
3

® CAA and CAA logo trademarks owned by, and use is granted by, 

the Canadian Automobile Association. (0527-04/13)

CAA Car Care Centre
Georgetown
178 Guelph St.
905-873-1622

Email: cccgeorgetown@caasco.ca

Spring Savings!

Offers end June 30, 2013. Visit us at:
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SAVE 50% OFF  
wheel alignment with  
the install of four (4) tires.

Terms and conditions apply. Speak to a service advisor for details. Coupon must be 
presented at time of purchase. Cannot be combined with any other offers. Not valid on 
prior invoice. Offer expires June 30, 2013. ® CAA and CAA logo trademarks owned by, 
and use is granted by, the Canadian Automobile Association.(0527-04/13) 
CODE: 50ALGA

SAVE up to $70 on  
brake pads and shoes.
All our pads and shoes are backed by our lifetime guarantee.*

Terms and conditions apply. Speak to a service advisor for details. *Our lifetime 
guarantee applies to all brake pads/shoes, shocks/struts and mufflers, for as long 
as you own your vehicle. Coupon must be presented at time of purchase. Cannot be 
combined with any other offers. Not valid on prior invoice. Offer expires June 30, 2013. 
® CAA and CAA logo trademarks owned by, and use is granted by, the Canadian 
Automobile Association. (0527-04/13) CODE: BP70A

Buy 4 tires and 
receive FREE seasonal tire storage*

The tires you want. The prices you need. 

*Terms and conditions apply. Speak to a service advisor for details. Seasonal storage 
is up to 6 months with the purchase and installation of four tires. Coupon must be 
presented at time of purchase. Cannot be combined with any other offers. Not valid 
on prior invoice. Offer expires June 30, 2013. ® CAA and CAA logo trademarks 
owned by, and use is granted by, the Canadian Automobile Association. (0527-04/13) 
CODE: TIRE4A

Oil Change Plus

$39.99*

*Terms and conditions apply. Speak to a service advisor for details. Synthetic and 
other grades of oil extra. Environmental disposal  & shop supply fees may be charged 
where permitted by law. ® CAA and CAA logo trademarks owned by, and use is 
granted by, the Canadian Automobile Association. (0527-04/13) CODE: OIL+RGA

Includes:

5W/30 or 10W/30 oil

and brake check, battery performance test, 
fluid level top-up (max 1 litre), under hood 
and under vehicle inspections
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Even though it’s a turbo, Trax runs 
on regular gasoline.

Driving both the AWD and FWD ver-
sions I couldn’t notice any real differ-
ence, except in the suspension.

The FWD did not exhibit any front 
end plowing but the AWD had some. 
For some reason the suspension on the 
FWD seemed a bit tauter notably in 
the tight, downhill switchbacks which 
abound there.

I think it is probably due to the AWD 
adding just under 100 kg thus more 
weight/compression on the springs 
and shocks.

Steep ascents under load resulted in 
the transmission shifting down signifi -
cantly in order to make the climb. 

On the fl at and fast Highway 101 
south of Sonoma, it was a difference 
story, with the Trax (in AWD) having 
suffi cient power for sharp lane changes 
with the hoards of wandering Califor-
nians on their cellphones talking and 
not looking.

Despite being visually smaller than 
the Equinox, the back seat was more 
than ample for a person my size. Ergo 
three abreast might possible but not 
comfortable on a long haul.

I found one thing vexing and that 
was the outside mirrors. Each had a 

small, round convex mini mirror at the 
outside corner. Put there to help give 
a wider view of traffi c behind, it was 
located in my line of sight resulting in 
two images of the same car behind, 
making it confusing at a quick glance.

Having said that, the Trax I was driv-
ing was a pre-production model from 
Korea and the mirrors were the kind 
they use over there. I am assuming the 
mirrors we get may be more conven-
tional. I should have asked, but, hon-
estly, I forgot.

Chevrolet looks at Trax as the junior 
member of its three-member CUV fl eet 
that includes Equinox in the middle 
and Traverse at the top.

I see it as making Chevrolet dealers 
a one-stop shop for fi ve small vehicles 
each designed to satisfy the wide range 
of wants and needs.

Either way, Chevrolet seems to be 
on the right Trax.

Chevrolet appears to be on the right Trax
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