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www.oakcliffphotography.com       905-703-0201

Catching moments in time 
and time in a moment

Glamour Photography• 
Wedding• 
Engagement• 
Family• 
Boudoir• 

® CAA and CAA logo trademarks owned by, and use is granted by, 
the Canadian Automobile Association. (0585-06/13)

CAA Car Care Centre
Georgetown
178 Guelph St.
905-873-1622

Email: cccgeorgetown@caasco.ca

Hot Summer Sales Event

Offers end August 31, 2013. Visit us at:

$39.99
Oil Change Plus*

*Terms and conditions apply. Speak to a Service Advisor for details. Synthetic and other 
grades of oil extra. Environmental disposal & shop supply fees may be charged where 
permitted by law. ® CAA and CAA logo trademarks owned by, and use is granted by, the 
Canadian Automobile Association. (0585-06/13) CODE: OIL+RGA

Includes:
 Oil & �lter change (up to) 5 litres of Castrol 
5W/30 or 10W/30 oil
Rotate and inspect 4 tires
 Multi-Point Inspection: visual suspension and 
brake check, battery performance test, �uid 
level top-up (max 1 litre), under hood and under 
vehicle inspections

* Terms and conditions apply. Speak to a Service Advisor for details. Minimum spend of $100 to receive 
$25 discount. Cannot be combined with any other offer or discount. Coupon must be presented at time 
of purchase. Not valid on prior invoices. Offer ends August 31, 2013. ® CAA and CAA logo trademarks 
owned by, and use is granted by, the Canadian Automobile Association. (0585-06/13) CODE: AC25A

*Terms and conditions apply. Speak to a Service Advisor for details. Price varies by vehicle. Cannot be 
combined with any other offer or discount. Coupon must be presented at time of purchase. Not valid 
on prior invoices. Offer ends August 31, 2013. ® CAA and CAA logo trademarks owned by, and use is 
granted by, the Canadian Automobile Association. (0585-06/13) CODE: COL25A

*Terms and conditions apply. Speak to a Service Advisor for details. Price varies by vehicle. Cannot be 
combined with any other offer or discount. Coupon must be presented at time of purchase. Not valid 
on prior invoices. Offer ends August 31, 2013. ® CAA and CAA logo trademarks owned by, and use is 
granted by, the Canadian Automobile Association. (0585-06/13) CODE: FL25A

Coolant System Service*
 Service includes: Pressure test and visual inspection of system components. 
Coolant �ush and re�ll.

Fuel Induction Service*

  Service includes: Clean and remove carbon and varnish deposits from fuel 
delivery system.

Air Conditioning Service and Repair*
$25 OFF

$25 OFF

$25 OFF
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Johnson said crews had been working 
long hours in preparation for the opening.

“Our construction team is fantastic,” 
she said.

Construction on the 900,000 sq. ft. 
centre has been “really well planned, well 
organized” and there were no delays, she 
said.  At one point there were 800 trades-
people working there.

“It’s really an art— who comes, who 
goes— they pass the baton almost,” said 
Johnson.

The centre is an open-air, racetrack de-
sign with a covering over portions of the 
walkway. There is a food pavilion with six 
retailers, a centre promenade featuring a 
huge two-sided fi replace surrounded by 
Muskoka chairs and a children’s play area.

The centre will feature many top Cana-
dian, American and British brands many 
of which have never offered outlet shop-
ping in Canada before.

Retailers who are opening their fi rst out-
let stores in Canada here include Hudson’s 
Bay Outlet, Cole Haan, Columbia Sports-
wear, Icebreaker, Kate Spade New York, 
Polo Ralph Lauren, Restoration Hardware 
and Ted Baker London. 

Other retailers include Banana Repub-
lic, Bench, Bose, Brooks Brothers, Burb-
erry (opening in the fall), Coach, DKNY, 
Dynamite, Eddie Bauer, Gap Outlet, Ga-
rage, Guess, J.Crew, Lucky Brand Jeans, 
Michael Kors, True Religion and Zumiez.

The average store size is 3,000 to 5,000 
sq. ft., the Hudson’s Bay Outlet is the larg-
est at 25,000 sq. ft.

Toronto Premium Outlets will be open 9 
a.m. to 9 p.m. Monday to Saturday and 11 
a.m. to 7 p.m. Sunday.

“Because we are going to have a lot of 

out of town visitors we wanted to be sure 
we would be here the hours that they 
would be visiting,” said Johnson.

She added, being open until 7 p.m. Sun-
days would give people returning from 
their cottages “time to stop and shop on 
the way home.”

“It will draw as a destination for inter-
national travelers as well who are used to 
these premium brands in the U.S.,” she 
said.  People actually plan trips around 
Premium Outlet centres in the U.S. and 
Johnson believes that will be the case here 
as well, increasing tourism to the Halton 
Hills area.

For more information on Toronto Pre-
mium Outlets visit www.torontopremiu-
moutlets.ca.

The Hudson’s Bay Outlet store at the Toronto Premium Outlets (above). Workers have 
put in long hours over the past year on the 900,000 sq. ft. shopping centre operated by 
Simon Property Group and Calloway REIT.                                     Photos by Ted Brown

Outlets hope to
attract shoppers
from out of town

Continued from pg. 1

What’s there
Shops

• Adidas  • Aeropostale  • Aldo • American 
Eagle Outfi tters  • Ardene  • Banana Repub-
lic Factory Store  • Bellissma • Bench • Bose • 
Broadway Fashions • Brooks Brothers Factory 
Store • Burberry (slated to open in December) 
• Calvin Klein  • Coach • Cole Haan • Colum-
bia Sportswear • Corningware Corelle Revere 
• Danier Leather • DKNY • Dynamite/Garage • 
Eddie Bauer Outlet • Famous Footwear Outlet 
• Fossil  • Gap Outlet • Gateway on the Go • 
Guess Factory Store • Haggar Clothing Co • 
Hot Topic • Hudson’s Bay Outlet • Hugo Boss 
Factory Store • Icebreaker • J.Crew • Julia’s 
• Kate Spade New York • Levi’s Outlet Store 
• Lids • Lindt Chocolate • Lucky Brand • La 
Vie en Rose (fall opening)  • Mexx (fall open-
ing) • Michael Kors  • Mountain Warehouse  • 
Naturalizer • Nike Factory Store • Nine West 
Shoe Studio  • Oakley Vault  • Perfume 4 U • 
Polo Ralph Lauren Factory Store • Ports 1961 
• Puma • Quicksilver (fall opening) • Reebok • 
Restoration Hardware • Rockport • Royal Doul-
ton • Samsonite • Sarar  • Saucony • Signature 
Perfume • Skechers • Sunglass Hut • Ted Baker 
London  • The Body Shop • The Children’s 
Place Outlet • The Cosmetics Company Store • 
Think Kitchen • Tom’s Place  • Tommy Hilfi ger 
• True Religion Brand Jeans • Victorinox Swiss 
Army • Vince Camuto (fall opening) • Watch 
Station International • YaYa & Co. • Zumiez

Food
• Famous Wok • Sbarro • Second Cup (fall 
opening) • Subway • Umi Sushi• Villa Medina 

Ted Brown will return next week


