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Re/Max Real Estate Centre Inc., Brokerage.
Independently Owned and Operated

• your window & door professionals •
11 Mountainview Rd., N. Georgetown, ON L7G 4T3

905.873.0236
www.buy-wise.ca info@buy-wise.ca

• awarded readers choice 29 times •

Visit our showroom
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354 Guelph Street, Georgetown

905-873-1655

WeWeW handle all
insurance work.

2019 CX-5 GX
LEASE FROM THE
EQUIVALENT OF $79†

AT2.30%
APR

weekly for 48 months, with $2,495 down. Excludes HST.
$159 bi-weekly payment required.

GT model shown 1195 Steeles Ave.Ave.A East Milton, Ontario, L9T-2X8L9T-2X8L9T
866.620.3248
achillesmazda.ca

0% PURCHASE FINANCING*
ON SELECT NEW MODELS

▼

UP TO A $1,500
YEAR END EVENT BONUS

ON OTHER SELECT NEW MODELS

+ NO PAYMENTS FOR 90 DAYS‡

ON PURCHASE FINANCING OFFERS ON ALL NEW MODELS

OR

MAZDA

BLACK
FRIDAY
EVENT

POP-UP SHOW UNITES ARTISTS
Artisans' Attic photo

Local artists (from left) Susan Pippy, Mary Meredith, Amber Van Andel and Jan Zimmerman display some of the handmade pieces that will be available at the
upcoming pop-up art show. See page 8. 

As concerns swirl about lead
in Canada's drinking water fol-
lowing a year-long Toronto Star
investigation by more than 120
journalists, Halton staff is stress-
ing that the chances of this toxic
metal being found in the local sys-
tem are minimal.

In a response to Metroland

Media, Region officials say that
Halton's drinking water is over 99
per cent compliant with provin-
cial regulations for lead.

"The reports in the media indi-
cate that the presence of lead in
water is largely a result of public
infrastructure. This is not the
case in Halton Region," says the
statement. "Halton's drinking wa-
ter is safe to drink and the poten-
tial for lead in our drinking water
system is extremely low in our
community."

The Region, which is responsi-
ble for water purification

throughout the four local munici-
palities, has replaced all pipes in
the public system that were man-
ufactured with lead and old cast-
iron watermains.

"Since the cast-iron water-
main replacement program was
completed, lead services have
been observed three times within
the public right-of-way and those 

POTENTIAL FOR LEAD IN HALTON WATER ‘VERY LOW’: REGION
MELANIE HENNESSEY
mhennessey@metroland.com

See LEAD, page 2

MARS BARS.
FRENCH’S 
KETCHUP.

ASTRO 
YOGURT.

REIDS 
CHOCOLATE.  

Have you ever wondered 
how some of the most 
well-known food and 
beverage brands end  

up in your hands?

Much of the work takes 
place at food processing 

plants in communities 
across Ontario. 

We sent in our 
photographers to factories 

in your backyard in a 
Torstar Community Brands  

web-exclusive series.
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