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Own it from

$84 bi-weekly
for 84 months*
+HST

$591 down payment

Smile. 2014 JETTA – LIMITED SUMMER PACKAGE**

• Rear view camera
• Premium 8-speaker touch screen stereo
• Free SiriusXM™ Satellite Radio for 3 months**

All at no extra cost.

0 84%
UP TO MONTHS*

Visit georgetownvw.com or call 1-866-877-5285 for more information.

Volkswagen
Georgetown

203 Guelph Street (Highway 7)
Georgetown - 905.877.5285

*Limited time finance purchase offer available through Volkswagen Finance, OAC. Base MSRP of $16,385 for a new 2014 Jetta 2.0L base model with 5 spd. man. trans. INCLUDING $1,395 freight and PDI, financed at 0% APR for 84 months equals 182 bi-weekly payments of $84. $591 down payment or equivalent
trade-in, including $29 EHF (tires), $100 air conditioning levy, if applicable, $5 OMVIC fee, $58 PPSA fee and $495 dealer admin fee, due at signing. Cost of borrowing is $58 for a total obligation of $15,876. License, insurance, registration, options and applicable taxes are extra. **Available on the last run of 2014
Jetta models manyufactured. Some 2014 Jetta models remain in stock without the standard rear view camera / Premium 8-speaker touch screen stereo / 3 months of free SirusXM radio with limited complimentary subscription. Offer ends June 30, 2014, and is subject to change or cancellation without notice. Model
shown: 2014 Jetta 1.8 TSI Highline. Vehicle may not be exactly as shown. Visit Georgetown Volkswagen for full details and other great offers. After all, we’re drivers too!

Offer ends June 30.
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Hamilton said last year Can-

ada Post delivered 1.2 billion 
fewer letters than it did in 2006, 
adding the public understands 
that something needs to change 
at Canada Post, and it costs 
twice as much to deliver mail to 
people’s doors.

This year the community 
boxes are being introduced 
into 11 communities including 
Oakville.

Hamilton said in the pack-
ages affected residents will re-

ceive will be a survey on what 
concerns they have about the 
change, and ask their preferred 
box design and whether they 
would like smaller boxes close 
to home or a larger cluster of 
boxes further away.

He said in the case of Oakville 
the overwhelming majority pre-
ferred a “smaller group of boxes 
relatively close to home.”

He said Canada Post will 
take that feedback and build 
a plan based on the residents’ 
criteria and working with the 

municipality to determine the 
locations of the community 
boxes.

Once a location has been de-
termined Hamilton said they 
will be knocking on the doors of 
residents who live near where 
they propose to install a box.

The boxes go on municipal 
easements and they don’t gen-
erally place them in front of 
someone’s home, but at the side 
of the property far back from an 
intersection.

Hamilton said the affected 

residents can voice their con-
cerns and sometimes Canada 
Post can make a change of lo-
cation, or “there may just be no 
better option.”

“We can’t change them all. 
We take a neighbourhood by 
neighbourhood approach,” said 
Hamilton.

He said Canada Post plans to 
report back to area residents on 
the survey information by mail 
in the fall and he didn’t know 
yet when it would be selecting 
the community box locations.

Canada Post to seek input with survey

New community mail boxes are 
coming to neighbourhoods used 
to home delivery.


