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THANK YOU TO OUR HOUSE LEAGUE SPONSORS!

Thank you to our many sponsors for your generous support,
the Georgetown Soccer Club’s outdoor house league season was a great success.

ACE Canada (Armstrong Collision Experts)
AMJ Self Storage

Argyll Dental Office

B&M Garage Door

Baskin Robbins

Bergsma’s

Burlodge

Buy Wise Windows & Doors
Canadian Tire

Carpet Palace

Cartwheels Gym

Center Stage School of the Arts
CPI Canada

Credit Valley Shrine Club

CUPE Local 1011

Dairy Queen

Dentistry on Sinclair

Domino’s Pizza

Drew’s Containers

East End Car Wash

Endzone Sports Exchange

Equal Flow Heating & Cooling
Family Optical

Fendley Florists

Fitzpatrick Window & Door Systems
Georgetown Animal Clinic
Georgetown Christian Fellowship
Georgetown Dental Clinic
Georgetown Heating and Air Conditioning, Inc.
Georgetown Knights of Columbus
Georgetown Market Place

Please join us at our Annual General Meeting a

Georgetown Thai Cuisine
Georgetown Toyota
Georgetown Volkswagen
Glazed Expressions
Golden Fish & Chips

Grate Drain Ontario
Halton Camera Exchange
Halton Hills Denture Clinic

Halton Hills Sewing Machine
& Vacuum Services

Halton Industrial Technology
Halton’s Elementary Teachers
Heather’s Bakery Café

Home Rescue Handyman Services
Howell Pipe & Supply

Investment Planning Counsel - The Riding
Financial Team

Investors Group

Johnson Associates Real Estate Ltd.
J.S. Jones Funeral Home (Jonesies)
Kabinet Pro

Kids Inc. Camp

Kinsmen Club of Georgetown
Kiwanis Club of Georgetown

Kumon Math and Reading Centre
Ladies Auxiliary Legion, Branch 120
Lafarge Canada Inc.

Marketplace Dental Centre
Matthews Design & Drafting Services
McDonald’s of Halton Hills

Meldrum Orthodontics

MNS Cleaning Company

Move Activity & Motion Clinic

NCR Canada

North Country Electric

Oxford Learning

Paul C. Armstrong Insurance Brokers Ltd.
Pharmachoice Professional Arts Pharmacy
Precision Air Mechanical
Rampulla’s Martial Arts

Retreats Inc.

Royal Canadian Legion - Branch 120
Ruffin’s Pet Centre

Shoeless Joe’s

SoccerPlus

Spriggs Insurance Brokers Ltd.

State Farm

Terra Cotta Cookies

The Co-operators

The Optimist Club of Halton Hills
The Pita Pit

The St. George Pub & Restaurant
The Way We Were

Tim Hortons

Time Out Sports and Taps

Timeless Treasures

Twisters Girls Hockey

Ultimate Fitness Bootcamp Georgetown
Unilock Ltd.

Vision Travel

Wilson Trophy Company

Young’s Pharmacy

Your Home Today Realty (Hey Ray)

Volunteer Appreciation Ni

Thursday October 23rd at 7:00pm, Devereaux House (11494 Trafalgar Rd)

UGLY, TUB & TILE?

X Cracked, Chipped Tile
X Stained Grout & Tub
X Impossible to Clean
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We Also Repair & Refinish:
¢ Kitchen Countertops
* Tile Showers & Walls
o Sinks & Vanities

o Fiberglass Tubs & Showers

. v Damaged Tile Repaired

We Repair: & Refinish|in}2/Days or. Less!

andsJLESS{than]Replacement!JF

Choose from over
30 Designer Colours

Over 1,000,000 Satisfied
Customers Since 1979

Miracle Method’

SURFACE REFINISHING

A complete bathtub & tile
refinishing job. One coupon per
project ® Through 10/30/14

247 Armstrong Avenue Unit #10
Georgetown, Ontario L7G 4X6

905-494-1915

Valid only at participating locations. Each Miracle Method franchise independently owned & operated.

See more photos at: www.MiracleMethod.com

The Town of Halton Hills recently
received a prestigious Economic
Developers Association of Cana-
da (EDAC) Marketing Award. On
hand for the presentation in Cal-
gary were from left Courtenay
Gardiner of EDAC, Penny A. Gar-
diner of EDAC, Danielle Edwards
of the Town of Halton Hills and
Cheri Kemp-Long of EDAC.
Submitted photo
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Town’s brand wins marketing award

The Town of Halton Hills has won a
Marketing Canada Award for its creation of
a new community-based brand.

The Town won a Brand Identity Award
from the Economic Developers Association
of Canada at its national conference in Cal-
gary Sept. 28.

The community-based brand that has
the tagline— Small Town Living at Its Best—
was developed in partnership between the
Town of Halton Hills and Halton Hills Cul-
tural Roundtable to complement the exist-
ing Town corporate brand, but also convey
the enduring sustainable nature of the com-
munity.

The brand was grassroots driven and
inspired, and used a highly consultative
community based methodology to engage
residents through focus groups and online
surveys.

“The community brand belongs to every-
one and the community is the target audi-

ence— individuals, groups and businesses.
The goal of the brand is to unite everyone
around our shared values, help preserve
our distinctive character, and enhance our
small town way of life,” said Mayor Rick
Bonnette.

Bonnette emphasized that a community
brand is not just a logo or tagline, but rep-
resents what the community is known for,
what makes it unique.

Everyone in the community is encour-
aged to learn about the brand and use it to
complement their own identity efforts.

Details of the brand guidelines for the
use of the logo and other dimensions of the
brand are available at no cost to local orga-
nizations.

For more information visit http:/www.
haltonhills.ca/communitybrand/index.php
or contact Tony Invarone, the Town’s Man-
ager of Corporate Communications at 905-
873-2601 ext. 2412.
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This 82 Suite Retirement Residence offers planned social activities, home-cooked meals served in onr
lovely dining room, housekeeping and lanndry services, nursing staff on site providing healthcare and assistance to
enable residents to enjoy a more carefree lifestyle on our 5.6 acre beantifully landscaped site!
We offer a variety of private suites for couples and singles.

more information or to enjoy a personal tour
— simply call 905-877-1800.

www.mountainviewresidence.com
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