance on priva-
cy issues surrounding big
tech and social media plat-
forms.

But Thompson said it
would be good to separate
the advocacy role — which
Privacy Commissioner
Daniel Therrien has em-
bodied during his tenure —
from a neutral enforce-
ment role.

"What is clear is that Ca-
nadians want more trans-
parency in how their data
is being collected and how
it is being used," said a gov-
ernment report on digital
charter consultations.

"Current consent-based
models with complex and
lengthy privacy policies
are inadequate and do not
help build trust."
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