Page2 } Thursday, December, 2014 - Gift Guide - www.theifp.ca

Quality Pet Styling’

O All Breed Dog and Cat Grooming.

O Award Winning Pet Stylist.

O National and International Certified Master Groomer.
O Specializing in Hand Scissored Styles.

O Gentle Grooming tecllniques ideal for puppies and
seniors.

Full Grooming Services

905-702-9274 (WASH)
13364 Hwy 7
Georgetown

www.thedogwash.ca
Valid for new clients
some exceptions apply,
Expires Dec 31 2014.

The Dog Wash Inc. is pleased to announce the opening of our new location in Georgetown. Owned and
Operated by Angela Menard. Angela is an award-winning groomer with several award placements with
a variety of breeds of dogs, cats, and creative grooms. She was nominated in 2014 for Up & Coming
Groomer of the Year as well as ranked in the top 40 competitive groomers in North America. With over
15 years’ experience you can rest assured your pet will be in capable hands. Located at 13364 Hwy. 7
Georgetown ON L7G 4S4. Please call 905-702-9274 (WASH) to arrange your pet’s appointment today.

Ang’ela Menard 13364 Hwy 7. Georgetown ON. L7G 454
Owner of The Dog Wash Inc. 905-702-9274 (WASH)

BEAUTIFUL
ONTARIO GROWN
CHRISTMAS
TREES
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905-8/7-4915

14177 Trafalgor Rd., (Ballinafad) (North of Hwy. #7, 3 mins. from Georgetown)

GIFT GUIDE
Ontario shoppers still love
their flyers: new study

Where do you get ideas for the perfect holi- “You may think that in our digital world
day gift? print flyers would factor less in consumer

From Pinterest to Instagram, the digital decision making, but we found the exact
world is awash with places shoppers can go opposite,” said Ian Oliver, president, Met-
to discover unique and thoughtful _ ~ roland Media. “Shoppers became
giftideas. i quite emotional when we asked
them how they use flyers. And
as it turns out, flyers con-
tinue to play a significant
role in how we decide
what we want to pur-

to source their gift ideas
from the latest social media %=
hotspot. ’
A new study reveals that
almost half of A

Ontario In the survey,
shop- Ontario  shoppers
pers revealed that they
have consider flyerstobe a
used print critical guide for find-
flyers as a ing deals and learning

source of gift :
giving inspiration. The
study also shows that while
people may spend more time online than
ever before, 97% of Ontario shoppers still
read and rely on printed flyers, and many of
them- 86% - take the time to read their flyers
on a weekly basis.

what products are out
there when they need to make a purchase.
While the most popular kinds of flyers are
sent to customers from grocery and mass
merchant chains, at least half of Ontario
shoppers depend on the flyers they receive
from department stores, fashion retailers,
sporting goods and electronics stores.
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NCE SALE

Fertilizers
Trees
Shrubs

www.doorngardencenire.com




