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~ Carol Stechyshyn

Carol Stechyshyn first tried Shaklee Products out
of necessity. She was highly sensitive to household
cleaning products, and suffered from PMS (premen-
strual syndrome).

In 1986 she began using, then sharing Shaklee
Products. Since then, she says, she’s been PMS
symptom-free, and she can clean her house and do
laundry without scratchy skin or a stuffy nose. "I'll

CAROL STECHYHYN never go back to the way I felt before," she says.
Life is too short."

The Shaklee line includes nutritional, health care, personal care,
household and laundry products, based on the company philosophy of
products in harmony with nature and good health. There is a new line of
organic foods, cosmetics and nickel-free jewelry at affordable prices.

At Iin-home visits, Carol offers customers a health appraisal question-
naire, then provides a computerized report with recommended lifestyle
changes and she can deliver product orders within a few days.

She’s also busy speaking to groups on topics such as nutrition, stress,
PMS, and “How to have a chemical-free home on a budget.”

Carol invites you to call for a free health appraisal or for free samples
of the household and personal care lines.

Shaklee, naturally!
873-0889

Theresa Rodobolski

It’s the personal service that keeps customers
coming to Pictures and Presents, says owner Theresa
Rodobolski. “I’'m always here, and I get to know
what customers like.”

Limited edition prints are the mainstay of her
business, from artists like Laura Berry, Robert
Bateman, Trisha Romance, and Carl Brenders.
Berry will be at the store in person for a special
showing this April.

To complement this side of the business, Theresa
does custom framing on the premises, helping clients
choose just the right matt and frame.

Over 400 people receive her newsletter, some as far away as Calgary
and Vancouver. “I write and let them know what’s coming.”

There’s also a line of quality giftware in the Main Street store. Some
customers have dropped in just to see the sponge painted walls, which
Theresa did herself a couple of years ago.

Theresa believes in supporting her community. She has donated prints
to the Cancer Society for auctions and fundraising draws.

[t’s that kind of caring that makes for good business. “People look for
a good product and customer service,” says Theresa.

Pictures e Presents

124 Main St. S., DOWNTOWN GEORGETOWN
We carry the popular o -7 F

Sylvia Galbraith

Few can boast of turning an enjoyable hobby into a
career, but Sylvia Galbraith, owner of Silver Creek
Photography, did just that.

“I was always Interested in the visual arts, particularly
sketching and painting. Photography seemed to be a natu-
ral extension of that, and is now my preferred medium,”
says Sylvia.

After completing the Commercial Photography program
at Sheridan College, Sylvia found friends pressuring her to
work for them. “It just snowballed from there,” she says. “I
set up my business eight years ago, and it’s been growing ever since.”

Today, the owner of Silver Creek Photography shoots a multitude of subjects.
She does commercial work, weddings, portraits and animals, particularly horses.
“I enjoy people photography the most. I find people today want something beyond
the standard wedding and portrait photography. This is an incentive to be more
creative.”

Sylvia occasionally teaches photography at various colleges and universities
across Canada. She finds teaching rewarding and says she often learns along with
her students.

Sylvia feels there are many advantages to running her own business. “It’s
great,” she says. “I pick my own hours and have complete creative control over
the final product. I really love what I do, and have never looked back.”

Silver Creek RR #1 LIMEHOUSE

Photograpy 877-5337

THERESA
RODOBOLSKI

SYLVIA GALBRAITH

BUSINESS
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Catherine Haughton is a local success story in the

very competitive business of corporate design and
marketing.
i The Georgetown resident serves clients throughout
® | the Golden Horseshoe area, as well as some out of
& | province and in the U.S. Her portfolio includes well
known carmakers and Ontario Hydro, as well as
§| fledgling businesses that may some day be “blue
n chip”, thanks to the corporate image development
her company provides.

A 1978 Humber College honors graduate in advertising and graphic
design, Catherine set up Haughton Brazeau Design Associates in 1985
with her husband Philip Brazeau. With a staff of five, they produce com-
pany newsletters, annual reports, sales brochures, product packaging
design, direct mail and sales promotion.

“We view design as a problem solving process,” she says, whether it’s
stationery and a logo for a local business just starting up, or a trade show
exhibit for a major insurance company.

Although it was a love of creative design that first drew her into the
business, it’s dealing with customers that she likes best now, “more than I
ever thought I would.”

CATHERINE HAUGHTO

2200 Lakeshore Boulevard West
Suite 211

HAUGIHITON

BRAAILAU Toronto. Ontario
DESIGN MRV A4
ASSOCIATES Tel: (416) 252-7363
L.IMITED Fax: (416) 252-3998

Eileen Atkinson

some of the worst snowstorms in years, Eileen
& = o ¥ | Atkinson is hard at work preparing for the 1993 lawn
i ™ | care season.

Eileen has owned and operated the Weed Man in
Halton Hills with her husband Duncan for the past
four years. “Due to the overwhelming success of our
business, we will be putting another vehicle on the
road this year to better service our customers,” says
Eileen. “Customer service has been the key to our

: .l".'f-|;rl-‘r'l .,

ATKINSON

EILEEN

success.”

Eileen has three provincial licenses to operate the lawn care business.
She has been 1nvolved in all aspects of the business from technician to
OWner.

The Weed Man service area encompasses the town of Halton Hills and
as far east as Mississauga Road. Weed Man provides custom lawn care
services which include an initial no-charge lawn analysis, and a recom-
mended lawn care program.

If you have any questions about lawn care or are interested in a no-
charge lawn analysis, just give Eileen a call, at Canada’s largest lawn

oy vk
YWeed Man.

WE CARE FOR YOUR LAWNI

72 Mill Street #8
Georgetown, Ontario

Heather Scotland

Heather Whiting Scotland started her career in
real estate in 1980 and has never looked back. “The
past 13 years have been filled with constant changes,
challenges and growth,” says this Associate Broker
and independent contractor.

Having owned and managed her own real estate
office in the past, she is now much happier working
In sales where she has her freedom and thrives on
the often crazy hours. Over the years Heather has

HEATHER SCOTLAND  gained valuable experience and combined it with
consistent upgrading of her knowledge and skills to provide a more pro-
fessional service to her clients. She is very active in both the residential
and investment markets with a particular interest in land development.

Heather enjoys the confidence and respect of her peers as she has been
elected as a director of the Brampton Real Estate Board for 1993. She
chairs both the Political Affairs and Industrial, Commercial and
Investment committees. As a member of the Oakville, Milton and District
Real Estate Board, she also serves on their P.A.C. and I.C.I. committees.

Over the years, Heather has built a loyal and extensive clientele -
many of whom have become valued friends. Her basic formula for suc-
cess 1s: “to commit my time and talents to helping others realize their
dreams and goals - and success just naturally follows.”

me Heather (Whiting)

Scotland**
(HALTON) CORP.

*Sales Representative
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While Halton Hills residents dig themselves out of
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