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Spring makeover
for mall to include
new stores, hall

By LISA TALLYN
Staff Writer

Behind temporary walls, out of
sight of shoppers, the new wing of
Georgetown Market Place is buzzing
with construction activity while work-
ers get it ready for its opening next
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Mall Property Manager Herminia
Henderson said the wing featuring
Business several new stores will open to the
NEWS public on April 16 (soft opening) and a
grand opening is slated for April 24-26
with several activities and entertain-

Pg. 10 ment lined up.

Henderson said she thinks shoppers
will be “really impressed” with the
new space and stores that are opening.

“There will be a nice selection of
women’s clothing, men’s casual cloth-
ing, children’s clothing, a large selec-
tion of sizes, costume jewelry, travel
and much, much more,” said Hender-
son.

Cleo, Sport Chek, Atmosphere,
Showcase, Flight Centre, Cellrox,
Wireless Wave, Bizou, Rainbow Chil-

Chester loves the

Pg. 32-34 . dren’s Wear, Warechouse One, Maurices
Sweet Tas te Of SpTlng! and Vivah are all set to open April 16.

. Henderson said the combined store
Onlme_at Six-year-old Chester Borslevski looks on as mom of Sport Chek and Atmosphere in the
www.theifp.ca Carol cools some hot maple syrup “toffee” for new wing will be 30,000 sq. ft. featuring
- his first taste of the spring treat at the Terra Cotta sporting goods including bikes and golf
Latest scam Conservation Sugar Shack during its Sweet Taste of equipment, running shoes and clothing.
Romance Spring event on the weekend. Inset right: Chester There will also be a Nevada Bob’s Golf
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(including a golf driving simulator) and
Hockey Experts in the store.
See MALL, pg. 8

THE 2014 MAZDAG: IS IT ART OR INNOVATION?

When function and form are treated as one, engineering is elevated
to an art form. The all-new Mazda6 is the product of engineer and
designer working in unison, from start to finish, daring to reimagine
the automobile as a whole. It is the true definition of the modern
sports sedan, because contrary to what convention may think,
beauty is more than skin deep. And performance is more than an

\ L 3 e,
'_ “/at emblem. They’re everything underneath. ' . 5 b n‘me to maVE?
2014 Mazda6 Canadian Car VAchilles)! oigViilton] R | can help

of the Year Award m ﬁ;ﬁv’"‘z"‘s ox 1195 Steeles Ave East, Milton ON L9T2X8

- Automobile Journalists MPG SI 19°, 2.19%, 289-627- 1800holr| 1- su:l -620-3248
ot L/100 km L/100 km 0FFER www.achillesmazda.ca

Association of Canada highway ety for 60 months/S1,395 down. Excludes HST. info@achillesmazda.ca

@

SALES EVENT

Five Year Fixed

BOB WOODS, Broker

MAZDA'S

GETITIN GEAR

LESIREPRESENTATIVE

O el 9051377.5165




