A sleepless night can mean a
torturous day on the trail, so make
sure your sleeping bag you pur-
chase is ideal to the weather condi-
tions you will find yourself in.

First you must decide what kind
of camper you are: a mid-summer
snoozer who’s lucky enough to get a
single five day holiday between late
July and early August, an eager
camper who heads out the first long
weekend in May and then packs it
in after the last weekend in
September or the hard-core winter
camper.

The summer snoozer will be
happy with practically any bag on
the market, especially the ones on
sale. The late spring to early fall
camper should choose the versatile
three-season bag, with a tempera-
ture rating of 15 F to 20 F. And the
hard-core “cold” camper should be
equipped with a body-hugging
mummy bag with an even lower
temperature rating. Plus a vapor
barrier should be added inside the
bag to keep perspiration build-up to
a zero and a waterproof liner
wrapped around the outside. This
will better the temperature rating
to five or ten degrees lower. Unless
you venture out in the snow more
than three times a year or you'’re
planning a three month long expedi-
tion to the Arctic, however, I would
suggest you rent a winter bag for
“cold” camping and go with pur-
chasing a good three-season bag.

Choosing the insulation inside
the bag 1s probably the most diffi-
cult decision one must make. The
two choices are down (the soft
underline plumage of a goose or
duck) or synthetic fibre. Down is
lighter and warmer, but it’s expen-
sive and if wet it loses its insulation
abilities, not to mention that it takes
forever to dry. Hollofil, Quallofil,
PolarGuard and Polysoft are the
main synthetic insulating materials
on the market. If these new-age
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It's all in the bag

NATURE'S
WAY

Kevin Callan

bags happen to get wet they will
still retain their loft and keep you
warm. The synthetic bags, however,
still take up more room in the pack
than a compact down bag.

The construction of the bag itself
should also be a consideration. The
rectangular shaped bag is more
roomy than the constricting
mummy bag, but is not as compact
(make sure to stuff a mummy bag
into its sack instead of rolling it up
and then packing it away). The
mummy bag also comes equipped
with a lined hood to keep your body
heat from escaping every time you
roll over in the night. For greater
warmth it is important to note how
close the stitching is on the bag.
The closer the stitching the better
the insulation works. And for better
ventilation during those uncomfort-
able warm nights make sure the
sleeping bag’s zipper makes its way
around to your feet.

The cleaner the bag the warmer
it will be, so make sure to wash
your sleeping bag before each
excursion. It’s villainous the way
dry cleaners care for a bag. The
insulation, both down and synthetic,
are mashed to death by the power-
ful solvents used. Your washer at
home 1s most likely a top-loading
machine that’s dancing across the
floor when turned on, twisting your
sleeping bag to pieces. The down-
town laundromat’s front-loading
washing machine is your best bet,
when placed on the gentle cycle In
cold water. Dry the bag in the drier,
set on low or shake well and hang to
dry.When not in use make sure to
hang the bag up on a hanger.
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Quality graphic suppliers of

BUSINESS CARDS « LETTERHEADS
ENVELOPES « SINGLE COPRPY FORMS
NCRHR FORMS « CONTINUOUS FORMS
BROCHURES « MAIL FLYERS « POSTERS
NEWSPAPRPER INSEATS « TAGS « LABELS
PROGRAMS « PRESENTATION FOLDERS
MENUS « CHEQUES « PERSONAL

STATIONERY « WEDDING

 RUBBER STAMPS _.

INVITATIONS

for over 20 years.
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CALL (519) 853-2401

FAX QUOTE (519) 853-1439

PLAN TO ATTEND PLAN TO ATTEND PLAN TO ATTEND
FREE FINANCIAL PLANNING SEMINAR
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AWARD WINNING FINANCIAL PLANNER - DAN BODANIS

TOPICS INCLUDE:

* REDUCING THE TAX YOU PAY

* SAFE SECURE INVESTING FOR THE '90s
* NEW RRSP RULES

* USING OTHER PEOPLE MONEY

AND MORE

PAY YOURSELF FIRST

NO MATTER HOW MUCH MONEY YOU EARN, THE
PRINCIPLES OF FINANCIAL PLANNIN@ APPLY TO YOU. THE

KNOWLEDGE YOU GAIN IN THIS SEMINAR WILL BENEFIT YOU
FOR THE REST OF YOUR LIFE.

TIME AND PLACE

TUESDAY, FEBRUARY 16™, 1993, 7:30 P.M.

NORTH HALTON GOLF AND COUNTRY CLUB
(Corner of Maple and Trafalgar)

DOOR PRIZE
BRING A GUEST.

ADMISSION FREE!

AS AN ADDED BONUS LAWYER JOHN ZUBER AND MANAGER
OF EXECUTIVE LENDING FOR THE BANK OF MONTREAL
ARTHUR PRETO ARE GUEST SPEAKERS FOR THE EVENING.
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PLAN TO ATTEND
UN3L1lY Ol N©1d

NATURAL TOUCH 20 PERM reg. s63.55

Expires March 10/93
HAIRCRAFTERS HAIRCRAFTERS HAIRCRAFTERS

HAIRCUT
Only $995

PLAN TO ATTEND
(UN311Y O1 N©')d

with coupon

Expires March 10/93
HAIRCRAFTERS HAIRCRAFTERS HAIRCRAFTERS

SHAMPOO, CUT & STYLE

5229
OFF uith coupon

Long hair extra. Coupon expires March 10/93.

HAIRGAELERS

Northview Centre 877- 1 846

(Opposite the Police Station)
Georgetown

IF YOU AREN'T PLANNING TO ATTEND AND WOULD LIKE A
FREE 1 HOUR FINANCIAL PLANNING CONSULTATION PLEASE

CALL DAN BODANIS BETWEEN 11 A.M. AND 8 P.M. MONDAY
TO FRIDAY AT:

(416) 828-6298

HAVE REVENUE CANADA PAY FOR YOUR NEXT VACATION
WITH INCREASED REFUNDS

PLAN TO ATTEND PLAN TO ATTEND PLAN TO ATTEND

PLAN TO ATTEND
ON3L11lY 01 NUd




