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Available at
Young’s Pharmacy

We’re seeing
results - you can too

47 Main Street South,Georgetown,ON L7G 3G2 905-877-2711
info@youngspharmacy.com www.youngspharmacy.com

Program involves weight loss
and lifestyle education to

sustain results on a
long-term basis!

Book your appointment
today and begin your journey.

Come to Our “Talk and Taste”
Thursday,October 23,2014

6:30 pm at Young’s Pharmacy
Seating Limited -

please call to reserve your spot!

The Ideal Protein
eight Method

Our basement is a wonderland of 
toys.  My wife is bringing in children 
for her new home daycare centre.  Over 
the past few months, she has been col-
lecting toys and they now reside in our 
basement and backyard.  

She mentioned that she found a 
toy house that has a couple of occu-
pants that have wheelchairs.  We spoke 
about the need for toys to represent the 
population, including people with dis-
abilities and just how few there really 
are.  Barbie had a friend named Becky 
who used a wheelchair but could not 
access Barbie’s Playhouse.  

Sounds familiar? This line of toy 
was discontinued shortly after being 
introduced.

What about the toys themselves?  
Are there any commercial toys that can 
be used by children who are physically 
or developmentally disabled?  There 
are many websites that deal with toys 
for “Special Needs” children but most 
are expensive and are generally used in 
a formal educational setting.  

Toys R Us has a guide for buying 
toys for “Differently Abled Kids” and 
the issues that should be considered 
when purchasing them.  

• Do they have multi-sensory ap-
peal?  

• Will it fi t in the play area? 

 • Is it adjustable for height, sound 
volume or level of diffi culty?  

•  How safe is it and is it durable?   
The complimentary Toys R 

Us buying guide web page http://
www.toysrus.com/shop/index.
jsp?categoryId=3261680 addresses 
these concerns and highlights safety 
tips for safe play.  

Our children are unique individu-
als so the toys are not classifi ed by 
disability.  Rather they use symbols to 
classify them as to how well they de-
velop various skills such as Language, 
Social, Auditory, Creative, and Tactile 
domains.  Toys R Us works closely with 
the National Lekotek Centre to evalu-
ate all the toys for suitability.  These 
toys ensure all kids are active partici-
pants in playtime, fortifying their sens-
es, skill development and self esteem.

Andrew Tutty is a member of Halton 
Hills Accessibility Advisory Committtee 
(HHAAC).

Andrew 
Tutty

Buying toys for ‘differently abled’ kids

1285 SteeleS Avenue eASt, Milton ontArio
1 (866) 980-8992 •www.miltonhyundai.com

HyundaiCanada.com

5-year/100,000 km Comprehensive Limited Warranty††
5-year/100,000 km Powertrain Warranty
5-year/100,000 km Emission Warranty

HELP GET A KID IN THE GAME!

DONATE TODAY AND LEARN MORE AT HYUNDAIHOCKEY.CA

Hyundai Hockey Helpers is dedicated to helping deserving kids get into the game every year by providing grants for league
registration fees and equipment. Across Canada, we‘ve helped thousands of kids get in the game. With your involvement, we can
help even more deserving kids play organized hockey. Visit your local Hyundai dealer in October to help get a kid into the game.

P.K. SUBBAN
Montreal
Canadiens
Defenceman
and Hyundai
Hockey Helper

BELOW
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YOU DO THE MATH!

Get up to 5% in cash back on select models.
Cash back applied to reduce purchase price.Ω
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Limited model shown♦

Limited model shown♦

HWY: 6.7L/100 KM
CITY: 9.7L/100 KM▼

Limited model shown♦
HWY: 7.4L/100 KM
CITY: 10.4L/100 KM▼

HWY: 7.9L/100 KM
CITY: 11.0L/100 KM▼GLS model shown♦

HWY: 5.2L/100 KM
CITY: 7.6L/100 KM▼

2014 ACCENT 5DR
2014 SANTA FE
SPORT
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THE ALL-NEW
2015 SONATA
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IN 5% CASH BACK
PRICE ADJUSTMENTSΩ

$1,825
IN 5% CASH BACK

PRICE ADJUSTMENTSΩ

$1,037
IN 5% CASH BACK

PRICE ADJUSTMENTSΩ

$2,045

2014 Elantra
“Highest Ranked Compact Car
in Initial Quality in the U.S.∆”

2014 Accent
“Highest Ranked Small Car in
Initial Quality in the U.S.∆”

WHEN EQUIPPED
WITH FORWARD

COLLISION
WARNING.
For more

information
visit www.iihs.org

2015
ELANTRA 0%

PURCHASE
FINANCING†

84
MONTHS IN 5% CASH BACK

PRICE ADJUSTMENTSΩ

$1,362+

+ + +
Dealers may charge additional fees for administration of up to $499. Charges may vary by Dealer.

®The Hyundai names, logos, product names, feature names, images and slogans are trademarks owned by Hyundai Auto Canada Corp. †Finance offers available O.A.C. from Hyundai Financial Services based on a new 2015 Elantra 2.0 Limited/2014 Accent 5 Door GLS Auto/2015 Sonata 2.0T
Ultimate/2014 Santa Fe Sport Limited AWD with an annual finance rate of 0% for 84/84/60/60 months. Bi-weekly payments are $143/$109/$268/$300. $0 down payment required. Cost of Borrowing is $0. Finance offers include Delivery and Destination of $1,595/$1,595/$1,695/$1,795, levies
and all applicable charges (excluding HST). Finance offers exclude registration, insurance, PPSA, license fees and dealer admin. fees of up to $499. Fees may vary by dealer. Financing example: 2015 Elantra 2.0 Limited for $27,380 at 0% per annum equals $143 bi-weekly for 84 months for a
total obligation of $26,018. $0 down payment required. Cash price is $26,018. Cost of Borrowing is $0. Example price includes Delivery and Destination of $1,595, levies and all applicable charges (excluding HST). Finance example excludes registration, insurance, PPSA, license fees and dealer
admin. fees of up to $499. Fees may vary by dealer. ΩPrice adjustments are calculated against the vehicle’s starting price. Price adjustments of up to $1,362/$1,037/$1,825/$2,045 available on in stock 2015 Elantra 2.0 Limited/2014 Accent 5-Door GLS Auto/2015 Sonata 2.0T Ultimate/2014
Santa Fe Sport Limited AWD. Price adjustments applied after taxes. Offer cannot be combined or used in conjunction with any other available offers. Offer is non-transferable and cannot be assigned. No vehicle trade-in required. ♦Prices of models shown: 2015 Elantra Limited/2014 Accent
5 Door GLS Auto/2015 Sonata Limited/2014 Santa Fe Sport Limited AWD are $27,380/$20,880/$34,830/$41,030. Prices include Delivery and Destination charges of $1,595/$1,595/$1,695/$1,795, levies and all applicable charges (excluding HST). Prices exclude registration, insurance, PPSA,
license fees and dealer admin. fees of up to $499. Fees may vary by dealer. ▼Fuel consumption for new 2015 Elantra 2.0 Limited (HWY 6.7L/100KM; City 9.7L/100KM); 2014 Accent 5-Door GLS Auto (HWY 5.2L/100KM; City 7.6L/100KM); 2015 Sonata 2.0T Ultimate (HWY 7.4L/100KM; City
10.4L/100KM); 2014 Santa Fe Sport Limited AWD (HWY 7.9L/100KM; City 11.0L/100KM); are based on ManufacturerTesting. Actual fuel efficiency may vary based on driving conditions and the addition of certain vehicle accessories. Fuel economy figures are used for comparison purposes only.
∆The Hyundai Accent/Elantra received the lowest number of problems per 100 vehicles among small/compact cars in the proprietary J.D. Power 2014 Initial Quality StudySM (IQS). Study based on responses from 86,118 new-vehicle owners, measuring 239 models and measures opinions after
90 days of ownership. Propriety study results are based on experiences and perceptions of owners surveyed in February-May 2014. Your experiences may vary. Visit jdpower.com. †♦ΩOffers available for a limited time and subject to change or cancellation without notice. Dealer may sell for
less. Inventory is limited, dealer order may be required. Visit www.hyundaicanada.com or see dealer for complete details. ††Hyundai’s Comprehensive LimitedWarranty coverage covers most vehicle components against defects in workmanship under normal use and maintenance conditions.


