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June 19th -
July 2nd

40%
OFF

Our 4 week summer sale where the savings get bigger each week!
Shop early for the largest selection. Can you afford to wait?

50%
OFF!
July 3 - 9

60%
OFF!

July 10 - 16

OPEN 7 DAYS AWEEK: Mon. - Fri. 8am - 8pm, Sat. & Sun. 8am - 6 pm
Sale period: June 19th - 25th

All itemswhile quantities last, subject to availability. Category offers exclude “TERRA Essentials”
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Fri. June 20th
Knock Out Roses - 2 Gal.
Only 200 per store. Reg. $24.99

$9.99

Sun. June 22nd
4.5”Geraniums
Only 800 per store. Reg. $3.99

89¢
Mon. June 23rd
Daylily Stella d’oro - 2 Gal.
Only 200 per store. Reg. $19.99

$7.99

Sat. June 21st
12”Bougainvillea Standard
Only 150 per store. Reg. $49.99

$9.99

Burlington (905) 332-3222 ·Milton (905) 876-4000 •Waterdown (905) 689-1999 ·Vaughan (905) 832-6955
NEWLOCATION - Hamilton - 340Highway#20, RR#1 (3minutes east ofUpper Centennial) (905) 692-6900

www.terragreenhouses.com

FLOWERING TREES AND STANDARDS • FLOWERING SHRUBS • ANNUALS • PERENNIALS • LANTERNS
PLANTERS • HANGING BASKETS • OUTDOOR POTTERY • HOME DÉCOR • PATIO FURNITURE • ROSES
VINES • UMBRELLAS • 10” TROPICAL PLANTS • DOOR MATS • EVERGREENS • ANNUAL GRASSES

THE GREAT GARDEN EVENTTHE GREAT GARDEN EVENT
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When homeowners envision 
the ‘curb appeal’ of their property, 
favourite features such as land-
scaping, windows and even deco-
rative pieces come easily to mind 
– but what about the driveway? Is 
yours attractive, or is it an eyesore?

This summer, don’t wait for the 
kid with the vat of black goo and a 
$10 roller brush to take care of the 
driveway for you. Take matters into 
your own hands and do it yourself.

“Although a door-to-door ser-
vice may seem simpler, the materi-
als used are often not designed to 
last or preserve your driveway the 
way we need them to,” explains 
Lawrence Genga, the senior di-
rector of marketing and research 
and development at Rust-Oleum 
Consumer Brands Canada. “When 
homeowners are proactive with 
the right products and do a drive-
way reno themselves, it not only 
improves the look, but also the life 
of their driveway.”

As your driveway gets older, 
it will fade and crack. Canada’s 
winters are cruel to asphalt, with 
buckling, heaving and salt all do-
ing their best to turn it into a grey 
sponge. A fading driveway can be 
an indicator that the asphalt is 
breaking down. As a homeowner, 
your best first step is to inspect the 
surface– not just the colour, but 
the quality. Check for cracks, loose 
patches or low spots that puddle 
and can indicate poor drainage. 
Make sure there isn’t a big dip 
outside your garage and that the 
driveway hasn’t settled away from 
the house either.

If you encounter bigger issues 
related to the foundation you may 
need to call in the professionals. 
However, if a driveway is simply in 
need of a little TLC, there are effec-
tive products such as EpoxyShield 
Driveway to help homeowners 
tackle these issues themselves.

“EpoxyShield Driveway is a line 
of high-quality products designed 
to help clean, repair and beautify 
your driveway and to help you do 
it right the first time,” Genga con-
tinues. “From small repairs such 
as filling cracks, to bigger projects 
such as levelling issues or complete 
re-coating, this product is helping 
homeowners to improve the look 
and performance of their drive-
ways – without all the headaches.”

www.newscanada.com

Curb appeal 
starts at the 
driveway


