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Open year round
Endless possibilities

CELEBRATING
all of

LIFE’S
MOMENTS

EAGLE RIDGE GOLF CLUB | RR #4, 11742 TENTH LINE, GEORGETOWN, ON | eagleridge.clublink.ca

BAPTISMS
and

CHRISTENINGS

BABY
SHOWERS

BRIDAL
SHOWERS

REHEARSAL
DINNERS

WEDDINGS

BIRTHDAYS
CELEBRATIONS

of LIFE
FUNDRAISERS

HOLIDAY
PARTIES

BRUNCHES
MEETINGS

GOLF COURSE - Thank you Halton Hills!

For more information contact Chuck Stratton | 905-877-8468 ext 2223 | cstratton@clublink.ca

Trafalgar Road, Hillsburgh.
www.centurychurchtheatre.comCentury Church Theatre

Media
Partners

Season Sponsors Jacqueline Guagliardi

Bob Milne’s Ragtime
The world’s greatest

ragtime pianist

Saturday October 19
2:30 p.m. One-hour concert followed by Gourmet Afternoon Tea

8:00 p.m. Two-hour concert
$30 All charges included
Box Office 519.855.4586

17th Annual

erin arts foundation

My former spouse is
remarried, does this mean
he/she is no longer entitled
to spousal support?

ASK THE PROFESSIONAL

The advice offered in this column is intended for informational purposes only. Use of this column is not intended to
replace or substitute any professional, financial, medical, legal, or other professional advice.

We work
for you.

legal matters
Q

A

Remarried
Spouse

Helsons LLP is a firm of
8 Lawyers.

We trace our firm back
to 1885 in Georgetown,

Ontario
Frederick A. Helson (1921-2018)

Allan W. Kogon (retired)
David J. Ashbee
John E. Schaljo
Mark T. Rush

Steven D. Kogon
Caley E. Power

Jessica A. Krause
Jasmine M. Spudic

Nicole E. Kucherenko
Fiona A. Japaul

Nancy L. Carnwath (retired)

A dependent is not necessarily disentitled to spousal
support because he or she has formed a new spousal
relationship. If your spouse for example gave up
their career to raise the children for 15 years, they
are receiving compensatory support. Having a new
relationship does not change the fact they gave up
their career and spousal support is based on sharing
the economic effects of this choice. On the other hand
if your former spouse did not give up their career and
needs support based on the fact he/she earns less than
you then a new spousal relationship will be taken into
account when assessing spousal support.

Helsons LLP

Barristers and Solicitors

132 Mill Street, Georgetown, Ontario L7G 2C6

Tel: (905) 877-5200

35 Mill Street East, Acton, Ontario L7J 1H1

Tel: (519) 929-9333

Email: info@helsons.ca

Web: www.helsons.ca

David J. Ashbee

2018 Large Business of the Year

info@chong.ca • 1-800-837-7075 • chong.ca
Authorized by the Official Agent for Michael Chong

A Strong Voice
for the

Environment

Endorsed by

GreenPAC is a non-partisan, non-profit organization made up of leading
environmentalists from across Canada.

Find out more at GreenPAC.ca.

“A track record of bold
environmental leadership”

nearly two times higher
than other media formats,
including television, radio,
digital newspapers, maga-
zines, social media and on-
line searches. 

Also conducted in Feb-
ruary, this study was set up
in a similar way to the
Newspapers 24/7 one: 800
online interviews took
place across all provinces.
Respondents were asked to
rate 10 different types of me-
dia, including newspaper
both digital and print, tele-
vision, radio, magazines, so-
cial media and online
search. They were mea-
sured on 16 different en-
gagement characteristics. 

Levson said the charac-
teristics fell into three dif-
ferent buckets: general en-
gagement, news engage-
ment and advertising en-
gagement. Print

newspapers came out on top
in all three areas. 

"Print newspapers re-
quires the readers' full at-
tention," said Levson re-
garding its high engage-
ment level, noting that peo-
ple's attention can often be
shared with other tasks or
things when they're con-
suming television or radio.
"In a newspaper, ads be-
come a part of the content
they're consuming and, like
the stories they are reading,
the ads provide informa-
tion." 

Levson said despite the
fact that there is more ad-
vertising than ever, people
still turn to trusted newspa-
pers when it comes to en-
gaging in not just news, but
advertising. Canadians ex-
pect to see ads in newspa-
pers, as it's known to be part
of the content. 

"They're not being inter-
rupted while watching a

show they like, they know
the ad is going to be there,"
she said, adding that if peo-
ple are annoyed by an ad,
they're not going to engage
with it and it loses its effec-
tiveness. 

"With the sheer volume
of ads Canadians see each
day, we know that having
an engaged audience is cru-
cial for advertising to break
through and drive action,"
said John Hinds, president
and CEO of News Media
Canada. "Our research
demonstrates that Canadi-
ans are paying attention to
newspaper ads, likely be-
cause of their trusted envi-
ronment."

The results aren't overly
surprising to those working
in the industry, said Lev-
son. 

"The data supports what
we know already. We ask
these questions year after
year, and you don't see
much difference. People are
still turning to their news-
papers," she said. "And de-
spite new ways to advertise,
newspapers still hold their
own." 

NEWS

Continued from page 10

PRINT NEWSPAPERS REQUIRE
READERS' ATTENTION


