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Torstar Corporation. The Metroland
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of more than 80 community 
publications across Ontario.

This newspaper is a member
of the National NewsMedia 
Council. Complainants are 
urged to bring their concerns 
to the attention of the news-
paper and, if not satisfied, 
write The National NewsMedia
Council, Suite 200, 890 Yonge
St., Toronto, ON M4W 2H2. 
Phone: 416-340-1981 
Web: www.mediacouncil.ca

newsroom@theifp.ca
IndependentAndFreePress
@IFP_11
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You know the calls - the ones from people purporting
to be from the Canada Revenue Agency, a bank or the
like. They say they're collecting on a debt and use fraud-
ulent caller ID to make their call seem legitimate.

Most of us know enough by now to just hang up, but
thousands of Canadians have fallen for these scams and
been bilked out of millions of dollars over the past few
years.

Now Ottawa is requiring telecom companies to crack
down on so-called caller ID spoofing by implementing
new technology designed to head off these fake calls.

That sounds like very good news, and it is. But before
we applaud too loudly we must ask: why is it taking so
long for the telecoms and the government to take effec-
tive action against this obvious fraud?

The CRTC (Canadian Radio-Television and Telecom-
munications Commission) has announced that telecom
companies must put in place a new tool known by the
impressive acronym STIR/SHAKEN. It allows service
providers to verify caller ID information for Internet
Protocol-based voice calls, and let customers know
whether they are legitimate.

But there's a sting in the announcement: the compa-
nies don't have to do this until the end of next September
- almost 10 months from now.

Why the delay? No doubt there are technical issues to
deal with, but this is hardly a new problem and the
search for ways to tackle it has been going on for quite
some time.

In fact, you can go all the way back to July 2015, some
four and a half years ago, to find an announcement by
the CRTC that it was holding a public consultation to
gather ideas to combat ID spoofing.

"Canadians are very frustrated with telemarketers
who hide their identity or misappropriate the legitimate
numbers of Canadians and businesses," said Jean-Pierre
Blais, the agency's chairman at the time. He said the
search was on for "new and innovative solutions."

Quite a search. By the time the telecom companies
have implemented the STIR/SHAKEN system next Sept.
30, it will have taken five years, two months and a couple
of weeks to go from consultation to solution. And even
then experts caution that it won't be effective against all
spoofed calls, including those that come over land lines.

The scammers, meanwhile, are highly motivated to
figure out imaginative ways to get around whatever defen-
sive systems the CRTC and the telecom companies come
up with. Who knows what they may come up with next?

The CRTC is right that fake calls are a "major irri-
tant" for Canadians, and it deserves credit for taking
action to block as many as possible.

But it and the telecom companies are going to have to
step up their game if they want to stay ahead of the
fraudsters who are out to pick our pockets over the
phone.

WHY THE DELAY
ON PHONE FRAUD
MEASURES?

When I declutter family
homes I am struck by the
avalanche of plastic toys,
most of it given cursory
love before being crammed
beneath the basement
stairs. 

I hear you saying, "Yeah,
yeah, when you were a kid
things were different." You
bet. When I was a kid my fa-
ther would hand me a stick
and say, "Go and whack a
tree. Pretend it's a pirate." 

And I would. There was
method in his madness. He
didn't just hand me my
imagination, he conjured
it. Think outside of the box

to be both creative and in-
teractive with your family.

Last Christmas my
mother asked my brother
what his two sons wanted.
One wanted a particular di-
nosaur. 

She bought it. It cost $97.
I went another way. I
bought the boy five wal-
nuts, put them in a baggie
along with a colourful
sheet of paper - a cartoon of
a pooping dinosaur on top
and an actual scientific
write-up of the contents of
real dino poo below. 

I labelled the bag Petri-
fied Dinosaur Poop. It cost
me about $1.50. He played
with that, laughing for 20
minutes longer than the
soon-to-be hundred dollar
plastic doorstop.

For the other brother I
found a wooden box and
glued a mirror in the box.
On the lid I wrote a note
saying, "Monkey in the
box. Open the lid to see the
monkey." It took a minute
to get the "Hey!" response

but it was worth it. 
I also got them books.

Boo Uncle Steve.
One year, for my moth-

er, I created The Leg Wea-
sel. 

I connected a funnel to
four feet of tubing with a
paper clip at the end. I
wrote up the pseudose-
rious instruction package
to explain how my mom
could use her new pee-any-
where-any-time gadget of
the year. I never saw my
mother roll on the floor
laughing before. 

Think outside of the
box, repurpose, renew, use
humour and create some
unique memories of your
own. Try it. It'll bring a lit-
tle therapy to your holi-
days.

Stephen Ilott is a profes-
sional home organizer
with decluttering.ca and
author of The Domestic
Archaeologist. For more
information, visit www.de-
cluttering.ca.
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