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Contribute your voice and leadership

The Halton Healthcare Services
Board of Directors

Make a
Difference in

Your
Community

Awarded
EXEMPLARY

STATUS
by Accreditation

Canada

Milton
Oakville

Georgetown
Hospitals

Halton Healthcare Services (HHS)
is a leading multi-site healthcare
organization with an outstanding record
of performance, fiscal accountability and,
most importantly, safe quality
patient care.

The organization’s three community
hospitals are integral to the health
and wellness of their communities and
resolute about delivering responsive,
safe and exceptional care to
their patients.

To ensure a healthy future and meet
the needs of the growing population,
HHS is building a new, state-of-the-art
hospital in Oakville which is scheduled
for completion in late 2015; Georgetown
Hospital has undergone a significant
expansion to its Emergency and
Diagnostic Imaging Departments and
is proceeding with planning for future
expansions; and, Milton District Hospital
is in the midst of a major expansion that
will significantly increase the size
of the facility.

Through an effective governance body
Halton Healthcare Services’ first priority
is to understand the unique needs of
our diverse communities, ensure fiscal
accountability and safe quality
patient care.

To complement the skills mix on
our Board, we are looking for an
individual with experience in provincial
government, marketing/public relations
and expertise in the healthcare sector.

As a well-connected individual residing
or employed in the Regional Municipality
of Halton or Peel, you demonstrate an
awareness of the specific issues and
concerns facing these rapidly expanding
communities. You will be both an active
voice of the Board of Directors and a
knowledgeable resource in governmental
affairs. Demonstrated not-for-profit or
corporate board experience with formal
governance training are assets.

With three major capital projects running
concurrently, there has never been
a greater need for strong community
representation on our Board.

HHS has retained Promeus Inc., to invite
nominations and expressions of interest
to fill the upcoming Board vacancy. This
advertisement is also posted on the HHS
website at www.haltonhealthcare.com.

If you have the passion and availability
to reflect the face and character of our
fast-growing and diverse communities,
please send a letter of interest and
enquiry to Judy Mandelman, or
Heather Spiegel, Promeus Inc. at:

resumes@promeus.ca,
quoting Project: HHSBD-2014-03

Lower rates. Higher ceilings.Cc

Castle

4 Year Low
Rate Mortgage 2.94%*Today's 

rate:

350 Queen Street East, Acton  519.853.0911

187 Guelph Street, Georgetown  905.877.6926

Finding the right mortgage is key to realizing your dreams of home ownership. Start 
living that dream with our exclusive 4-year Low Rate Mortgage of 2.94%*. So go ahead, 
dream a little bigger. With rates this low, you can.

prosperityone.ca    *This annual percentage rate (APR) assumes no fee(s) apply. Legal and appraisal fees would increase the APR. Interest is calculated half-yearly, not in advance. This special interest rate is not the posted rate. Applications are 
subject to credit approval and some conditions apply. Rates are subject to change without notice. Tandem Financial Credit Union Limited operating as Prosperity ONE Credit Union.

Mobile food will be making a pitstop at the 
Halton Hills Health, Home and Happiness 
(#H5) Show, on May 2-3.

It’s all happening at the Mold-Masters 
SportPlex in Georgetown, sponsored by the 
Halton Hills Chamber of Commerce and The 
Independent & Free Press.

Food trucks will be in the parking lot, along 
with displays from local car dealers, big trucks 
from the Town, and classic cars.

“It’s food on the move— real gourmet 
food,” said Matt Donohoe of The Co-operators 
in Georgetown. The company has about 50 
food truck operators as clients, offering them 
a package of vehicle and business insurance.

“A real culture has grown around it in 
Hamilton and especially Toronto,” he said. 
Operators use social media such as Twitter 
and Facebook to let customers know exactly 
when and where they will be selling their food. 

There are mobile apps that track food 
truck schedules, map their locations and al-
low users to tap into operators’ Twitter feeds. 
The Eat St. TV show that follows the trend 
across North America is into its fourth season 
on the Food Network.

The Gorilla Cheese truck will be at Mold-

Masters on Satur-
day only, serving up 
variations on the 
grilled cheese sand-
wich. Their Lum-
berjack has cheddar, 
bacon, sliced Granny 
Smith apples and 
maple syrup, while 
the Gorilla Sarducci 
has mozzarella, to-
matoes, red onions, 
fresh basil and a bal-
samic glaze.

The Beavertails 
truck, which was 
at the Georgetown 
Fair, will be at the 
H5 Show Friday 

and Saturday. Beavertails are flat, donut-type 
pastries, customized with toppings such as 
whipped cream, candy, banana slices, crum-
bled Oreos and Nutella.

Focused on the theme of “Small Town Liv-
ing At Its Best,” the H5 Show will showcase 
more than 100 local businesses and is expect-
ed to draw more than 3,000 visitors. Check 
the Events page at www.haltonhillschamber.
on.ca for more details. For more on food truck 
trends, go to torontofoodtrucks.ca.

Food trucks will serve up 
unique fare at H5 show

By PHIL GRAVELLE
Special to the IFP

Matt Donohoe of 
The Co-operators is 
bringing in some of 
his food truck clients 
to provide nourish-
ment at the H5 Show.


